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Sharia-based tourism has been developed by the tourism 
actors	who	consider	about	the	increasing	number	of	Mus-
lim	travellers.	Seeing	this	trend,	Ministry	of	Tourism	and	
Creative	Economy	begins	the	manoeuver	to	maximize	Halal	
tourism	potency	in	Indonesia.	West	Nusa	Tenggara	Prov-
ince has been appointed as a pilot project for the develop-
ment	of	Halal	tourism	in	Indonesia.	The	development	of	
Halal	tourism	in	West	Nusa	Tenggara	will	be	centred	in	the	
island	of	Lombok	and	Sumbawa	due	to	the	unique	tourism	
destinations	and	Islamic	royal	history	known	as	Islamic	
empire.	This	study	aimed	to	capture	the	properness	of	Halal	
Tourism	by	describing	the	existing	situation	compared	with	
the	some	ideal	concepts.	The	research	finding	indicates	that	
the main encountered obstacles are many hotels and restau-
rants	which	have	not	been	halal	certified.	This	manoeuver	
is also constrained by the concepts that have not been 
clearly	defined.	This	study	used	a	literature	review	method	
with	descriptive	exploratory	type	of	research	to	explore	in	
depth information and data related to the obstacles encoun-
tered in the development of Sharia-based tourism destina-
tions.	The	result	of	this	research	is	expected	to	enrich	the	
world	tourism	information	related	to	Halal	tourism.	

1. INTRODUCTION

It is undeniable that Islam is growing rapidly around the 
world and it has a very high population. Various sources 
say that the Muslim population in the world is in the range 
of 1.6 billion or 23% of the global population. High pop-
ulation of Muslim spreads in most countries of the world. 

Based on Pew Research Center (2009), about 60% of the 
total muslim population live in Asia and about 20% are 
Muslim in Middle East and North Africa. Furthermore, the 
Pew Research Center predicts that the Muslim population 
growth will be twice increasing when it is compared with 
Christian population growth. Alan Cooperman, president 
of the Pew Research Center, says that the rapid growth of 
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the Muslim population is strongly influenced by where they 
live. "Muslim Populations are concentrated in some of the 
fastest-growing parts of the world" (www.npr.org). As the 
second highest population in the world, it is not surprising 
that Muslims is considered as a potential orientation for 
market actors. Islam values have entered   and it obviously 
gives Muslim preferences in their daily life, one of which 
related to conviction to choose everything that meets the 
criteria of 'halal'. It is inevitable that to accommodate the 
needs of Muslim, halal standards will then begin to shift 
several players in the industry to apply the concept of sha-
ria. If we observe, many businesses are found adding the 
halal label, such as the hijab fashion, halal makeup, sharia 
financial and one very interesting is halal tourism. In ad-
dition to accommodate the needs of Muslims by means, 
industry players also use halal business as a competitive 
advantage- a property or circumstance that puts a company 
in a favorable business position over its competitors.

As the country with the largest Muslim population in 
the world, it seems quite unfortunate if Indonesia does 
not become the advanced halal tourism destination, on the 
contrary, data from the Global Muslim Traveler rating in-
dicates that the Indonesian Muslim country is in the top 10 
of the most widely travelled. Seeing this trend, the govern-
ment through the Ministry of Tourism and Creative Econo-
my begins the maneuver to maximize the tourism potential 
of Indonesia based on sharia. Designated as the host of the 
World Islamic Tourism Mart (WITM) 2015, West Nusa 
Tenggara Province has also been selected as a pilot project 
for regional development of sharia tourism destinations by 
the Ministry of Tourism and Creative Economy, along with 
two other provinces; Nangro Aceh Darussalam and West 
Sumatra. 

Selected as the pilot project of halal tourism destina-
tion, West Nusa Tenggara is an exotic province with a huge 
potency. This island is also rich in culture and the values   of 
Islam in which more than 95% of the population are Mus-
lims. The Development of Halal tourism destinations in 
NTB is centered on the island of Lombok and Sumbawa. 
Lombok Island is not only famous for its beautiful beach 
tourism which is very popular, but it is also known as the 
island of  thousand mosques. Sumbawa Island is famous 
for its royal history with the term Islamic empire. Taking 
those considerations, it is reasonable if NTB has been es-
tablished as one of the pilot project for the development of 
halal tourism in Indonesia. The government’s manoeuver 
to accelerate tourism sector is not independent from the 
various obstacles and challenges. This study aimed to cap-
ture and describe the development of Halal tourism des-
tinations in West Nusa Tenggara and found the holes and 
gaps between the management of halal travel and the ideal 
concept of halal tourism.

