BUKTI CORRESPONDING AUTHOR

1. Does religious knowledge level affect brand association and purchase intention of luxury
cars? Case of the Lexus cars in Indonesia; Journal of Islamic Marketing, Q2, Penerbit
Emerald Insight, United of Kingdom

@ (64) WhatsApp X M JIMA - Does religious knowledg: X+ v - X
&« C & mailgoogle.com/mail/u/2/#search/jima/FMfcgzGmthmZRXVWIMWRCVRxaChNTMR ® % T (A I ] Q :
% Bookmarks @ doccorrupt- Panyli.. G Google G http//wwwgoogle.. @ TebBau G Google @ SavetoMendeley @ Corruptafile-C @ bappedasi M oEV Bookmark lain
= M Gmail Q jima X enti~ | @ B un=ir §
¢« 8 0 m B 0 @& B D 60 daribanyak £ > =
4
] JIMA - Does religious knowledge level affect brand association and purchase intention of luxury cars? 8B
Case of the Lexus cars in Indonesia, is now published online. (Ekstzia Kotak Masuk X
v 2 adminTrackit@emeraldpublishing.com Rab 2Feb 1647 ¢ & H
*  kepadasaya v
® ) N o
S — adminTrackit@emeraldpublishing.com
] ririnsari@feb.unair.ac.id
Bt = Jourma 2Feb 2022 16.47
Emeraid Insig JIMA - Does religious knowledge level affect brand association and purchase +
intention of luxury cars? Case of the Lexus cars in Indonesia, is now published
| am pleased { online. Case of the Lexus cars in Indonesia of Journal of islamic Marketing has been
published on |

Should you have any quenies please do not hesitate 1o contact the Production Department.

= Best Wishes,
AVichare
Emeraid Production Department
Emerald Group Limited, Registered Office: Howard House, Wagon Lane, Bingley, BD16 1WA United Kingdom. Registered in England No. 3080506, VAT No. GB 665 3593 06
o »
- = - . . _ = 21:38
R ©O Typehere to search m O Ei e e 0 ﬂ ﬁ n 6 * @ o2 A E oWz T BN 29/07/2022 %_5)
@ (64) WhatsApp X M JIMA- religious knowledg: X 4 v = X
< C @ mailgoogle.com/mail/u/2/#search/jima/FMfcgzGmthmZRXVWIMWRECVF2ChNTMR e % T ne»C@® :
% Bookmarks @ doc corrupt- Panyli.. & Google (G http/fwwwgoogle.. @ TabBaru & Google @ Save to Mendeley Corrupt a file - Corr... @ bappeda sido: ™ EV Bookmark lain
= M Gmail Q  jima X = et~ (D @ e B
< B O O B 0 & B o i 60daribanyak & B B
Z
50 JIMA - Does religious knowledge level affect brand association and purchase intention of luxury cars? I8
Case of the Lexus cars in Indonesia, is now published online. (Ekstermal Kotak Masuk x
o @
v 2 adminTrackit@emeraldpublishing.com Rab,2Feb 1647 ¢ & :
¥ Kepada saya «
© e
02-Feb-2022
[}

O

= ° Typehere tosearch

JIMA - Journal of Islamic Marketing
Emeraid Insight Date: 02-Feb-2022 +

| am pleased to inform you that Does religious knowledge level affect brand association and purchase intention of luxury cars? Case of the Lexus cars in Indonesia of Journal of islamic Marketing has been
published on Emerald insight.

Should you have any queries please do not hesitate to contact the Production Department
Best Wishes

AVichare

Emeraid Production Department

Emerald Group Limited, Registered Office: Howard House, Wagon Lane, Bingley, BD16 1WA United Kingdom. Registered in England No. 3080506, VAT No. GB 665 3593 06

21:39

e A B W z G oBe 29/07/2022 %}

o s ceomBalele



@ (64) WhatsApp x
(¢

% Bookmarks

M Gmail

&«

Doergg S

@ doccorrupt- Panyii.. G Google G

a

jima

« @ 0@

Journal of Islamic Marketi

M Journal of Islamic Marketing - v X

httpi/fwww.google...

B2 0 @

+

@ TebBaru

ng (Ekstemal)

Journal of Islamic
kepada saya v

05-Jan-2022

iptcentral.com>

& mailgoogle.com/mail/u/2 f#search/jima/FMfcgzGmtNZGHthjxfcQhuw\xPgfVbZ

G Google @ Save to Mendeley

Kaotak Masuk x

@ Corrupta file - Cor...

