
IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

SKRIPSI ANALISIS KESTABILAN DAN... M. IQBAL ABDI F.            

 

47 
 

DAFTAR PUSTAKA 

 

 

Anton, H., 2005, Aljabar Linier Elementer, Erlangga: Jakarta. 

Breauer, F. dan Castillo-Chaves, C., 2010, Mathematical Models in Population 

Biology and Epidemiology, 2nd Edition, Springer-Verlag, New York,Inc. 

Bronson, R., dan Costa G.B., 2007, Differential equations, The Mc Grow-Hill 

Companies, Inc., New Jersey. 

Chitnis, N., Hyman, J.M., dan Cushing, 2008, Determine important parameters in 

the spread of malaria through the sensitivity analysis of mathematics model, 

Bulletin of Mathematical Biology,70:1272-1296. 

Darmanto., dan Sri, W., 2016, Manajemen Pemasaran Untuk Mahasiswa, Usaha 

Mikro, Kecil dan Menengah, Deepublish, Yogyakarta. 

Driessche, P. van den. Dan Watmough, J., 2002, Reproduction numbers and sub-

threshold endemic equilibria for compartmental models of disease 

transmission, Mathematical Biosciences, 180:29-48.  

Fatihudin, D., dan Firmansyah, A., 2019, Pemasaran Jasa (Strategi,Mengukur 

Kepuasan Pelanggan dan Loyalitas Pelanggan), Deepublish, Yogyakarta 

Firmansyah, M.A., 2018, Perilaku Konsumen (Sikap dan Pemasaran), Deepublish, 

Yogyakarta. 

Kotabe, M., dan  Helsen, K., 2004, Global Marketing Management, Third Edition, 

John Wiley and Sons, Inc., Amerika   

Kotler, P., 2000, Marketing Management, International Edition, Prentice-Hall 

International, Inc., New Jersey 

Latief, R., 2018, Word of Mouth Communication Penjualan Produk,Media Sahabat 

Cendekia, Surabaya 

Lewis, F.I., dan Syrmos, V.L., 2006, Optimal Control, Willy Interscience: Canada. 

Li, P., Xiofan, Y., Lu-Xing, Y., Qingyu, X.,Yingbo,W., dan Yuan, Y.T., 2018, The 

Modeling and Analysis of the Word of Mouth Marketing, Phisica A, 493 : 

1-16. 



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

SKRIPSI ANALISIS KESTABILAN DAN... M. IQBAL ABDI F.            

48 
 

 

Merkin, D. R., 1997, Introduction to The Theory of Stability, Springer: New York.  

Naidu, D.S., 2002, Optimal Control Systems, CRC Press LCC, New York. 

Olsder, G. J., 2003, Mathematical System Theory, second edition, Delpht University 

Press: Netherlan. 

Rosa, S., Rebelo, P., Silva, C.M., Alves, H., dan Carvalho, P.G., 2018, Optimal 

Control of the Customer Dynamics Based on Marketing Policy, Applied 

Mathematics and Computation, 330 : 42-55. 

Rossanti, Y., Dharma, M.T.P.N., dan Ario, F., 2018, Consumer Behaviour in Era 

Millenial, ISBN 978-602-53067-1-6, Lembaga Penelitian dan Penulisan Ilmiah 

Aqli, Medan. 

Silva, C.M., Silvèrio, R., Helena, A., dan Pedro, G.C.,  2016, A Mathematical Model 

for the Customer Dynamics Based on Marketing Policy, Applied Mathematics 

and Computation, 273 : 42-53. 

Swastha, B.D., 1999, Loyalitas Pelanggan: Sebuah Kajian Konseptual Sebagai 

Panduan Bagi Peneliti, Jurnal Ekonomi dan Bisnis Indonesia,  14, No. 3 

Zill, D.G., dan Cullen, M.R., 2009, Differential Equation With Boundary-Value 

Problem, seventh edition. Nelson Education Ltd: Canada. 

  

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 