2.  LITERATURE REVIEW AND RESEARCH 
METHODOLOGY

Islamic tourism has changed the paradigm that it is not 
just a tour of religious tourism and visiting the holy places 
of Islam. Islamic tourism is related to the permitted rules 
and appropriateness of other Islamic facilities when doing 

tours (Asad Mohsid, Noriah Ramli, et al, 2016). The word 
Islam in Islamic tourism terminology is often considered 
as one of the tours that describe Muslim tourists who travel 
to Islamic countries and the aim is to carry out religious ac-
tivities (Organization of Islamic Conference, 2008). Islam-
ic tourism is an alternative tour that combines the values   of 
Islam and tourism (Henderson, 2009). 

Halal tourism considers sharia law as the basis to pro-
vide services and tourism facilities according to the needs 
of Muslims, for example sharia compliant hotel, halal re-
sorts, and halal trips. The kind of tourism destinations is 
not limited to Muslim countries, but rather to facilitate 
specifically Muslims need (Frishman and Khan, 2002). 
Some literatures also say that the definition between Is-
lamic tourism and halal tourism are same or equivalent. 
According to Battour (2016), concept is more suitable as 
halal tourism rather than Islamic tourism. Battour also 
cites Carboni, et al (2014) that Islam tourism involves peo-
ple of the Muslim faith who are interested in keeping with 
their personal religious habits while travelling. In the end, 
Battour and Ismail conclude that halal tourism is a tourism 
that complies Islam law and involves Muslim in the tour-
ism industry (Battour and Ismail, 2016). 

There are many qualifications for accelerating Halal 
tourism. Meanwhile, according to Chukaew (2015), the 
presence of halal tourism is expected with the following 
standards:

•  Services in accordance with the rules of Islam
•  Travel agency or travel that uses principles of sharia
•  All tourism activities that do not contradict with Is-

lamic norms
•  Standardization of halal restaurant
•  Certainty in the security of the transportation system 
•  Availability to facilitate the prayer
•  No contradiction between tourism destination and 

Islamic law

In the Islamic sharia context, cognitive and affective as-
pects are not quite, so Islamic values   in fulfilling the needs 
of Muslim travellers are added. Muslim Tourist Perceived 
Valued (MTPV) classification based on the study Riyan 
Eid and Hatem El- Ghohary (2015) is shown in the follow-
ing table:

 Table 1. 
Muslim Tourist Perceived Value

Value Constructs

Cognitive Value Quality 
Price

Affective Value Emotional 
Social

Islamic Value Physical Attributes 
Nonphysical Attributes

Source:	Riyad	Eid	dan	Hatem	El-	Gohary,	2014
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To accommodate the Muslim faith to the products and 
services, the two main constructions above should be in-
cluded. They are the physical attributes and the non-phys-
ical attributes. Physical attributes include prayer facilities, 
halal food, the availability of scripture, and sharia-com-
patible toilets. While non-physical attributes include the 
segregated services, the availability of Islamic television 
channel, and the work of art which is not contrary to the 
sharia.

Based on predefined research purposes, descriptive 
qualitative research method is deemed. This method is 
more interpretative of the research focus. Descriptive qual-
itative methods focused on the overall depiction of form, 
function, and meaning (Moleong, 2006). The descriptive 
method aimed to describe the instruments in force, in 
which it attempts to describe, record, analyze and inter-
pret the phenomena (Mardalis, 1999). By using qualitative 
methods, it is expected to get and explore new findings 
related to halal tourism fact found in West Nusa Tenggara, 
so it can be explained the relationships among the realities 
happened. This study uses secondary data which are gen-
erally found in the form of reports and studies that have 
been published.

3. ANALYSIS AND DISCUSSION

3.1. Sharia tourism practice in the world

In this section, researchers have observed experiences 
of some main destinations of Muslim travelers. Countries 
are listed based on data in Global Muslim Travel Index 
(GMTI) 2015 which is released by CrescentRating. Based 
on the data, the destinations of Muslim travellers are di-
vided into two parts: Organisation of Islamic Cooperation 
(OIC) countries and non-OIC countries. 

