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ABSTRACT

The purpose of this shidy is Lo examine the effect of proflability, marketfing activilies, and E-
commerae implementation an firm value of consumer goads Industry sector which's listed in
Indonesia stock exchanges in 2014-2016 penods. The firm's value & this sludy is measured
by usirg Tobins Q ratio whereby i B the best predictor used o measure Birm value and can
be used 1o explain the financial condiion of the firm and merket condtiona. The resuls
showed that profitability and marketing actwities had a positive significant eflect on firm value
while the e-commerce imple mantation had & negative non significent effect on firm value.
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The purpoge of the company esfablishment is to merease the prosperity of owners and
shareholders by increasag the vabie of the company (Wahyuni, 2013). The firm value is the
perception of imvestors to companies thal are often assoclated with stock prices. For a
company that trades stocks on the floor of the etock, maximizing the value of the firm is equal
te maximigng steck prices, so thalt the stock markel price is an Badicator of the value of the
company. While the stock market price Heelf is a8 descripion of the wanious policies
underaken management, so it can alse be said that the value of the company can be based
ait management decilons, (Sudana, 2011)

Many strategies can be implementad by each company o respond o tight businass
compention condimons, whereby markeling activity 15 one of them, The main purpess of
marketing activity is to improve the comgany’s long-tarm financial performance while also
creatmp sustanable competifive advantage (Kanagal, 2008). This was done so thal tha
company can maintain the activity and exisfence of the company, Advertismg i one of the
micst significant marketing acivities affecting the company's performance 50 that managers
tend fo allocate resources ownied ih Bege guantifies o adverdize in order to increase sales
and ultimately will Impact on Increasing the value of the company (Kim dan Joo, 2013)
Resarch from Ryoo (2018) explains thal aggressivensss in markeling acbivities can provids
misfe prermddm and give nse to stock prices and market reaction.

Latety with the increase of interned users in the world then many companies are
implementing E-Commerce an sales and markeling system. E-Commeroe will facidale the
end consumer in recognizng and buying goods manufaciured by the manufacturer so as o
provide new methods in markeling and sales adivities (Grandon, 2003). In addibien,
companies thal have supener performance in the field of E-Commerce will have better
cusiomer relaticoships and improve the short-lerm perfformanca of the company (Saeed,
2005}, Research from Lee (2002} of companies in South Korea indicates thal E-Commercs
and E-Bussines heve a significant impact on firm walue end its development in the future.
Implementation of E-Commerce can be seen fram the availabdity of online siores, sales
weballes, and can be measured by the network advantage and the number of visitoos from a
wabslde and crline siore (Rajgopal, 2001},

In addifbon, the company needs an analysis of fingncial statements o determing the
company's abilty to owercome financial problems and take quick and precise decisions.

The financtal staterments are saurces of Infairmation related to the Ananctal pesition and
financial performance of the company, The financial data s analyzed further so that
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Infarmeaticn will be obtained that can suppon the decislon made. These inanclal statemanis
should describe all relevant firancial data and have Been establshed progedures so that
financial statements can be comparable so that e aecuracy of the analysis can be
accaunted for.

in addition te beng useful to the company and s managernent, the analeis of
financial statements is required by imterested external parbes such a8 creditors, investars,
and governments to assess the financial condition and development of the company.
Creditors wse i to assess the level of Bquidity and sabdency of the company In paying Hs
debts. Investors use it as a basis in determining the imestment that will be implemented,
from the financial sfatements nvestors can assess the level of profitability of the company.

