
ABSTRAK

Perkembangan dunia teknologi saat ini, sudah merambat ke dalam 
electronic commerce (e-commerce). Salah satu contoh dari e-commerce yang 
sekarang diminati oleh kalangan mahasiswa adalah online shop. Online shop
adalah merupakan suatu proses transaksi melalui media atau perantara berupa 
situs-situs jual beli online. Adanya online shop ini, mampu merubah gaya hidup 
kaum milineal, khususnya mahasiswa. Perubahan gaya hidup di kalangan 
mahasiswa yaitu keinginan untuk membeli barang online shop hanya sebagai 
pemenuhan trend fashion saat ini. Sehingga, adanya perubahan gaya hidup 
mahasiswa untuk membeli barang di online shop nantinya menciptakan suatu 
perilaku konsumtif. Tujuan dari adanya penelitian ini yaitu untuk mengetahui latar 
belakang perilaku konsumtif mahasiswa dari adanya pembelian barang di online 
shop dengan menggunakan teori perilaku konsumtif dari James F. Engel 
(Shohibullana, 2014) dan teori gaya hidup dari David Chaney (1996). Penelitian 
ini dilakukan dari bulan Desember 2019 sampai April 2020 dengan menggunakan 
teknik pengumpulan data berupa wawancara dan dokumentasi foto dari telepon 
genggam. Hasil penelitian ini, menunjukkan bahwa mahasiswa melakukan 
transaksi di online shop dikarenakan keinginan untuk memiliki barang tersebut. 
Dimana, barang yang mereka inginkan, sudah banyak digunakan oleh orang-orang 
disekitarnya. Selain itu, online shop memudahkan para mahasiswa untuk mencari 
barang yang diinginkan. Karena, barang-barang tersebut tidak diperjual-belikan di 
toko konvensional, mall, dan pasar. Adapun juga, penyedia online shop
menawarkan harga yang pas dikantong para mahasiswa serta memberikan diskon 
atau promo dari barang-barang yang mereka jual. Sehingga, mahasiswa lebih 
tertarik untuk membeli barang di online shop.
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ABSTRACT

commerce (e-commerce). One of the examples from e-commerce that in a high 

demand by now are online shop. Online shop itself is very popular amongst 

millennial generations, is a shopping platform that using the internet in showing 

their catalogue product worldwide and transaction mechanism that allow buyers 

making payment directly to the sellers or using second party as 

facilitator. The existence of online shopping are drastically changing human 

lifestyle into more fast consumerism because of its convenient and easy accesses 

especially college students that being pushed to follow the current trends 

and fashion. With various online shops that offer a lot of different goods and 

products with a range of affordable prices and discounts then pushed human into 

more consumptive behaviour. The purpose of this research is to find out 

the background of consumptive behaviour of college student in massive buying 

and connectivity to online shopping by using consumptive behaviour theory by 

James F. Engel (Shohibullana, 2014) and lifestyle theory by David 

Chaney (1996). This research was conduct on December 2019 until April 2020 

through data collections which is obtained from interviews and documentation by 

mobile phone. Result then show that college students that using online shop in 

massive buying are caused by

the will to own products which is currently popular. Furthermore, online shop are 

easy and convenient to use by students everywhere and every time as their will, 

also some of the product they are looking for cannot be found in local store 

or shopping mall or the products only available overseas. Not to mention the 

affordable prices for students and a lot of discounts that the store offer on the 

certain events. Thus make college students more interested in buying things on 

online shop.
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