The first is Malaysia. This Country has already been 
the main destination choice of Muslim travelers for 5 years 
from 2011 (GMTI, 2015). In 2014 there are about 4 million 
of Muslim travelers who visit  Malaysia and contribute 
roughly USD 3.5 billion to the national revenue. That suc-
cessful story of Malaysia also occurs as the result of end-
less promotion by their government. There are many tour-
ist destinations which are offered by Malaysia. The most 
famous one is Port Dickson. Port Dickson is a district on 
the edge of a sea which offers beautiful beaches for more 
than 10 miles long. In Port Dickson, Muslim travelers can 
easily find Muslim-friendly facilities such as Mosque and 
halal restaurant. Port Dickson also provides internation-
al-class hotels that have been halal-standardized (www.ha-
laltrip.com). Other attractions of halal traveling in Malay-
sia are various options of outdoor traveling which certainly 
have been packaged in halal values.

Regarding to the facilities and accommodations, there 
are not any doubt of Malaysia's commitment in providing 
the best halal services. The Malaysian government even 
divides the certified-Halal hotels into three levels: Basic, 
Intermediate, and Extensive. For the Basic level, services 
include providing halal food, non-alcohol, Qibla direction, 
prayer mats and bidet. For the Intermediate level, tourists 
will be given facilities such as separated recreation facil-

ities (male and female), praying room, no adult entertain-
ment, schedule of prayer time and location of the mosque. 
For the Extensive level, they provide a zakat booth, bro-
chures which are related to Islam, Adzan (praying call), 
and Islamic traveling packages (Salleh, 2014).

Malaysian Government is very aware of its importance 
and intensively encourages hotels to obtain halal certifi-
cation for their restaurants (Hamid, 2010). For the other 
facilities, Malaysian Government requires every shopping 
center to provide a mosque along side with ablution facili-
ty and restaurants with halal menu (Samori, Salleh, Khalid, 
2016).Tourists from the Middle East become the main tar-
get of Malaysian Government. This is due to their luxury 
and royal travel habit which give more benefit for Malay-
sia's revenue. Therefore, Malaysia even initiates "Feel-at-
home" campaign to indulge their main target. Malaysia 
also takes advantage of communications and technology 
development to promote halal tourism. Travelers only have 
to access www.itc.gov.my and then all information of halal 
tourism will appear. Meanwhile in www.malaysia.travel.
com, we can obtain other relevant informations including 
a schedule of festival, transportations and travel packages.

From the researchers point of view, infrastructures 
in Malaysia such as airports, highways, ports, the oth-
er transportations are already in the advanced level. It is 
not surprising, considering Malaysia has begun to build 
and prepare the infrastructures to support tourism in the 
1970s. Malaysian Government also provides credit as-
sistance through the Tourism Development Infrastructure 
Fund. The purpose of this credit is to provide assistance 
for the tourism businessmen who want to develop and ex-
pand their business. The government’s seriousness to build 
the tourism industry makes Malaysia becomes the coun-
try with the best tourism infrastructure compared to other 
Southeast Asian countries (Jusoh & Mohamed, 2006).

The second is Thailand. Halal tourism development in 
this monarchy country has attracted the researchers to ob-
serve further although based on the data in GMTI 2015, 
Thailand is ranked on the second place after Singapore in 
the list of non-OIC countries. Halal tourism in Thailand is 
initiated by the awareness of the government to extend the 
main purpose of tourism. It becomes a tool to construct an 
inclusive society, prevent ethnic and religious conflicts, as 
well as contribute as a primary pillar of ASEAN integra-
tion (www.tatnews.org).

There are many tourism destinations with qualified in-
frastructures. The researchers takes four cities that are part 
of a tour package offered by the www.thaihalaltour.com: 
Bangkok, Phuket, Pattaya and Chiang Mai. In those four 
cities, Muslim travelers also can easily find halal food, ha-
lal hotel and other supporting facilities of halal tourism. 
Talking about halal food, in order to encourage the growth 
of halal tourism, Thai government assumes the availabili-
ty of halal food issue seriously. Thai government very ag-
gressively encourages food products to obtain halal certifi-
cation. Until 2014, halal certification already covers 4000 
factories with 120,000 products (Pakorn, 2015).

