
176 

DAFTAR PUSTAKA 

Aaker D.A., (2002) Building Strong Brands, London: The hath Press. 

Assael, Henry., (2002) Consumer Behavior and Marketing Action, Fifth Edition. 
Cincinnati Ohio: South-Western College Publishing. 

Crainer, S., & Dearlove, D. (2003). The ultimate book of business brands: Insights 
from the world's 50 greatest brands. United Kingdom: Caps- tone. 

Engel IF., Miniard P.W., dan Blackwell RD., (2006) Consumer behaviour, 9th ed, 
USA: Harcourd. 

Frederica B.G., Chairy. (2010) Pengaruh Psikologi Konsumen Terhadap Keputusan 
Pemhelian Kemhali, Jurnal Manajemen Teori dan Terapan, Talmn 3. No.2 
Agustus, 2010 hal 128-142. 

Gelder, Sicco van. (2005). Global Brand Strategy : Unlocking Branding Potential 
Across Countries, Cultures & Markets. Kogan Page Limited, London. 

Green., L.W, (2005) Health Program Planning: An Educational and Ecological 
Approach, New York: McGraw-Hill 

Hamel G., Prahalad.,C.H. (1994) Competing for the Future, USA: Harvard 
Bussiness School Press 

Hawkins, Del. 1., Mothersbaugh., David.L. (2009) Customer Behaviour: Building 
Marketing Strategy, 11th Mac Grow-Hill International Edition., New York. 

Huffman E.K., (1994) Health Information Management lOth ed, Berwyn, IL: 
Physicians Record Company 

Irwanto., (2006) Focus Group Discussion, Jakarta: Yayasan Ohor Indonesia 

Keegan.,W.J, (1997)Managemen Global. Jakarta: Prehallindo. 

Hartono., B. (2010) Manajemen Pemasaran untuk Rumah Sakit, Jakarta: Rineka 
Cipta. 

Keller K.L., (2008) Strategic Brand Management: Building, Measuring, and 
Managing Brand Equity. Third Edition. USA: Pearson International Edition 

176 



177 

Kim,W.G., Kim.,H.B. (2004). Measuring customer-based restaurant brand 
equity: Investigating the relationship between brand equity and firms' 
performance. International Journal Business Strategy,Vol 45 (2),115-131 

Keller, K.L., 1993. Conceptualising, Measuring and Managing Customer-Based 
Brand Equity. Journal of Marketing. 57(1), 1-22. 

Kotler P., Kartajaya H., Huan H.D., Liu S., (2003) Rethinking Marketing, 
Sustainable Marketing Enterprise in Asia, Singapore: Prentice Hall 
Pearson Education Asia Pte Ltd 

Kotler, P., (2005) Manajemen Pemasaran, Edisi 2, penerbit PT. Tndeks Jakarta 

Kotler, P., Keller, K.L., (2009) Manajemen Pemasaran, Edisi 12, Jakarta: PT Index. 

Kotler., P, Bowen., IT., Makens.,JC (2010) Marketing for Hospitality and Tourism, 
5th ed. Boston: Prentice Hall. 

Kotler., Hermawan Kertajaya ., Iwan Setiawan., (2010) Marketing 3.0 Erlangga: 
Jakarta. 

Kotler, P., Amstrong.G.,(2011) Principles of Marketing 13 tho Edition. New. Jersey: 
Prentice Hall. 

Lamb, Hair, McDaniel., (2001). Pemasaran. Buku 1. PT. Salemba Emban Raya, 
Jakarta 

Martinez.,E (2003) The Effect of Brand Extension Strategies upon Brand Image., 
Spanyol: The University of Zaragoza Press. 

Mowen, C. John dan Michael Minor. (2002). Perilaku Konsumen. Alih Bahasa oleh 
Lina Salim. Jilid 1. Jakarta: Erlangga. 

Notoadmojo. 2003. llmu Kesehatan Masyarakat. Jakarta: Rineka Cipta 

Peter, J P., Olson, JC., (2005) Consumer behavior and marketing strategy, 7th ed, 
Boston: McGraw-HilllIrwin. 

Schiffman,L., Kanuk,L.L., (2008) Perilaku Konsumen, edisi 7 Jakarta: PT. Indeks 

Schultz,D.E.& Bames, B.E. (1999) . Strategic Brand communication Campaigns. 
Illionis: NTC Business Books. 



178 

Shwu-Lng, W.L., Chen-Lien, (2009). The influence of core brand attitude and 
core-brand perception on purchase intention towards extended product. 
Journal Marketing Logistics, Vol 21(1): 174-194 

Solomon, R. Michael. (2009). Customer Behaviour: A European Perspective. 
Financial Times, New Jersey: Prentice Hall. 

Sudibyo., (2009 ) Kualitas Pelayanan RSAL Dr. Ramelan, penelitian, Surabaya: 
RSAL Dr. Ramelan. 

Suryawati., (2006) Penyusunan Indikator Kepuasan Pasien Rawat Inap di Propinsi 
Jawa Tengah. Jumal Manajemen Pelayanan Kesehatan Vol 9 No. 4 
Desember 2006 

Sutisna, (2003) Perilaku Konsumen Dan Komunikasi Pemasaran, Edisi ke 3, 
Bandung: PT Remaja Rosdakarya 

Undang- Undang Republik Indonesia Nomer 44 tahun 2009 tentang Rumah Sakit 

WHO Expert Committee On Organization Of Medical Care dalam 
http://id.wikipedia.orglwikilRumah sakit (sitasi 25 Oktober 2012) 

WHO., Hospital Advisory Group Meeting, (1994), Geneva Distric Health System 
Devision of Strengthening of Health Services 

Zainuddin. M., (2000). Metodologi Penelitian, Surabaya: Fakultas Psikologi 

Universitas Airlangga 