*

@ beppeda sidoarjo -..

2

M EV

1
T

X @ Aktif ~

@ ®

14|
TI

81daibanyak > B
8B
w e i

Rab, 5Jan 18.11

JIMA-01-2020-0004.R4 - Does Religious Knowledge Level Affect Brand Association and Purchase Intention of Luxury Cars?

Case of the Lexus Cars in Indonesia

e

TEAONMNCE

>

Bookmark lain

unfelir

Dear Dr. Ririn Ratnasari +
‘Your Manuscript entitled “Does Religious Knowledge Level Affect Brand Association and Purchase Intention of Luxury Cars? Case of the Lexus Cars in Indenesia” is accepted for publication in
Journal of Islamic Marketing. This e-mail is a reminder that the Emerald copyright assignment form is overdue. Please complete the form as soon as possible. We cannot publish your paper without
copyright assignment
2 If any of the contact information is incorrect you can update it by legging onte your author account and go to Edit Details at the top right of the screen. You cannot edit the copyright form directly.
Please let me knaw if you have any concern
Sincerely,
Dr. Suraj Singh
Journal of Islamic Marketing
>
m}
* . = - 40
. =l % o7
i O Typeheretosearch m O & e @ 0 a a ﬂl G % @ i wrc ~ B W Z © me ST %)|
@ (64) WhatsApp X | M Joumalof Islamic Marketing -4 X K3 ScholarOne Manuscripts x o+ v = x
<« C @ mcmanuscriptcentral.com/jima e % T oae»0C . §
% Bookmarks @ doc corrupt- Panyli.. G Google G httpy/wwwgoogle.. @ TabBau G Google @ SavetoMendeley @ Corruptafile-Corr. @Y bappedasidoaro-.. M EV Bookmark lain
AE: El-Bassiouny, Neha  JIMA-01-  Does Religious Knowledge 19-Apr-2021  05-Jan-2022
Author Dashboard GE: Not Assigned 2020- Level Affect Brand Association
I 5 Forms Completion submitted 0004.R4  and Purchase Intention of
ubmitted Manuscripts N ¥ "
(05-Jan-2022) - view . Accept (05-Jan- Luxury Cars?
13 Manuscripts with Decisions > 2022) .
Case of the Lexus Cars in
7 Manuscripts | Have Co-Authored . } Indenesia
view decision letter
2 Contact Journal
Start New Submission
arevision has been submitted  AE: ElBassiouny, Noha  JIMA-01-  Does Religious Knowledge 08-Dec-2020  16-Feb-2021
5 Most Recent E-mails (JIMA-01-2020-0004.R4) GE: Not Assigned 2020- Level Afiect Brand Association
0004.R3  and Purchase Intention of
2
« Major Revision Ligaury Geps?
(16-Feb-2021)
Case of the Lexus Cars in
. arevision has Indonesia
been submitted View Submission
view decision letter
£4 Contact Journal
arevision has been submitted ~ AE: El-Bassiouny, Noha  JIMA-01-  Does Religious Knowledge 01-AUg-2020  06-Nov-2020
(JIMA-01-2020-0004 R3) GE: Not Assigned 2020- Level Affect Brand Association
0004.R2  and Purchase Intention of

> Type here to search

ey

o

n

» Major Revision
(06-Nov-2020)

» arevision has
been submitted

oBan-GHT

Luxury Cars?

Case of the Lexus Cars in
Indonesia
View Submission

|
- 2147
. wc A B W g G w0, %ﬂ



@ (64) WhatsApp X \ ™ Journal of lslamic Marketing - A X I3 ScholarCne Manuscripts x o+ v - X