Thailand realizes potentiality of travelers from the Mid-
dle East. Therefore, they are planning to develop Phuket 
region and Andaman coasts to meet the luxury traveling 
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typical of the Middle East. Thailand is also seeking a coop-
eration with Malaysia for the border area between southern 
Thailand and northern Malaysia. That area also has poten-
tial  to attract  upper-middle class travelers. Furthermore 
on the Middle East market, Thailand conducts a campaign 
called "Quality Leisure Destination Through Thainess" 
and "Amazing Thailand Luxury" which involve a series of 
high class travel choices. Thailand also provides an easy 
access to all informations about tourism via internet. In 
www.tourismthailand.org, tourists can get any information 
about hotels, restaurants, attractions, transportations, and 
etc. This site also accommodates Muslim travelers by pro-
viding a selection of Halal keyword in the search field. Fur-
thermore, Thailand has also launched an application called 
Thailand's Muslim Friendly which can be operated on a 
mobile device. By this application Muslim travelers can 
access the halal restaurants and hotels, nearest Mosques, 
prayer time and other supporting informations for Muslim.

The last but not least is Japan. Education and jobs are 
the two reasons of why Muslim  population increase there. 
There are a lot of students who come from Muslim coun-
tries such as Indonesia, Malaysia, Pakistan, Turkey, and 
Egypt to study in Japan. Meanwhile, as one of the leading 
industrial countries in the world, Japan also hires many 
foreign workers, including those are from Muslim coun-
tries. It is not a surprise if Muslim population in Japan is 
roughly 70,000 to 100,000. From that estimation, 90% 
are foreigners and the rest are locals who convert to Islam 
(Penn, 2007).

This country’s awareness about the number of students 
from Muslim countries makes many universities in Japan 
whether it is public and/or private are starting to provide 
halal food in their cafetarias. Osaka University is the first 
campus that provides halal food for students in 1995, then 
it is followed by other universities such as Kyushu Univer-
sity (2005), Nagoya University (2006), Tokyo University 
(2007), the Kyoto University (2009) and Waseda Univer-
sity (2012) (Yusof & Shutto, 2014). Even the cafeteria at 
Ritsumeikan Asia Pacific University has been appointed 
as the largest halal-certified food facility in the country 
(www.japantimes.co.jp). From simple things such as pro-
viding halal food and the availability of praying facilities 
due to Muslim population who continues to grow, tourists 
from Muslim countries are starting to come to Japan. In 
2015 international tourist arrivals has increased, especially 
travelers from Muslim countries in Southeast Asia such as 
Indonesia and Malaysia. Tourists from Indonesia has also 
increased, data shows that from 80,632 people in 2010 to 
205,100 people in 2015 (Japan National Tourism Organi-
zation, 2015).

Those things above make Japan take Halal Tourism 
more seriously. In addition to upgrade halal food, Japan 
also begins to develop other facilities that can sustain 
Halal Tourism (www.japantoday.com). Hotels in Japan 
have started providing Mosque and Qibla direction for ev-
ery  room, while at Kansai International Airport there is a 
prayer room which is completed with ablution facility (Ta-
kumi, 2014). Japan also applies a visa-free entry for South-
east Asia countries as the result of potentials that have been 
mentioned earlier (www.japantimes.co.jp). 

In short, researchers take some experiences from those 
three countries above in managing Halal tourism:

• Halal products are the primary issue;

• Praying facilities are the next important thing;

• Middle East travelers are a gold mine while South 
East Asian is an assurance

• Technology makes tourism promotion more effi-
cient;

• It is their government’s initiative.

3.2 Defining Indonesia halal tourism: commercial 
interest or value interest?

The implementation of halal tourism concept can not 
be separated from the long debate. The debate that appears 
is generally associated with a limitation of concept, which 
is still considered biased. Value, as everything believed to 
be true for certain groups, certainly is very subjective. Ri-
yad Eid and Hatem El- Gohary (2014) states: perceived 
value is a subjective and dynamic construct that varies 
among different customer and culture. While Customer 
Perceived Value-the universal consumer value, based on 
Bigne et al (2005); Oh (2003); Sanchez et al (2006) in-
volves two dimensions of consumer behavior, the bene-
fits received (economic, social, and relationships) and the 
sacrifices made by consumers (price, time, effort, risk and 
convenience). Summarizing the study of MTPV conducted 
by Eid and Hatem El- Ghohary (2015), the consideration 
of Islamic values   to complete the cognitive and affective 
value is more emphasis on the availability of attributes to 
meet the religious needs of Muslim travelers, 

