TESIS

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REFERENCES

Afrin, S., Islam, N., & Ahmed, S. U. (2009). A Multivariate Model of Micro
Credit and Rural Women Entrepreneurship Development in Bangladesh.
International Journal of Business and Management, 3(8), 169—185.
https://doi.org/10.5539/ijbm.v3n8p169

Agency, C. (2016). Data Collection Survey on Women ’ s Economic Activities in
Myanmar Final Report. (November).

Ahsan, M. K., & Raju, O. (2019). Factors Inspiring the Emergence of Women
Entrepreneurs in Sylhet City Factors Inspiring the Emergence of Women
Entrepreneurs in Sylhet City. (March), 0-8.

Arhin, 1. (2019). and Research Motivation Behind Modern Entrepreneurship with
Emphasis on Women Entrepreneurs in Takoradi-Ghana. 2.

Bhasin, B. B., & Venkataramany, S. (2012). Development Of SMEs In Myanmar
In The Globalization Era. International Business & Economics Research
Journal (IBER), 11(6), 611. https://doi.org/10.19030/iber.v11i6.7016

Brush, C. G. (1992). Research on Women Business Owners: Past Trends, a New
Perspective and Future Directions. Entrepreneurship Theory and Practice,
16(4), 5-30. https://doi.org/10.1177/104225879201600401

Carland, J. W., Hoy, F., Boulton, W. R., Carland, J. A. C., Boulton, W. R., &
Carland, J. O. A. N. N. C. (1984). Differentiating Entrepreneurs from
Small Business Owners : A Conceptualization. The Academy of
Management Review, 9(2), 354-359.

Cavada, M. C., Bobek, V., & Macek, A. (2017). Motivation factors for female
entrepreneurship in Mexico. Entrepreneurial Business and Economics
Review, 5(3), 133—148. https://doi.org/10.15678/EBER.2017.050307

Coughlin, J. H., & Thomas, A. R. (2002). The rise of women entrepreneurs :
people, processes, and global trends. Quorum Books.

Egon Guba., Y. S. L. (1981). Effective evaluation: Improving the usefulness of
evaluation results through responsive and naturalistic approaches.
(illustrate). Books on Demand.

Frederick, H., & Dzisi, S. (2008). Entrepreneurial activities of indigenous African
women: A case of Ghana. Journal of Enterprising Communities: People
and Places in the Global Economy, 2(3), 254-264.
https://doi.org/10.1108/17506200810897231

Frederick, H. H. (2006). Global Entrepreneurship Monitor Aotearoa New
Zealand : 2005 executive report (Illustrate). New Zealand: Auckland,

103

ENTREPRENEURSHIP MOTIVATION OF NAN HLAING HLAING MYINT



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

104

N.Z.: New Zealand Centre for Innovation and Entrepreneurship, 2006.

Geetha, K., & Rajani, N. (2017). Factors motivating women to become
entrepreneurs in Chittoor district. International Journal of Home Science,
3(2), 752-755. Retrieved from www.homesciencejournal.com

Glaser, B. G. (1992). Basics of Grounded Theory Analysis: Emergence vs.
Forcing. Sociology Press.

Glesne, C. (2013). Becoming Qualitative Researchers : An Introduction (4th ed.).
Vancouver, B.C. : Vancouver, B.C. : Langara College,.

Kirkwood, J. (2009). Motivational factors in a push-pull theory of
entrepreneurship. Gender in Management, 24(5), 346-364.
https://doi.org/10.1108/17542410910968805

Kudo, T., & Mieno, F. (2007). Trade, Foreign Investment and Myanmar’s
Economic Development during the Transition to an Open Economy. (116),
1-33.

Marlow, S., Carter, S., & Shaw, E. (2008). Constructing female entrepreneurship
policy in the UK: Is the US a relevant benchmark? Environment and
Planning C: Government and Policy, 26(2), 335-351.
https://doi.org/10.1068/c0732r

Mcclelland, D. C. (1961). The Achieving Society, Van Nostrand, Princeton,.
(First Edit). Retrieved from http://resourcelists.ntu.ac.uk/items/4747E0A6-
28EF-F976-F381-CCFO07E7A90F0.html

Mcclelland, E., Swail, J., Bell, J., & Ibbotson, P. (2005). Following the pathway
of female entrepreneurs: A six-country investigation. International
Journal of Entrepreneurial Behaviour & Research, 11(2), 84-107.
https://doi.org/10.1108/13552550510590527

Muthuraman, D. S. (2018). Pull & Push Motives for Women Entrepreneurs in
Sultanate of Oman. ZENITH International Journal of Multidisciplinary
Research, 8(7), 79-95.

Okafor, C., & Amalu, R. (2010). Entrepreneurial Motivations as Determinants of
Women Entrepreneurship Challenges. Economic Sciences Series, LXII(2),
67-717.

Orser, B., & Carrington, C. A. (2010). E T & P Propensity. (613), 933-958.
https://doi.org/10.1111/§.1540-6520.2009.00347 .x

Premuzic, T. C. (2013). Understanding the Motivations of Female Entrepreneurs.
Journal of Entrepreneurship & Organization Management, 03(01), 1-6.
https://doi.org/10.4172/2169-026x.1000111

Solesvik, M., lakovleva, T., & Trifilova, A. (2019). Motivation of female

TESIS ENTREPRENEURSHIP MOTIVATION OF NAN HLAING HLAING MYINT



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

105

entrepreneurs: a cross-national study. Journal of Small Business and
Enterprise Development. https://doi.org/10.1108/JSBED-10-2018-0306

Sukmana, Aga Teja, N. 040317869. (2009). Motivasi Dan Penghambat Women
Entrepreneurship Pada Ussha Kecil Menengah Bidang Manufatur Di
Surabaya.

Sunandha, K. A. (2015). Pull and Push Factors for Women Entrepreneurship in
Thrissur District of Kerala. Journal of Krishi Vigyan, 3(2s), 75.
https://doi.org/10.5958/2349-4433.2015.00041.0

Sunil Kumar R., H. A. P. (2018). Motivating Factors that Influence Women
Entrepreneurs. 6(4), 65-80.

Tahi, T., & Tambunan, H. (n.d.). Women Entrepreneurs in MSEs in Indonesia :
Their Motivations and Main Constraints. 2(1), 56—86.

Tambunan, T. (2008). SME development , economic growth , and government
intervention in a developing country : The Indonesian story. 147-167.

https://doi.org/10.1007/s10843-008-0025-7

Tambunan, T. (2009). Women entrepreneurship in Asian developing countries:
Their development and main constraints. Journal of Development and
Agricultural Economics, 1(2), 027-040.

Tan, J. (2008). Breaking the “bamboo curtain” and the “glass ceiling”: The
experience of women entrepreneurs in high-tech industries in an emerging
market. Journal of Business Ethics, 80(3), 547-564.
https://doi.org/10.1007/s10551-007-9454-9

Terrell, K., & Troilo, M. (2009). Values and female entrepreneurship.
https://doi.org/10.1108/17566261011079242

Yin, R. K. (2009). Case Study Research: Design and Methods (illustrate). SAGE,
2009.

TESIS ENTREPRENEURSHIP MOTIVATION OF NAN HLAING HLAING MYINT