Such infarmation should at least allew investors fo conduct & stock valuation process
that reflects the relationship bebween sk and refurns hal match the preferences of each
type of stock (Mahendra, 2012}, Agustia (2012} shows that the level of profitability of the
company can have a posilive impact on the value of the company where the increasa
profitablity can be starfed wilh the achievement of relevant economies of scale and efliciency
of coet coste. The firm's valua in this study s measwred by using Tobin's O ratio wheraby it ia
the best pradictor used fo measure firm value and can be used to explain the free fnancial
conditien of the frm and market conditlons {Sucuahl, 2016)

Tha suthor conducted a study on the firm valuas in the consuemar goods industry sector
[consumes goods) sted on the Indonesian Stock Exchange penod 2014-2016. Data were
obtained from the official website of Indenesia Stock Exchange and the company's website.
In this study, the authors only focused an companies that consistently publishannual repaort
and the financial repart. Companies that do not have the complasteness of the data wil be
removed from the populafion.

The consumer goods indusiry seclor belongs to the manufactuning sector companies,
Consumar goods themselves are goods that are offen consumed by everyday sociefy such
as food and beverages, agarelles, medicines, cosmelics, and howsshold ulensits,

The consumer goods industry seclor iz chosen because companies in this sector ane
the most heavily engaged in promoling their products or services. This can be seen in
warlous media, auch @8 print media, socsl media, and electiones such as televisin,

Therefore, companies in this sector are required 1o be able to assess the condtion and
development of fnancial pefarmance as well as maintan the effectivensss in Invesiment
marketing activiies in order io incregse the value of the company and maintain the existence
and able to mcrease tha company's growth amid rapid sconamic growth and increasingly
competive business strict,

The resulls of this study contribute to the litereture that can be used as a discussion by
the varlous parfies, sspecially related o E-Commerce Implementation and firm value. E-
Commerce Implementation = expected to imgrove the firm vakie In stock exchange and
enhance the firm profifability (Flson, 2002, On the olher hand the implementation of E-
commerce that requires & bt of cost can be 8 review of the company given the effects gen
are volatile and often seem to fluctuate for no reason.

LITERATURE REVIEW

Signadivg Theory. The signaling theory siales that the company deliberately gives a
signal to the market, thus it is expecied that the markat will react and affect the stock price of
the comgarmy. IT the comgany signal informs good rews on the market then it is expected o
increase the stock price, on the contrary if the company signal informs bad news then the
company's stock price will decreasa, In rélation to hes research, siock prices reflect e value
af the firm.

The signals can be gven by the company through the delivery of financial statemernts.
These signals can he a signal of success or fallure signal by management as the executing
agent to be conveyed te the owner of the capital as the owner. Signals provided through tha
delivery of these financlsl stalements can indicate whether the management has performed
in accordance with what has been agreed with the owner o not

BY
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in s rele as an executing agent, management has intermal information more apd maore
Bimaly than the infarmation obtained by investors, this is called informalion asymmaelry, The
eximlence of this information asymmetry makes f difficult for mwestors 1o know wiich
companies are really performing well s reported in the financéal statements and which are
nat.

Lack of thes information makes nwestors tend to provide low prices for the company as
a business of selfprotection. Te overcome this, companies must reduce the informaton
asymmalry inorder to Increase the value of the company, One way o reduca the asy mmetry
of information is to provide strong signals to investors with the presentation of complete and
relevant financial statements,

HYPOTHESIS OF STUDY

Tha Efect ol Profitabulfy cn Fam Value Increased profitability of the company shows
fhe company's better performance and befter company prospects as wall, Companies that
hawe good praspects ara highly favored by investors because they are considered te provida
a good rale of retum. Prolitabllity measures the company's financial perfosmance in
genarattng profifs using assets owned. So, westors catch an incregse In profitebility &s a
positive signal that can increase the value of fhe company.

Increase in firm value can be determined by eamings power from company assets, The
higher the earming power the more efficent the assel urnover and the higher the prodit
margin earnaed by the company (Dewa, 2013},

H1: Profitability has a positive affect on Firm Value

The Effect of Markeling Achivities on Firm Value. Kim and Joo (2013 said n his
research thal advertising is one of the moest significant marketing activity to the company's
performence so that managers tend to allocate resources owned in large guantities to
advertise in order o incresss sales and ulimately will affect the inoease in frm value, This
indicates that the infermation about the greater marketing expense issued by the company to
be a pesitive signal for investors that will affect the greater the value of the company.