<« ¢ (almemanen e 2 % T ne»C@®:
% Bookmarks @ doc corrupt - Pan G Google G http/iwwwgoogle.. @ TebBaru G Google @ SavetoMendeley @ Cormuptafile-Corr. @ bappedasidoajo-.. M EV Bookmark lain
view decision letter =
T — £4 Contact Journal
4 Submitted Manuscripts a revision has been submitted ~ AE: El-Bassiouny, Noha  JIMA-O01-  Does Religious Knowledge 01-Aug-2020 06-Nov-2020
(JIMA-01-2020-0004.R3) GE: Not Assigned 2020- Level Affect Brand Association
13 Manuscripts with Decisions > 0004.R2  and Purchase Iniention of
. Luxury Cars?
. . . Major Revision
7 Manuscripts | Have Co-Authored (06-Nov-2020)
Case of the Lexus Cars in
Stant New Submission » arevision has Indonesia
been submitted View Submission
5 Most Recent E-mails
view decision letter
E2 Contact Journal
arevision has been submitted  AE" El-Bassiouny, Noha  JIMA-01-  Does Religious Knowledge 10-Apr-2020  23-Jul-2020
(JIMA-01-2020-0004.R2) GE: Not Assigned 2020- Level Afiect Brand Association
0004.R1  and Purchase Intention of
« Major Revision Lty Gars?
(23-Jul-2020)
Case of the Lexus Cars in
. arevision has Indonesia
been submitted View Submission
view decision letter
B4 Contact Journal
AE: battour, Mohamed JIMA-12-  Emotional Experience on 06-Mar-2020 27-Mar-2020
GE: Not Assigned 2019- Behavioral Intention for Halal
Forms Completion submitted 0256.R1 Tourism -
. = - . . = = 2147
£ Type here to search m O & Q e OB u -~ 6 B EE Jac ~ @ W oz § oG 29/07/2022 %}
@ (64) WhatsApp X | M Journal of Islamic Marketing - & X | K} SchalarOne Manuscripts X @ 284688322 67060582 16412070 X =+ ~ = X
C  ® File | Cyf/Users/LENOVO/Downloads/384688322_67069582_1641397098357%20(3).pdf = - ¢ 0He s O H
% Bookmarks @ doccorrupt-Panyli.. G Google G httpYiwwwgoogle.. @ TabBau G Google @ Save to Mendeley Corruptafile - Corr.. @ bappedasidoarjo .. M EV Bookmark lain

384688322_67069582_1641397098357 (3).pdf 100% + (1 -5}

Copyright Transfer Agreement

The transfer of copyright for the Work from author to publisher must be clearly stated to enable the
publisher to assure maximum dissemination of the work. Therefore, the following agreement (hereafter
knawn as the “Agreement”), executed and signed by the author, is required with each manuscript
submission.

Emerald Publishing Ltd, subsequently referred to as "Emerald”, recommends that you keep a copy of this
completed form for reference purposes. Emerald is unable to publish your work until a completed and
signed copyright transfer agreement has been received.

Journal Title
{hereafter known Journal of Islamic Marketing
as the "Journal”):

Article Title

(hereafter known Does Religious Knowledge Level Affect Brand Association and Purchase Intention of

as the "Work™): Luxury Cars? Case of the Lexus Cars in Indonesia

Title Dr.

Name Ririn Tri

Jab Title Associate Professor

Organisation  Universitas Airlangga Faculty of Economics and Business
Address JI. Airlangga 4

Address

County/Stat g rabaya
e

Country Indonesia
Telephone

> Type here to search m o




>

@ (64) WhatsApp X | M Joumal of Islamic Marketing - A X | 3 ScholarOne Manuscripts X @ 384688322 67069582.16413970 X  + RS

C @ File | C/Users/LENOVO/Downloads/384686322_67069582_1641397098357%20(3).pdf 2 fr ae»D@® :
% Bookmarks @ doc corrupt - Pan G Google G hitp/iwwwgoogle.. @ TebBaru G Google @ SavetoMendeley @ Corruptafile-Corr. @ bappeda sidoarjo BV Bookmark lain

384688322_67069582_1641397098357 (3).pdf 100%  + ]

Title or.

Name Ririn Tri

Job Title Associate Professor

Organisation Universitas Airlangga Faculty of Economics and Business
Address JI. Airlangga 4

Address

County/Stat g oo
e

Country Indonesia
Telephone

Email ririnsari@feb.unair.ac.id

All author

Ratnasari, Ririn Tri; Prajasari, Anniza Citra; kassim, salina
names

Al author
email unair.ac.id, Anniza.ci
addresses

In consideration of Emerald agreeing to consider the above-named previously unpublished original Work
for publication (both parties agree that such consideration shall be deemed sufficient), I/We, by signing
this form hereby assign worldwide copyright of the Work in all forms and media (whether now known, or
hereafter develaped), in all languages for the full term of copyright and all extensions and renewals
thereof.

