
Effects of Halal social media
and customer engagement on
brand satisfaction of Muslim

customer Exploring the
moderation of religiosity

by Bayu Fianto

Submission date: 25-Aug-2021 07:17AM (UTC+0700)
Submission ID: 1635503938
File name: Scopus_9_Q2_CA.pdf (298.83K)
Word count: 9278
Character count: 51282



2

3

12

15

21

29

36

48

54

56

58

61

64



1
8

18

20

37

52

59

74



4

5

7

7

14

14

16

24
33

53

70

71



2

8

10

13

22

31

43
63

69



1

1

7
7

17

19

27

27

30 30

38

42

49

60 73



1

1

1 1

1

1

1

2

10

16

32

44

68



5

7

13

13

15

17

23

23

26

46

47



1

1

1

1

8

8

9

19

39



1

1

1

1

9

12
14

15

25

34

35

45

55

57

66

72



1

1

1

1

2
2

6

67



28



1

11

11

40

41

75



5

5

50

51

62

65













3
76



22%
SIMILARITY INDEX

18%
INTERNET SOURCES

16%
PUBLICATIONS

7%
STUDENT PAPERS

1 4%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

Effects of Halal social media and customer engagement on
brand satisfaction of Muslim customer Exploring the
moderation of religiosity
ORIGINALITY REPORT

PRIMARY SOURCES

www.tandfonline.com
Internet Source

Submitted to Universiti Islam Sultan Sharif
Ali
Student Paper

repository.unair.ac.id
Internet Source

insis.vse.cz
Internet Source

pdfs.semanticscholar.org
Internet Source

www.jeeir.com
Internet Source

"Social Media: The Good, the Bad, and the
Ugly", Springer Science and Business Media
LLC, 2016
Publication

www.emeraldinsight.com
Internet Source



9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

Uud Wahyudin, Agrian Ratu Randa,
Kismiyati El Karimah, Imelia Martinovita
Santoso. "The misunderstanding of halal
tourism in Bandung city - Indonesia: Muslim
tourist arrivals are increasing in the
obscurity of concepts", Journal of Islamic
Marketing, 2021
Publication

issuu.com
Internet Source

onlinelibrary.wiley.com
Internet Source

Darmansyah Darmansyah, Bayu Arie Fianto,
Achsania Hendratmi, Primandanu Febriyan
Aziz. "Factors determining behavioral
intentions to use Islamic financial
technology", Journal of Islamic Marketing,
2020
Publication

mafiadoc.com
Internet Source

www.igi-global.com
Internet Source

Abror Abror, Dina Patrisia, Okki Trinanda,
Maznah Wan Omar, Yunia Wardi.
"Antecedents of word of mouth in Muslim-
friendly tourism marketing: the role of
religiosity", Journal of Islamic Marketing,
2020



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24

Publication

Payel Das, Santanu Mandal. "Evaluating the
influence of social media on brand
sacralization", South Asian Journal of Global
Business Research, 2016
Publication

cronfa.swan.ac.uk
Internet Source

Submitted to Associatie K.U.Leuven
Student Paper

www.emrbi.org
Internet Source

eprints.mdx.ac.uk
Internet Source

giapjournals.com
Internet Source

Submitted to Royal Holloway and Bedford
New College
Student Paper

Simon Hudson, Li Huang, Martin S. Roth,
Thomas J. Madden. "The influence of social
media interactions on consumer–brand
relationships: A three-country study of
brand perceptions and marketing
behaviors", International Journal of
Research in Marketing, 2016
Publication

Submitted to University of York



<1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34

Student Paper

www.hindawi.com
Internet Source

Submitted to AUT University
Student Paper

Fatih Pinarbasi. "chapter 4 Understanding e-
WOM Evolution in Social Media With
Network Analysis", IGI Global, 2021
Publication

academicjournals.org
Internet Source

s3.syariah.feb.unair.ac.id
Internet Source

Eric W.T. Ngai, Spencer S.C. Tao, Karen K.L.
Moon. "Social media research: Theories,
constructs, and conceptual frameworks",
International Journal of Information
Management, 2015
Publication