The sequence of halal tourism idea is also contentious 
in Indonesia proofed by many figures who question the 
relevance of the halal tourism labelling. At the beginning 
of sounding, Minister of Tourism and Creative Economy, 
Arif Yahya did not agree with this concept. The use of the 
term Islamic travel, halal travel, family travel are consid-
ered inappropriate, too exclusive and a bias-based banning 
on certain religious (Kajian pengembangan Wisata Sya-
riah, 2015). Furthermore Nirwandar, Member of Sharia 
Economic Society says that sharia tourism branding is still 
debatable and its term is often identified with radicalism. 
Criticism of halal tourism is also conveyed by the Regent 
of East Lombok, HM Ali Bin Dachlan. Quoting from Lom-
bokpost.com, HM Ali assesses that there is no clear basis 
for the administration to label themselves as the world 
tourism destinations. It is said that the gathering talking 
about the halal travel must be completed. Maybe the hotel 
will be put a prayer rug, but what people do inside are not 
known. It also cannot guarantee the occurrence probability 
of any immoral act against the Islamic sharia which surely 
accounted as not-halal.

In reviewing halal tourism from the formal legal per-
spective, it seems unsatisfying if it does not refer to the 
policies that govern them. The regulation of halal tourism 
in West Nusa Tenggara is contained in Nusa Tenggara 
Barat Province Regulation No. 2/2016 about Halal Tour-
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ism, while for governor regulations operating this latest 
Local Regulation still have not been formed. Halal tourism 
in Nusa Tenggara Local regulation is defined as the activ-
ity of tourism visit with the destination and the tourism 
industry that set up facilities, products, services and man-
agement of tourism which meet the Sharia. Sharia stan-
dard encompasses the aspects of products, services and 
management. If being explored more in depth, this Local 
Regulation is more emphasis on aspects of halal tourism 
facilities as well as other fundamental principles instead of 
the level of value setting. 

Halal tourism concept does not seem legitimate with-
out referring to the origin of the word "halal" itself. Halal 
 is derived from the Arabic language which means (لالح)
permissible or broadly defined as any object or activity 
that is allowed to be used or carried out by the Islamic reli-
gious laws. When considering the essence of these words, 
automatically all objects or activities referred to the halal 
criteria should be sourced from the holy book of Qur’an. 
One basic question is how the border is separating halal 
and not-halal, which is not lawful. There are many things 
that are not allowed and prohibited in Islam, such as alco-
hol, pork, wearing bikini, etc.

Halal tourism labelling is seemed half-heartedly in for-
mulating the concept. Many countries refer it to Moslem 
friendly tourism. This term is taking into account of the 
extent to which the government defines halal on tourism 
management. It such an inevitable that halal tourism pref-
erences lead to a commercial orientation than the value 
orientation which refers to the limits of behavior and ac-
tivity. Even so, the value orientation is also certainly been 
the considerations that affect halal tourism arrangements 
because the substance of the application of halal tourism 
is also directed to maintain cultural and Islamic values in 
West Nusa Tenggara. Studying the experience of neigh-
bouring countries which has relatively succeed to trigger 
halal tourism, Indonesia Government must formulate the 
concept of halal tourism in accordance with the context of 
the archipelago, without losing the local wisdom. In short, 
halal tourism that has been developed by the government 
of Indonesia is more to accommodate the basic needs of 
Muslim travellers on destinations, facilities, convenient 
management and appropriate Islamic Sharia. As a common 
thread, the author cites Riyad Eid and Hatem El- Gohary 
(2014): participation of Muslims in tourism activities re-
quires acceptable goods, services and environments.

3.3. The development of  halal tourism in West 
Nusa Tenggara

Before 1965, Lombok had a religious system which is 
different than recently. Distribution of Lombok population 
before 1965 consisted of 75-85% people of Islam	Waktu	
Lima and 20-25% people of Islam	Waktu	Telu, the rest is a 
society that adheres to religious called Boda. Islam	waktu	
telu peoples and Boda peoples, at that time still believed 
in the gods who called it Betara. Their beliefs led to the 
creation of the religious system, the system of tradition-
al ceremonies and other rituals. (Customs Region West 
Nusa Tenggara, 1997). Currently, the island of Lombok is 

mainly inhabited by the Sasak tribe, who are the original 
peoples from Lombok. Besides Sasak, there are also parts 
of Samawa tribe, Mbojo tribe, the tribe of Bali, as well as 
the descendants of Chinese and Arabic, where the majority 
of the population is Muslim. Although the majority of the 
population is Muslim, the local knowledge is more influ-
enced by Hinduism. 