HZ: Marketing Activities has a posilive effect an Finm Value

The Effact of E-Commerce !mplermentzhion on Hrm Valus. Filson (2002) in his res=arch
revealed Tat the E-Commerce has a positive inflsnce on e vakie of the company In which
the E-Commerce strategy will bring the company to a new environment that will bring a
posiive impact on markafing and sales to e final consumaer, Such as more efficent use and
mere convenience stores offine promotion delivery by the company, It will be positively
correlated  to meningkanya performance of the company and increasing the wvalue of
companies in the steck market.

H3: E-comimerce implementation has & positive effect on Firm Yalue

Frabbabihy

Farmn Value

Mionkceding boihities

E-Comirasca
impdem entalian ___F-""'f

| —

Figiurs 1 = Conceplual Framewark
METHODS OF RESEARCH

Fopuiaton srd Sampie. The population in this shedy |15 Indonesian consumer goods
manufaciuring company listed on the Indenesia Stock Exchange from 2014 wndil 2016
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Sampling using purpesive sampling with criteria published financlal statements and annual
reporis as vall as a complefe display data for research purposes

Dpershons Lefindian of Vanebiag:

FProfifabiity. Profitabiity in this study using Retum on Asssts (ROB) ratio, which s the
raflo used to measure the sompany's financal perforrmance in generating profl using assets
owned. Investors caphre an increase in Retom on Assets as 8 positve signal that can
increase the firm value. So the higher the Betun on Asset the higher the firm walue, This
ratio & chosen because it s comprehensive abla to measure the overall inancial statemeants
for companies that promate profl Return on Assets (ROW) ratio s foomulated as follows:

Met frrans
Tl & weedl

Returm on Assat =

Marketing Achwiies. Marketing activties are actwities undertaken by companies to ba
able to inform the public of the existence of producls or services offered by the company,
Sharma and Sharma (20040, in Ciawi and Hatene 2015) stated thet in calculating rearketing
expense ina shedy using mattipée regression models can use the loganthm of the book valus
af marketing expense. The book value of marksling expenses & chosen because thraugh
this inwestor can see how far effiort management to expand markat segmentation by se6 how
big of sachifice of asset and source of capital mwned

The book value of markeling expenses s derived from the Income statement o if
included in the sales expense, the book value of marketng expenses can be found in the
notes 1o the financlal statements of the detalls of the sales expense, The nams of the
marketing expense account that is usualy ncluded in the sales expense is promotion or
advirtising, The caloulation of marketing acthdiies carrled oul using the follewing farmula:

Marketing Activity = LOG [Book Wale Markeling Expanse )

E-Commevce \mplemeriabion. E-Commearce is an enterprise buesiness activity, whera
companies can market and sell thair products drectly te end sustomaers via the intemiet, All
pramofions and information abowut the company's products will be displayed in online stores
owned by the company. Implemeniation of E-Commerce itself can be seen from the
avallabllity of sedine etore en the official website of the cormpany and the offical anline slore
on other E-Commerce website such as tokopedia, bukalapak, efc.

E-Commerce wariables wmre dummy  and  independent  vanables., Comparess
implernenting E-Cormmerce are rated 1 and companies that do not implemant E-Commerca
are assigned a valig of 0.

