
ix

TABLE OF CONTENT

Inside Cover Page……………………………………………….. i

Inside Title Page…………………………………………………. ii

Declaration Page…………………………………………………. iii

Dedication Page………………………………….......................... iv

Advisor’s Approval Page………………………………………… v

Examiner’s Approval Page………………………………………. vi

Acknowledgments……………………………….......................... vii

Table of Contents………………………………………………… ix

Abstract………………………………………………………….. xi

Epigraph…………………………………………………………. xii

CHAPTER 1:  INTRODUCTION

1.1. Background of the Study………………………………… 1

1.2. Statement of the Problem………………………………… 7

1.3. Objective of the Study…………………………………… 7

1.4. Significance of the Study………………………………… 7

1.5. Definition of Key Terms…………………………………. 8

CHAPTER 2: LITERATURE REVIEW

2.1. Theoretical Framework………………………………….. 9

2.1.1 Ideology in Posters as Advertisement…………………… 9

2.1.2 Gender and Representation in Adverstisement………….. 11

2.1.3. Semiotics…………………………………………………. 16

2.1.3.1 Semiotic by Roland Barthes……………………………… 18

2.2 Review of Related Study ………………………………… 22

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI REPRESENTATION OF WOMEN... ARDANANESWARI LUHURING PUTRI



x

CHAPTER 3: METHODOLOGY

3.1. Research Approach………………………………………. 25

3.2. Data Resources…………………………………………… 25

3.3. Limitation………………………………………………… 26

3.4. Technique of Data Collection……………………………. 27

3.5. Technique of Data Analysis……………………………… 28

CHAPTER 4: ANALYSIS

4.1. Findings………………………………………………….. 31

4.1.1. Jelangkung Movie Poster………………………………… 28

4.1.1.1 Jelangkung Linguistic Messages…………………………. 32

4.1.1.2 Jelangkung Non-Coded Iconis Message…………………. 34

4.1.1.3 Jelangkung Coded Iconic Message………………………. 34

4.1.1.4. Myth……………………………………………………… 38

4.1.2 Kuntilanak Movie Poster…………………………………. 39

4.1.2.1 Kuntilanak Linguistic Message…………………………… 40

4.1.2.2 Kuntilanak Non-Coded Iconic Message………………….. 41

4.1.2.3 Kuntilanak Coded Iconic Message……………………….. 42

4.1.2.4 Myth……………………………………………………… 44

4.1.3 Terowongan Casablanca Movie Poster……………..…… 47

4.1.3.1 Terowongan Casablanca Linguistic Message……………. 47

4.1.3.2 Terowongan Casablanca Non-Coded Iconic Message…… 51

4.1.3.3 Terowongan Casablanca Coded Iconic Message……..…. 51

4.1.3.4. Myth……………………………………………………. 55

4.2. Interpretation of The Data……………………………..… 56

4.2.1. Subordination of Women ……………………………….. 57

4.2.2. Women are illogical and unreasonable…………………. 57

4.2.3 Invisibility of women …………………………………… 58

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI REPRESENTATION OF WOMEN... ARDANANESWARI LUHURING PUTRI



xi

CHAPTER 5: CONCLUSION

5.1. Conclusion……………………………………………….. 59

5.2. Suggestion for Further Research…………………………. 61

REFERENCES………………………………………………….. 62

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI REPRESENTATION OF WOMEN... ARDANANESWARI LUHURING PUTRI




