
 

 

28 

 

DAFTAR PUSTAKA 

 

Antonetti, P., & Maklan, S. (2016). Social identification and corporate 

irresponsibility: a model of stakeholder punitive intentions. British journal 

of management, 27(3), 583-605.  

Armstrong, J. S. (1977). Social irresponsibility in management. Journal of 

Business Research, 5(3), 185-213.  

Ashwin, A., Krishnan, R. T., & George, R. (2016). Board characteristics, financial 

slack and R&D investments: An empirical analysis of the indian 

pharmaceutical industry. International Studies of Management & 

Organization, 46(1), 8-23.  

Baker, W. E., & Sinkula, J. M. (2005). Environmental marketing strategy and firm 

performance: Effects on new product performance and market share. 

Journal of the academy of marketing science, 33(4), 461-475.  

Barnett, M. L. (2007). Stakeholder influence capacity and the variability of 

financial returns to corporate social responsibility. Academy of 

management review, 32(3), 794-816.  

Bayoud, N. S., & Kavanagh, M. (2012). Corporate Social responsibility 

disclosure: evidence from Libyan managers. Global Journal of Business 

Research, 6(5), 73-83.  

Bouslah, K., Liñares-Zegarra, J., M'Zali, B., & Scholtens, B. (2018). CEO risk-

taking incentives and socially irresponsible activities. The British 

Accounting Review, 50(1), 76-92.  

Brammer, S. J., & Pavelin, S. (2006). Corporate reputation and social 

performance: The importance of fit. Journal of Management Studies, 

43(3), 435-455.  

Branco, M. C., & Rodrigues, L. L. (2006). Corporate social responsibility and 

resource-based perspectives. Journal of business ethics, 69(2), 111-132.  

Chang, Y. K., Oh, W.-Y., Jung, J. C., & Lee, J.-Y. (2012). Firm size and 

corporate social performance: The mediating role of outside director 

representation. Journal of Leadership & Organizational Studies, 19(4), 

486-500.  

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL ... LAKSITA SELA SRIMAYA



29 

 

 

 

Chun, R. (2005). Corporate reputation: Meaning and measurement. International 

journal of management reviews, 7(2), 91-109.  

Claeys, A.-S., Cauberghe, V., & Vyncke, P. (2010). Restoring reputations in times 

of crisis: An experimental study of the Situational Crisis Communication 

Theory and the moderating effects of locus of control. Public Relations 

Review, 36(3), 256-262.  

Connelly, B. L., Certo, S. T., Ireland, R. D., & Reutzel, C. R. (2011). Signaling 

theory: A review and assessment. Journal of Management, 37(1), 39-67.  

Cressy, R., Cumming, D., & Mallin, C. (2012). Entrepreneurship, Finance, 

Governance and Ethics (Vol. 3): Springer Science & Business Media. 

Davis, K. (1960). Can business afford to ignore social responsibilities? California 

management review, 2(3), 70-76.  

Deng, X. (2012). Understanding consumer’s responses to enterprise’s ethical 

behaviors: An investigation in China. Journal of business ethics, 107(2), 

159-181.  

Duhé, S. C. (2009). Good management, sound finances, and social responsibility: 

Two decades of US corporate insider perspectives on reputation and the 

bottom line. Public Relations Review, 35(1), 77-78.  

Ellen, P. S., Webb, D. J., & Mohr, L. A. (2006). Building corporate associations: 

Consumer attributions for corporate socially responsible programs. 

Journal of the academy of marketing science, 34(2), 147-157.  

Gatzert, N. (2015). The impact of corporate reputation and reputation damaging 

events on financial performance: Empirical evidence from the literature. 

European Management Journal, 33(6), 485-499.  

Grappi, S., Romani, S., & Bagozzi, R. P. (2013). Consumer response to corporate 

irresponsible behavior: Moral emotions and virtues. Journal of Business 

Research, 66(10), 1814-1821.  

Gray, E. R., & Balmer, J. M. (1998). Managing corporate image and corporate 

reputation. Long range planning, 31(5), 695-702.  

Greenwood, M. (2007). Stakeholder engagement: Beyond the myth of corporate 

responsibility. Journal of business ethics, 74(4), 315-327.  

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL ... LAKSITA SELA SRIMAYA



30 

 

 

 

Grover, P., Kar, A. K., & Ilavarasan, P. V. (2019). Impact of corporate social 

responsibility on reputation—Insights from tweets on sustainable 

development goals by CEOs. International Journal of information 

management, 48, 39-52.  

Howard, R. (1953). BOWEN: Social responsibilities of the businessman: Harper 

& Row, New York, Report of the World Commission on Environment 

and …. 

Karpoff, J. M., & Lott Jr, J. R. (1993). The reputational penalty firms bear from 

committing criminal fraud. The Journal of Law and Economics, 36(2), 

757-802.  

Keh, H. T., & Xie, Y. (2009). Corporate reputation and customer behavioral 

intentions: The roles of trust, identification and commitment. Industrial 

marketing management, 38(7), 732-742.  

