
Effect of Price and Non-Price
Initiatives Promotion towards

Healthy Food Selection
by Indrianawati Usman

Submission date: 17-Jul-2020 12:05PM (UTC+0800)
Submission ID: 1358499586
File name: n-price_initiatives_promotion_towards_healthy_food_selection.pdf (825.19K)
Word count: 4478
Character count: 25097



































17%
SIMILARITY INDEX

15%
INTERNET SOURCES

10%
PUBLICATIONS

0%
STUDENT PAPERS

1 6%

2 3%

3 1%

4 1%

5 1%

6 1%

7 1%

Effect of Price and Non-Price Initiatives Promotion towards
Healthy Food Selection
ORIGINALITY REPORT

PRIMARY SOURCES

repository.unair.ac.id
Internet Source

www.tandfonline.com
Internet Source

Johan C. Karremans, Wolfgang Stroebe, Jasper
Claus. "Beyond Vicary’s fantasies: The impact
of subliminal priming and brand choice", Journal
of Experimental Social Psychology, 2006
Publication

link.springer.com
Internet Source

docplayer.net
Internet Source

jurnal.narotama.ac.id
Internet Source

journal.unpas.ac.id
Internet Source

kundoc.com



8 1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

Internet Source

publications.aston.ac.uk
Internet Source

businessperspectives.org
Internet Source

Sherriff T K Luk, Leslie SC Yip. "The moderator
effect of monetary sales promotion on the
relationship between brand trust and purchase
behaviour", Journal of Brand Management,
2008
Publication

pinnacle.allenpress.com
Internet Source

Jeannot, F., and A. Jolibert. "Temporal distance,
mental simulation and the adoption of complex
technological innovations", Recherche et
Applications en Marketing (English Edition),
2013.
Publication

Handriana, Tanti. "Mapping of Green Buying
Perception in Developing Country",
Mediterranean Journal of Social Sciences, 2016.
Publication



Exclude quotes Off

Exclude bibliography On

Exclude matches Off



FINAL GRADE

/0

Effect of Price and Non-Price Initiatives Promotion towards
Healthy Food Selection
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15

PAGE 16


	Effect of Price and Non-Price Initiatives Promotion towards Healthy Food Selection
	by Indrianawati Usman

	Effect of Price and Non-Price Initiatives Promotion towards Healthy Food Selection
	ORIGINALITY REPORT
	PRIMARY SOURCES

	Effect of Price and Non-Price Initiatives Promotion towards Healthy Food Selection
	GRADEMARK REPORT
	FINAL GRADE
	GENERAL COMMENTS
	Instructor