The Ministry of Tourism of Republic Indonesia held 
a National Halal Tourism Competition in August, 2016, 
while the contested categories of tourism halal were such 
as best airport, best family hotel, best apartment, best re-
sort, best travel agency, best travel website, best honey-
moon destination, best hajj travel agency, best culinary 
destinations, and best culture tourism destinations which 
were friendly to Muslim travellers. In these competitions, 
West Nusa Tenggara got several categories nomination of 
halal tourism and friendly tourism for Muslim travellers. 
Novotel Lombok Resort & Villas has been selected as the 
winner in the category of the best friendly Muslim trav-
eller resort. Additionally, the website of Wonderful Lom-
bok Sumbawa - www.wonderfulllommboksumbawa.com 
has also been selected as the best travel website which is 
friendly to Muslim travellers and Ayam Taliwang Moerad 
as the best halal culinary regional specialties.

Table 2. 
Number of Tourism Businesses by Regency/City 

in West Nusa Tenggara Province 2014

Regency/City Travel Star Hotel Eco-Social 
Hotel

Restau-
rant

West Lombok 61 26 84 150

Center Lombok 51 2 46 97

East Lombok 6 0 49 188

Sumbawa 1 3 33 177

Dompu 1 0 24 38

Bima 4 0 12 32

West Sumbawa 0 1 34 120

North Lombok 24 6 515 308

Mataram City 219 12 76 196

Bima City 19 0 18 73

Total 386 50 891 1.379

Source	:		Tourism	and	Culture	Service	of	West	Nusa	Tenggara	Prov-
ince, 2015

North Lombok has the high potency of nature tourism. 
This regency also becomes a heaven for backpackers. Pop-
ular nature tourism in North Lombok is 3 Gili, especially 
Gili Trawangan. Gili Trawangan is the largest island of the 
three small islands (gili) in the northwest of Lombok. In 
North Lombok, tourist can find several cultural tourisms, 
one of which is traditional martial art called Presean or 
stick fighting. Besides nature tourism, tourist also can see 
the beauty of Rinjani Mountain ecosystem. Lombok also 
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has died crater from the eruption of Mount Rinjani which 
forms a beautiful lake, the Segara Anak Lake. Besides the 
natural beauty, there are rituals or indigenous Sasak people 
and the Hindu Dharma people, the ritual called Mulang 
Pekelem.

Tourism attraction in West Nusa Tenggara is very di-
verse, especially in the Lombok Island and Sumbawa Is-
land. The life of the local population is also one of the most 
attractive for tourists. Popular natural attractions include 
Senggigi Beach, 3 Gili, Mount Rinjani, Mount Tambora, 
Moyo Island, Sade Village, and Narmada which are the 
former palace of Lombok Mataram kingdom. Besides 
those natural attractions, West Nusa Tenggara also has the 
potential of cultural and religious tourism, including the 
Tomb	Batu	Layar tourism, Uma	Lengge which is historical 
evidence Mbojo tribal communities, and Mulang	Pekelem	
as ritual to asks soil fertility to Gods.

Island of thousand mosques was a nickname to indi-
cate that West Nusa Tenggara people are a religious society 
in their daily life. Many heritage sites of Islamic history 
are the proof that Islamic influence is very strong. One of 
the attractions that attract the attention of tourists is Batu 
Layar Tomb. Batu Layar Tomb is located in the area of   
Senggigi, West Lombok. Tomb Batu Layar is often used to 
celebrate Lebaran	Topat (Eid tradition). That activity be-
comes the annual event in West Lombok Regency. Event 
Lebaran	Topat is conducted with a variety of traditional 
procession, there are tradition Nyangkar (wash the faces of 
children with holy water), tradition Ngurisan (shaved the 
baby hair), and traditions Begibung (eating together with 
other people who come to celebrate this event).

Basically, huge potencies in West Nusa Tenggara are 
deservedly enabled to serve halal tourism and friend-
ly tourism to Muslim travellers. The main focus of West 
Nusa Tenggara government today is to create comfort and 
security for prayer and secure halal product. So far, the In-
donesian Ulema Council (MUI) has published halal certifi-
cation for 45 hotels, 100 halal certifications for restaurants, 
and 30 food courts certified halal (Republika.co.id). Based 
on data from Table 1, it can be seen that from a total of 941 
hotels, there are only 45 hotels or 8% that have received 
the halal certificate. As for the restaurant, from a total of 
1.379 restaurants, only 12% has received halal certificates 
from MUI. 