Fim Valoe Dependent variable in this reseerch is Firm value (TOBINSQ). The value of
a firm is an investor's perceplion of the success rate of the frm thak is often associaled with
the siock price or is the market value of the outstanding debt and equily secr|bes of the
company. In this stedy to determine the value of a firm, Tobin's Q. Tobin's © ratie s the ratio
af the markel value of 8 cormgany's assel &5 measured by the market value of the number of
ehares outsfanding and the debt (enferprise value) on the replacement cost of the firm's
assols (Lindenberg, 1995). The formula of Tobin's G ratie used is as follows:

[ = Sk 3 I EOT 4 INF LA

Tobin's =

Where: Share = Mumber of shares outstanding, CP = Closing Price; DEET = Total Debi;
INW = Inventony; CA = Currant Asset; TA = Total Assats.

Typas ard Data Sowrces This study uses quanfitative data tpes of numbers or
numbers that can be processed and analyzed wsing mathematical catculation fechniques ar
slatistios, Source of data in this research is in the form of secondary data. Secondary data
can be phtained through books, joumals. litesature, nternet. or ather sources that oo not
involve direct observation of researchers. The following is the secondany data along with the
data saurces used in this shady

&l
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# The infosmation of manufacturing companies of conswmer goods industry sector listed
In Indonesia Stock Exchange (IDX) period 2014-2015 obialned from sahamkak

¢  The financial statements of consurmer goods industry manufacturing companies that
hawe been audited and lsted in Indonesla Stock Sxchange (IDX) peniod 2014-2016
cbtained from the Indonesia Stock Exchange (10X} Web site (BE1)

« The annual report of manufacturing companies Bsied on the Indonesia Stock
Exchange [BEI} fai he period of 2014 - 2018 oblained fom the Indonesia Slock
Exchange {BEI} website,

D=ta Cofteclon Procedurss. Comparses thal have baen samplad in this study have
met the requirernents that heve been determined, namealy;

«  Consumer goods ndustry manufacturing secior listed on Indonesia Stock Exchangs
and have financial rapart during 2014 - 2018,

s Companies that provide complete data required in the study Throughout the year
200 4 - 2016, the total sampled cormpanias are 102 sample data.

Anayss Data Method This study uses mulliple regression analysis used to measurs
the relafionship bebween two or mare variables and show the direction of the relatiomshp
between dependent and independent variables {(Ghozali, 2091; 598). Before the multipis
regreseion calcutations to detesmine the effect of independent varables on the dependent
wariable in unizon, then will be tested classical assumptions. The classical assumption fest is
perfarmed to meet the BLUES (Best Linier Unbiased Estimation) regression characierstio
The cassical assurmption test congiets of (1) Normality Test (2) Autoccerelation Teset (3)
Mullicollineanty Tesl, and (4) Helenoscedastcity Teslt The application used Tor dala
processing in this research (s SPSS 24,0 application.

The regressian equation is as follows:

W=+ Eid]+ EINS+ ¢ B3NI+ e
Where: ¥ = Firn Value; a = Konstants, B1 .. Bn = Coefficlent regression deeciion;
A1 = Profitability; X2 = Marketing Aclivities; X3 = E-Commerce Implementation; & = Residual
Errar
RESULTS OF STUDY
Tesing Results and Discussion. Here arc the resulls of muRiple linsar regrossion
analyes using SPSS 24 to test the effect of independent varables ROA BYME, and ECOM

on the firm value.

Takie 1 = Resusts of Multple Lnear Begresssan Snalysis

Cosfcanm.
Standangioed
Linstandardaed Cosffioesis | ConPfickemis Codnpany SixEies
] B T e Ealia i iy Todisrgiii e YIF
i [t T B 1B L] 3 M5 s
R 16 daF 1 BED T 11 B [ he] g 1056
(S ] £ L | 2425 07 L] 117
EiC3H - 348 L1 - 7 - B61 510 a7 1148

# L]l Vamahe [OCENSE

Scuwpe; (ans Processad. 2077

Besed on the results contained in Table &, it can be srranged regression eguation az
foliows:

TOBIMEG =-1.248 + 16, 345R0A + 0,ZIBEWME - 0, 348EC0M +u

i
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Hyoothess festing.