Keig, D. L., Brouthers, L. E., & Marshall, V. B. (2015). Formal and informal 

corruption environments and multinational enterprise social 

irresponsibility. Journal of Management Studies, 52(1), 89-116.  

Lange, D., & Washburn, N. T. (2012). Understanding attributions of corporate 

social irresponsibility. Academy of management review, 37(2), 300-326.  

Latan, H. (2014). Aplikasi analisis data statistik untuk ilmu sosial sains dengan 

ibm spss. Bandung: Alfabeta.  

Lin-Hi, N., & Müller, K. (2013). The CSR bottom line: Preventing corporate 

social irresponsibility. Journal of Business Research, 66(10), 1928-1936.  

Lin, H., Zeng, S., Wang, L., Zou, H., & Ma, H. (2016). How does environmental 

irresponsibility impair corporate reputation? A multi‐method investigation. 

Corporate Social Responsibility and Environmental Management, 23(6), 

413-423.  

Love, E. G., Lim, J., & Bednar, M. K. (2017). The face of the firm: The influence 

of CEOs on corporate reputation. Academy of Management Journal, 60(4), 

1462-1481.  

Mohr, L. A., & Webb, D. J. (2005). The effects of corporate social responsibility 

and price on consumer responses. Journal of consumer affairs, 39(1), 121-

147.  

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL ... LAKSITA SELA SRIMAYA



31 

 

 

 

Murphy, P. E., & Schlegelmilch, B. B. (2013). Corporate social responsibility and 

corporate social irresponsibility: Introduction to a special topic section. 

Journal of Business Research, 66(10), 1807-1813.  

Muslich, A., & Iswati, S. (2009). Buku Ajar Metodologi Penelitian Kuantitatif. 

Surabaya: Pusat Penerbitan dan Percetakan UNAIR (AUP).  

Nardella, G., Brammer, S., & Surdu, I. (2020). Shame on who? The effects of 

corporate irresponsibility and social performance on organizational 

reputation. British journal of management, 31(1), 5-23.  

Pérez, A. (2015). Corporate reputation and CSR reporting to stakeholders. 

Corporate Communications: An International Journal.  

Riera, M., & Iborra, M. (2017). Corporate social irresponsibility: Review and 

conceptual boundaries. European Journal of Management and Business 

Economics.  

Spence, M. (2002). Signaling in retrospect and the informational structure of 

markets. American Economic Review, 92(3), 434-459.  

Strike, V. M., Gao, J., & Bansal, P. (2006). Being good while being bad: Social 

responsibility and the international diversification of US firms. Journal of 

International Business Studies, 37(6), 850-862.  

Su, L., Swanson, S. R., Chinchanachokchai, S., Hsu, M. K., & Chen, X. (2016). 

Reputation and intentions: The role of satisfaction, identification, and 

commitment. Journal of Business Research, 69(9), 3261-3269.  

Su, W., Peng, M. W., Tan, W., & Cheung, Y.-L. (2016). The signaling effect of 

corporate social responsibility in emerging economies. Journal of business 

ethics, 134(3), 479-491.  

Sudana, I. M. (2015). Teori dan Praktik Manajemen Keuangan Perusahaan. 

Jakarta: Erlangga.  

Taj, S. A. (2016). Application of signaling theory in management research: 

Addressing major gaps in theory. European Management Journal, 34(4), 

338-348.  

Tang, Z., & Tang, J. (2016). Can the media discipline Chinese firms’ pollution 

behaviors? The mediating effects of the public and government. Journal of 

Management, 42(6), 1700-1722.  

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL ... LAKSITA SELA SRIMAYA



32 

 

 

 

Tench, R., Bowd, R., & Jones, B. (2007). Perceptions and perspectives: Corporate 

social responsibility and the media. Journal of Communication 

Management.  

Wagner, T., Bicen, P., & Hall, Z. R. (2008). The dark side of retailing: towards a 

scale of corporate social irresponsibility. International Journal of Retail & 

Distribution Management.  

Watson, T. (2007). Reputation and ethical behaviour in a crisis: predicting 

survival. Journal of Communication Management.  

Wei, J., Ouyang, Z., & Chen, H. (2017). Well known or well liked? The effects of 

corporate reputation on firm value at the onset of a corporate crisis. 

Strategic Management Journal, 38(10), 2103-2120.  

Williams, G., & Zinkin, J. (2008). The effect of culture on consumers' willingness 

to punish irresponsible corporate behaviour: applying Hofstede's typology 

to the punishment aspect of corporate social responsibility. Business 

Ethics: A European Review, 17(2), 210-226.  

Williams, R. J., & Barrett, J. D. (2000). Corporate philanthropy, criminal activity, 

and firm reputation: Is there a link? Journal of business ethics, 26(4), 341-

350.  

Zhang, Z., & Yu, B. (2016). The angel-halo effect: How increases in corporate 

social responsibility and irresponsibility relate to firm performance.  

 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL ... LAKSITA SELA SRIMAYA