Submitted to Technische Universiteit Delft
Student Paper

Submitted to Universiti Sains Islam Malaysia
Student Paper

works.bepress.com
Internet Source

www.frankfurt-school.de



<1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

Internet Source

Dwi Suhartanto. "Predicting behavioural
intention toward Islamic bank: a multi-group
analysis approach", Journal of Islamic
Marketing, 2019
Publication

digital.library.adelaide.edu.au
Internet Source

espace.curtin.edu.au
Internet Source

link.springer.com
Internet Source

ojs.excelingtech.co.uk
Internet Source

wrap.warwick.ac.uk
Internet Source

www.docstoc.com
Internet Source

www.ijmra.us
Internet Source

www.polyu.edu.hk
Internet Source

Cheng Boon Liat, S.R. Nikhashemi, Michael
M. Dent. "The chain effects of service
innovation components on the building
blocks of tourism destination loyalty: the



45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

moderating role of religiosity", Journal of
Islamic Marketing, 2020
Publication

Joanna Kowalczyk-Anioł, Marek Nowacki.
"Factors influencing Generation Y’s tourism-
related social media activity: the case of
Polish students", Journal of Hospitality and
Tourism Technology, 2020
Publication

Journal of Enterprise Information
Management, Volume 28, Issue 5 (2015)
Publication

Nuan Luo, Yu Wang, Chunhua Jin, Yuan Ni,
Mingli Zhang. "Effects of socialization
interactions on customer engagement in
online travel communities", Internet
Research, 2019
Publication

confer.nz
Internet Source

e-space.mmu.ac.uk
Internet Source

emrbi.org
Internet Source

es.scribd.com
Internet Source

hdl.handle.net
Internet Source



53 <1%

54 <1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

thesai.org
Internet Source

www.freepatentsonline.com
Internet Source

Publication

Aluisius Hery Pratono. "From social network
to firm performance", Management
Research Review, 2018
Publication

Haruna Babatunde Jaiyeoba, Moha Asri
Abdullah, Abdul Razak Dzuljastri. "Halal
certification mark, brand quality, and
awareness", Journal of Islamic Marketing,
2019
Publication

Journal of Islamic Marketing, Volume 7,
Issue 4 (2016)
Publication

Mohammad Hatim Abuljadail, Louisa Ha.
"What do marketers post on brands’
Facebook pages in Islamic countries?",
Journal of Islamic Marketing, 2019
Publication

bradscholars.brad.ac.uk
Internet Source

doc-pak.undip.ac.id
Internet Source



62 <1%

63 <1%

64 <1%

65 <1%

66 <1%

67 <1%

68 <1%

69 <1%

70 <1%

inderscience.metapress.com
Internet Source

journals.univ-danubius.ro
Internet Source

r-libre.teluq.ca
Internet Source

vtechworks.lib.vt.edu
Internet Source

www.inderscienceonline.com
Internet Source

Abror Abror, Yunia Wardi, Okki Trinanda,
Dina Patrisia. "The impact of Halal tourism,
customer engagement on satisfaction:
moderating effect of religiosity", Asia Pacific
Journal of Tourism Research, 2019
Publication

Hardius Usman, Chairy Chairy, Nucke
Widowati Kusumo Projo. "Impact of Muslim
decision-making style and religiosity on
intention to purchasing certified halal food",
Journal of Islamic Marketing, 2021
Publication

Journal of Islamic Marketing, Volume 5,
Issue 2 (2014-09-16)
Publication

Mukta Srivastava, Sreeram
Sivaramakrishnan. "Mapping the themes
and intellectual structure of customer



71 <1%

72 <1%

73 <1%

74 <1%

75 <1%

76 <1%

engagement: a bibliometric analysis",
Marketing Intelligence & Planning, 2021
Publication

"Second International Handbook of Internet
Research", Springer Science and Business
Media LLC, 2020
Publication

Ahasanul Haque, Abdullah Sarwar, Farzana
Yasmin, Arun Kumar Tarofder, Mirza
Ahsanul Hossain. " Non-Muslim consumers’
perception toward purchasing food
products in Malaysia ", Journal of Islamic
Marketing, 2015
Publication

Homero Gil de Zúñiga, James H. Liu.
"Second Screening Politics in the Social
Media Sphere: Advancing Research on Dual
Screen Use in Political Communication with
Evidence from 20 Countries", Journal of
Broadcasting & Electronic Media, 2017
Publication

Submitted to UIN Sunan Kalijaga Yogyakarta
Student Paper

eprints.whiterose.ac.uk
Internet Source

Syed Alamdar Ali Shah, Raditya Sukmana,
Bayu Arie Fianto. "Macaulay’s theory of
duration: 80-year thematic bibliometric



Exclude quotes Off

Exclude bibliography On

Exclude matches Off

review of the literature", Journal of
Economic Studies, 2020
Publication