3.4. Several factors used to capture the proper-
ness of halal tourism in Indonesia

In order to describe and capture the properness of halal 
tourism, many elements and factors have been mentioned 
by experts and researchers. In this research, we elaborat-
ed the concept of halal tourism by Spillane (1994) who 
mentioned five essential elements of halal tourism along 
with MTPV (Muslim	Tourist	Perceived	Value) cited by Ri-
yad Eid and El- Gohari (2014). Based on the compatibility 
of the data and context, several factors that are suitable to 
capture the properness of halal tourism in West Nusa Teng-
gara are: Attraction Facility and Infrastructure, emotion-
al value, Islamic physical value and Islamic non physical 
value.

3.4.1. Attraction

West Nusa Tenggara’s history about Islamic Sultan-
ates can become one of the tourist attractions. Muslim 
travellers can be brought to explore the traces of the Is-
lamic Sultanates there, such as the Sultanate of Sumbawa, 
Dompu Sultanate, and the Sultanate of Bima. Meanwhile, 
the nickname of Lombok as the “Island of a Thousand 
Mosques” can also be used as another attraction. There are 
many beautiful Mosques in Lombok, like Islamic Center 
Mosque  in Mataram; Al Akbar Mosque in Masbagik, East 
Lombok; and the Grand Mosque of Praya in Central Lom-
bok. Islamic Center Mosque, located in West Nusa Teng-
gara Islamic Center complex that was recently built and 
become the most glorious Mosque in West Nusa Tenggara.

Basically, West Nusa Tenggara is fortunate enough be-
cause its nature is blessed with nothing but magnificence. 
For instance, in Gili Islands travelers can enjoy the splen-
dour of its underwater known for their crystal clear wa-
ter and amazing coral reefs. Then in Mataram, tourists are 
brought to feel the traces of history and culture of West 
Nusa Tenggara. The government also being actively pro-
moting the Halal Tourism by organizing various festivals 
within Islamic breath like Muharram Festival held in East 
Lombok and Halal Culinary FestivaI in Mataram. Accord-
ing to Spillane (1994), the tourists are motivated to visit 
a tourist destination to meet or satisfy some needs or re-
quests. They are usually interested in a location because of 
certain characteristics, natural beauty, climate and weath-
er, cultural, history, ethnicity-tribal nature and accessibili-
ty-ability or ease of walking or specific to the place. 

3.4.2. Facility and infrastructure

For infrastructures factor, airport becomes the import-
ant one due to the main function as the entrance for trav-
ellers. By 2015, the number of domestic arrivals through 
Lombok International Airport reached 502,538 passengers 
while international arrivals reached 58,379. Those num-
bers, particularly in the international arrivals is not bad, 
but the authors have another view. The authors assume that 
the number of international routes are still lacking. Lom-
bok International Airport only has international routes to 
Singapore and Kuala Lumpur. In order to improve Halal 
Tourism, the government should open new routes to poten-
tial country such as the Middle East or even Turkey which 
is the main hub between Europe and Asia nowadays.

Authors also consider the availability of halal food and 
place for praying as the two most important things. Au-
thors also find these two things are not meaningful barri-
ers because like Malaysia, West Nusa Tenggara is a Mus-
lim majority province. Muslims in West Nusa Tenggara 
reached 92% (BPS, 2014), thereby all about Islamic facil-
ities and halal food are all available. Authors also suggest 
that despite there so many halal foods available in West 
Nusa Tenggara, Halal certification still needed to guaran-
tee Muslim travellers about the products. As talking about 
international market tourism, the quality of the food must 
be standardized at that scale and so does about praying fa-
cilities. There are 10 new hotels being developed in West 
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Nusa Tenggara right now. Those hotels will implement the 
concept of Sharia to support Halal Tourism. The develop-
ment of those new hotels also will add several existing Ha-
lal hotels around Lombok today.