1/We understand that Emerald will act an my/our behalf to publish, reproduce, distribute and transmit the
Work and will authorise other reputable third parties (such as document delivery services) to do the same,

£ Type here to search m (o] e @ 0 a ﬁi&

it

O EA Juc ~ @@ z § e

21:48
29/07/2022 %

@ (64) Whatsapp X | ™ Journal of Islamic Marketing - AL X | K3 ScholarOne Manuscripts X @ 204688372 67060582 16412070 X A X
C @ File | C/Users/LENOVO/Downloads/384688322_67069582_1641397098357%20(3),pdf 2 o@ :
% Bookmarks @ doccorrupt-Panyii. G Google @ hitp/fwwwgoogle.. @ TsbBau G Google @ Save to Mendeley Cormuptafile - Corr.. @) bappedasidoasio-.. M EV Bookmark lain

384688322_67069582_1641397098357 (3).pdf Z 100% + 1 I

ensuring access to and maximum dissemination of the Work.
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The Wark does not contain any unlawful statements, does not infringe any existing copyright or
violate any proprietary rights, rights of privacy or publicity, or any other rights of any third party.
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R Type here to search m o =] e ﬁ 0 a a -r| G * @ o 27C ~ E W 7 T N6 29/2017-?3022 %




@ (64) WhatsApp X | M Joumal of Islamic Marketing - A X | 3 ScholarOne Manuscripts X @ 384688322 67069582.16413970 X  + ho

>

G @ File | C/Users/LENOVO/Downloads/384688322_67069582_1641397098357%20(3).pdf & #

@ TebBaru & Google @ SavetoMendeley @ Corruptafile-Corr.. @ bappeda sidoaro

ne»C@®:

134 Bookmark lain

o ~

% Bookmarks @ doc corrupt - Pan; G Google G hitpiAwwwgoogh

384688322_67069582_1641397098357 (3).pdf 2 100% + =

Authors submitting articles to Emerald warrant the following:

« 1/We have the full power and authority to enter into and execute this Agreement and to convey
the rights granted herein.
The Wark is an original work which 1/We have created independently. It has not been published
before in its current or a substantially similar form. Please refer to Emerald’s Originality Guidel
The Work is not currently being considered for publication by any other journal or publication e
will not be submitted for such review while under review by the Journal.
Subject ta the use of any third party rights where consents have been obtained in accordance with
the paragraph below, I/We own all intellectual property rights vesting in the Work
1 third party material has been used in the Work, 1/We have obtained the necessary permission
from the copyright holder/s ta reproduce in the Work, in all media in all countries, and transmit
via all reputable third parties, any such materials including tables, figures and photographs not
owned by me/us (Please upload any permissions documents. ).
The Work does not contain any unlawful statements, does nat infringe any existing copyright or
violate any proprietary rights, rights of privacy or publicity, or any other rights of any third party.
"Proof of consent” has been abtained for studies of named organisations and people (Please
upload any evidence).
All authors have received a final version of the Work, take responsibility for the content, agree to
its publication and the order of authors listed on the paper.
Anyone who has made a significant contribution ta the research and the Work has been listed as
an author. Minor contributors have been noted in the Acknowledgements section.
1/We have declared any potential conflict of interest in the research. Any support from a third
party has been noted in the Acknowledgements.
1/We have read and adhered to the Journal author guidelines.

1/We will not permit others to electronically gather or harvest and save to a separate server
my/our

1/We assert my/our morel rights to be identified as the author/s of the Work, in accordance with sections
77 and 78 of the Copyright, Designs and Patents Act 1988. I/We acknowledge that Emerald will ensure
fair and faithful representation of my/our Work in all media and will take the necessary steps to protect
the Work from unlawful copying.

1/We indemnify and shall keep Emuum Group Publishing indemnified against any loss, expense, injury or
damage (including any legal co: id by them to c or settle any claim)
howsoever caused incurred by Emcrald directly or indirectly as a result of a breach of the above
warranties.

¥ *1By clicking here you agree to the terms and conditions detailed above
e

]
Dat ¢5-1an-2022
e

£ Type here to search m O =i e @ 0 a ai&

B EA Jec ~ B ®m 7 & e

21:49
= 29/07/2022 %