Tabta 2 — Test CGoafcient of Detanmanation

S8 Emor of the

woet | B | RSque |amuledeiSquae|  Esweale | Oubeese |

1 TER" aTd S50 F 45504 2 17E

a Peedesiore (Cargiant]), BECOOM, RO, BAME
b. Depanderd Yarable TOD MGG

CANTE. Pracessad Dae, S01T

Based an Table ¥ is known coefficient of determination (R2) ks agual o 57.2% This
shows that 57.2% change in the dependent varakle (Firm valug) can be explained by the
independent variables Profitehility, Marketing Activity, and E-Commerce [mglementation,
while the rest that is equal fo 42.8% explained by other variables not found in thes study.

This can happen because for financlal performance, the authars enter in this study only
from the level of profitability, where there are other financial ratios of solvency and louidity.

Tesang be hypothesis 1 (one) was performed using the | test. Tests conduded o see
the affect of profitablity on fiem value. Research conducted an 102 data. The taat reaulis ans
ghoan in Table 3 balow

Tabie 3 = Effect of Profitability Against Firm values

Bleodel Variables || Goihoert Bignihcant Cochimon

Modal 1 o i 165 g.900 L Shgniicant postive efect

Based on t test resulte can be comcluded that the profitabiity of significant poaitive
affest on &rm value. This can be seen by the significant value of ROA count of 0.000, which
means the level of slgnificance afthmete<Fram a level of 005

Basad on the calculated significance valua to ses the impact of profitablity on the
firm value, It can be concluded profitability significan! positve effect on firm vake. This
showes that the hypothesia of one (1) which siates Proftablity has a positive effect on fism
valua s proven,

Hypofesis testing two (2 was performed using the T test, Testing was conducted to
see the effect of markefing activitics on the value of the company. Research conducted on
102 data, The test results can be seen in Table 4 balow

Table 4 — Effect of Markabng fctiviles Against Firm values

Podel Wariables | Coeticiert Zignificanl Cochisson
[ BVME | 0235 0,17 Signrficare posive efinct

Seowrce Processed Dada, 2047

Based on t test results can be concleded that marketing activities have a significant
positve effect on firm value, This can be seen based on the significence of BWVME count of
0.017 which means the level of significance count = from the level of trust 005,

Eased on the value of sighificance count te see the efect of marketing activity on firm
vahie, it can be concluded marketing activities have a significant positve effect on of firm
vabue, This shows that hypothesis 2 (twao) which express markeling aclivity have positive
effect to firrm value proven,

Hypothesis testing three (3] is done by using Llest. Tests conduected to see the effect of

E-Commerce implementation of frm valuee, The study was conducted on 102 data, Test
results can be seen in Table 5 balow.

s |
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Table 10 ~ Effect of E-Cammerce Impelemntabon aganst firm wvalues

Modal | Variables | Gosthciane | Gignican | — Cocwsen

Rl 1 | el 1] | £ 348 | 0510 | Signifeant poadue afast

Souiice: Pracapned Dales, 2017

Based an the result of t 1est can be concluded that Implementation of E-Commerce has
negative effect not significant fo firm value. It can be seen based on tha valus of calcadation
gignifcance ECOM of 0,410 which means the level of significance count> fram the level of
trust 0.05.

Based on the significance of the calculation fo see the effect of E-Commerce
Implementation on Frm valee, 0 can be concluded that the implementaton of E-
Commerceber has no significant negative effect on Firm value. This shows that the 3 {hree)
hypothesis that E-Commerce Implementation has a positive effect on Firm value l= not
proven.

ISCUSSION OF RESULTS

Hypothesis 1 (one) profitability has a positive effest on firm value, The resulls showed
that profitability has a positive effect on firm valuie. This s indicated from the significence
lewel of the count of 0.000 iz smaller than the rust level of 0.05.

Thia indicates that ary incraase in profitability will cause an nerease in firm value, and
is dominant comparad o ofher factors. Thus, M1 is accepted which maans that profability
has a significant posdlve efect an Flim value.