3.4.3. Emotional value

With some achievement for the best halal destinations 
in the national and international levels, West Nusa Teng-
gara has the opportunity and potency for being advanced 
halal tourism. A good response from tourist and a desire to 
get back on holiday to West Nusa Tenggara are the positive 
indications of good tourism service. West Nusa Tenggara 
has won three best categories at the National Halal Tour-
ism Competition in 2016. It shows that West Nusa Teng-
gara has the key achievement in the performance, giving 
customer satisfaction, and realizing the commitments re-
lated to achievement of halal tourism. West Nusa Tenggara 
also has a unique characteristic, responsive government, 
hospitable and friendly society that can trigger the innova-
tions and new alternative to improve services and fulfil the 
satisfaction and needs of Muslim travellers.

3.4.4. Islamic physical attribute

Referring to the factors in MTPV (Muslim Tourist Per-
ceived Value), Physical attributes include prayer facilities, 
Halal food, the availability of holy Quran, and sharia-com-
patible toilets. Until recently, the religious facilities in West 
Nusa Tenggara are very easy to find. Availability of the 
separated toilet is also already available from before halal 
tourism encouraged. About Halal food, it is still a challenge 
for businesses actors because there are many restaurants 
and food industries which have not obtained halal certi-
fication from MUI. This is a serious concern for the gov-
ernment so that the government continues announcing the 
variety of convenience services from MUI halal certifica-
tion, certainly with the criteria that meets halal standard by 
the Islamic Sharia. Likewise with the hotel, there are many 
hotels in the tourism area that has not been halal certified. 
So far, the MUI has published 45 halal certifications for 
hotels, 100 halal certifications for restaurants and 30 food 
court certified halal (Republika.co.id). Based on data from 
the Tourism and Culture Service of West Nusa Tenggara 
Province (2015), among 1,379 restaurants, only 12% or 
about 165 restaurants have received halal certificate from 
MUI. Due to the majority religion in Indonesia-which is 
Islam, it seems unnecessary with labeling halal on restau-
rant and all kinds of home industry. This perception is in 
fact cannot simply be justified. In the absence of the ha-
lal labeling, foreign tourists, particularly Muslim travelers 
will feel worried with the halal food they consume.

3.4.5. Islamic non physical attribute

While the physical attribute concerns all tangible ele-
ments, non-physical attributes in this study include sepa-
rated services, the availability of Islamic television chan-
nel, and works of art which are not contrary to the Islamic 
sharia. Aspects of intangible attribute in halal tourism is 

already started to become a serious concern by local gov-
ernment. Cited from www.radarlombok.co.id, Provincial 
Government of West Nusa tenggara is currently formulat-
ing halal tourism zoning. This segmentation is expected to 
offer convenience for the tourists during their visit. For ex-
ample, two main locations will be created as halal tourism 
destinations in Mataram. The areas are namely Kota	Tua	
Ampenan and Pasar Seni Sayang Sayang. Until recently, 
government has also been creating segmentation of beach 
destination in Lombok. The northern area of   Lombok will 
be devoted as conventional travel, while the southern re-
gion is focused as halal tourism. This segmentation is also 
quite reasonable; that conventional travel Lombok has 
long been developing rapidly in the northern region. While 
the Special Economic Zones in South Lombok will be de-
veloped as a halal tourism zone.

4. CONCLUSION

Halal tourism is a consequence of the rapid growth of 
Muslims in the world; non-Muslim countries especially 
realize that potential for their economic growth. Japan and 
Korea for example, are known that many Muslim tourists 
visiting their country, they start offering tourism that are 
friendly to Muslims, halal food, a place for prayer that 
are main focus to serve the Muslim need. Indonesia in 
which the population are majority Muslim, should focus 
on optimizing the infrastructure and service by redefining 
halal tourism design. West Nusa Tenggara establishes as 
one of tourist destinations halal in Indonesia. West Nusa 
Tenggara where Muslim are majority, already have good 
facilities and services. Nusa Tenggara government must 
show consistency to build halal tourism though the main 
obstacle is how to keep halal tourism no less interesting 
with the existing of conventional tourism. Gili Trawangan 
and Mount Rinjani are the most popular conventional tour-
ism in West Nusa Tenggara, so the government need new 
destinations that have high economic value and does not 
contradict with Islam law. Not only providing halal facil-
ities and halal services, but the new destinations tourism 
are needed which accordance with sharia law. In order to 
realize the halal tourism, the government and MUI should 
immediately check to any tourism business entities. In ad-
dition, travel agency should also set up a friendly vacation 
packages for Muslim travelers, which includes lodging, 
time for prayer during the trip, halal food and beverages, 
as well as tourist destinations that do not contradict with 
the teaching of Islam.
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