
53 
 

 

REFERENCES 

 

Ahmad, R. F. (2013, June 04). Fenomena Iklan Tolol Indonesia. Retrieved April 

08, 2014, from Absurd and I Know It: http://www.kompasiana.com 

Aleph, E. G. (1997). A Resource for Young Adults in the Synagogue. Hebrew: 

Union of American Hebrew Congregations. 

Barthes, R. (1964). Elements of Semiology. Hill and Wang. 

Barthes, R. (1977). Elements of Semiology. New York: Hill and Wang. 

Barthes, R. (1977). Image, Music and Text. London: Fontana Press. 

Barthes, R. (2004). Mitologi. Yogyakarta: Kreasi Wacana. 

Barthes, R. (2011). Mythology. New York: The Noonday Press. 

Belch, G. E. (2004). Advertising and Promotion: An Intregated Marketing 

Communications Perspective. Chicago: Mc Grow Hill. 

Carnie, A. (2006). Syntax: A Generative Introduction. Oxford: Blackwell 

Publishing. 

Cook, G. (2001). The Discourse of Advertising. New York: Taylor and Francis 

Group. 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI THE REPRESENTATION OF... NUR LAILI



54 
 

 

Correa, D. M. (2011). The Construction of Gender Identity in India through 

Television Advertisements: A Semiotic Analysis. Australian Catholic 

University. 

Danesi, M. (2007). The Quest for Meaning: A Guide to Semiotic Theory and 

Practice. Toronto: University of Toronto Press. 

Dharma, A. S. (2013, June 18). Menarik Minat Iklan Komersial. Retrieved 

November 10, 2013, from Televisi: http://www.kompasiana.edu 

Dornyei, Z. (2007). Research Methods in Applied Linguistics. Oxford: Oxford 

University Press. 

Fiske, J. (1990). Introduction to Communication Studies. London: Routledge. 

Forceville, C. (1996). Language and Literature. Amsterdam: University of 

Amsterdam. 

Jackendoff, R. (2002). Foundation of Language: Brain, Meaning, Grammar and 

Evolution. New York: Oxford University Press. 

Martiana, I. I. (2010). A Semiotic Analysis of A Mild Go Ahead Advertisemenet. 

Language and Arts Journal , 60-67. 

McCarthy, C. (2011, January 15). Popular Linguistics Magazine. Retrieved April 

2, 2014, from Morphology: How are Word Formed?: 

http://www.popularlinguisticsonline.org 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI THE REPRESENTATION OF... NUR LAILI



55 
 

 

Merriam-Webster. (2014). Semiotics. Retrieved May 7, 2014, from An 

Encyclopedia Britannica Company: http://www.merriam-webster.com/ 

Mirabela, P. A. (2012). The Style in the Language of Promotional Literature. 626-

632. 

Pramadyta, R. (2011). Against the Common Beauty Concept: Pierce Semiotic 

Analysis of Agnes Monica's Version of Zinc Shampoo TV Commercial. 

Surabaya: Airlangga University. 

Press, O. U. (2014). Retrieved April 2, 2014, from Oxford Dictionaries Language 

Matters: http://www.oxforddictionaries.com 

Research, A. N. (2013, July). AGB Nielsen Newsleter Edisi ke-35. Retrieved 

March 19, 2014, from AGB Nielsen Newsletter: www.agbnielsen.co.id 

Saussure, F. d. (1983). Course in General Linguistics. London: Duckworth. 

Sukardi. (2010, September 20). Riset Pasar. Retrieved November 10, 2013, from 

http:www//finance.dir.groups 

Three. (2013). Welcome to Three. Retrieved November 9, 2013, from 

http://www.Three.com 

Umbara, D. (2013, November 3). Menakar Rating, Mengukur Pemirsa TV. 

Retrieved March 19, 2014, from Film & Televisi: 

http://dikiumbara.wordpress.com 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI THE REPRESENTATION OF... NUR LAILI