Frofitability shows the level of net profit that a company can achieve when operating ifs
aperations. Prafits that are daestributed o shasehalders are profits after interest and taees, 0
with high profitability can add value to the value of the compary as reflected In the stock
price. When firms have high profitability, the wse of external funds can be reducad by mare
infernal fnds because they have high profitabiity, so shareholders earn profits in the form of
dividends from the prof generated and redece the compamy’s chbgation to pay interest on
dliahyl.

The hagher the level of profitabdity then the higher the value of the company, The mare
companies arg able fo confinue to generate profits from year to year, indicating that the
company & currently in optimal operational eonditions. This will be captured by investors 3z a
positive signal for the company o produce a high rate of return as well, Thus the vabkae of the
company continues to inorease along with the inoreasing amount of investment funds fom
invesiors

Hypothesis 2 (wo) markeling aclivities have 3 positive eMect on firm value. The results
ghowed that proftability has a posilive affect an fiem value. This is indicated from the
significance level of the count value of 0017 is smaller than the frust level of 0.05.

This indicales that any increase in Markeling Activity will cause an increase in Firm
valua. Thus H2 i acceptad which means that Marketing Activity has a significant positiva
effect on Firm value.

Wih the conduct of merketing actvites such as advertising and promotion, the
company will be easily recegnizaible by nwasters, with the more familiar imeestors in the
company, the investor will be easier to bebave that the company iz able to process the
source of funds propedy. Because invesiors see the mcessant marketing actwities that
indigate that the current company is In optimal financial condfien and wall be more oplimal
with the conduct of these marketing actnties, This will be & positive signal for investors.

Hypofhesis 3 (thres) implementaton of E-Commerce have negative efiect to firm value,
The resulls showed thiat the implementation of E-Commearce negatively affect the vale of
the compamny. This is indicated from tha significance of the courd value of 0.510 greater than
Ehe trusd level of 0,03,
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This ndicates that any Increase o Marketing Activity will cause a decresse im Flrm
virlug, S0 HI is not accepted which means that Implemeniation of E-Commeros has negathie
effect not significant to Firm value

Thiz atudy rejects the hypothesis 3 (HY) who siated that the implermentation of E-
Commerce affected the firm value, The resulls of this shedy contrast with & siudy cenducted
by filson (2002} which etates that companiee that have implamented E-Commerce heve
more values in the stock exchanges. Basically, the implementation of E-Commerce i an
achivity undertaken by the sampany to faclEate the marketing and sales to final consumers,
g0 that the final consumer increasingly easy to identify and acguire items of comapnies. Bul
investors in the premises do not see it as an implication on the valus of companies in the
etack market so fhat the implementation of E-Commerce i less descrbes the walue of the
oampsany

CONCLUSION

Baszed on the analyeie of the resulle and discussion, the conclusion of this study iz
Profitabllity and Marketing Activiies affect the value of the company. But e-commerce has
nat algnéflcantly terhadapa value of the company.

This can be caused by the viewpoint of investors who think that the higher tha
company's ability te generate prafies, the better the overall performance of the company and
will have an impact on the increasa in the value of the company.

Consumplion seclor companies fooused on necessfies of everyday people such as
food, beverages, cigarettes, drugs, cosmetics, and howsehold appiances. Due to the nature
of its usage is intense pose s4ff competition for companies in this industry sector, Companies
rrust be able lo create produst differentialion compared 1o other similar products belenging to
a campetitor, that is to conduct marksting activiies.

Hepwvewes, the implementalion of E-Commesice in markeling and sales is less able o
provide added value to the welue of the company because the imglementation of E-
Commerce {oday can nof convince inwvestors in Indonesia that the existence of thesa
acliviies can help somganies to have betler perflarmance so as b incfesse the value of the

COMpanY.
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