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Manuscript ID IMEFM-01-2022-0014.R1 entitled "The intention of small medium enterprises’ owners to participate in
Wagqf: the case of Malaysia and Indonesia" which you submitted to the International Journal of Islamic and Middle
Eastern Finance and Management, has been reviewed. The comments of the reviewer(s) are included at the bottom
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Your paper is converging toward acceptance with no more actionable comments from reviewers. Please use this
round for a careful final review. Please also update references where needed, appropriate, or to enhance relevance
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journal/index.phpljif/article/view/319
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Other Countries,” Journal of Islamic Economics, Banking and Finance, Volume 14, No 1, 2017 [ABDC, ABS,
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To revise your manuscript, log into https://mc.manuscriptcentral.com/imefm and enter your Author Centre, where you
will find your manuscript title listed under "Manuscripts with Decisions." Under "Actions," click on "Create a Revision."
Your manuscript number has been appended to denote a revision.

You will be unable to make your revisions on the originally submitted version of the manuscript. Instead, revise your
manuscript using a word processing program and save it on your computer. Please also highlight the changes to your
manuscript within the document by using the track changes mode in MS Word or by using bold or coloured text.

Once the revised manuscript is prepared, you can upload it and submit it through your Author Centre. The deadline for
uploading a revised manuscript is 10-Jul-2022 from receiving this email. If it is not possible for you to resubmit your
revision within this timeframe, we may have to consider your paper as a new submission.

When submitting your revised manuscript, you will be able to respond to the comments made by the reviewer(s) in the
space provided. You can use this space to document any changes you make to the original manuscript. In order to
expedite the processing of the revised manuscript, please be as specific as possible in your response to the
reviewer(s).

IMPORTANT: Your original files are available to you when you upload your revised manuscript. Please delete any
redundant files before completing the submission.

Please note that Emerald requires you to clear permission to re-use any material not created by you. If there are
permissions outstanding, please send these to Emerald as soon as possible. Emerald is unable to publish your paper
with permissions outstanding.

Once again, thank you for submitting your manuscript to the International Journal of Islamic and Middle Eastern
Finance and Management and | look forward to receiving your revision.

Sincerely,

Prof. M. Kabir Hassan

Guest Editor, International Journal of Islamic and Middle Eastern Finance and Management
mhassan@uno.edu

Reviewer(s)' Comments to Author:
Reviewer: 1

Recommendation: Accept

Comments:
Almost all remarks given have being done and which are acceptable

Additional Questions:

1. Originality: Does the paper contain new and significant information adequate to justify publication?: yes we can say
that the study is original as it examine the intention of SMEs in waqf participation in both Malaysia and Indonesia
through more than 170 business owners

2. Relationship to Literature: Does the paper demonstrate an adequate understanding of the relevant literature in the
field and cite an appropriate range of literature sources? |s any significant work ignored?: The author managed to add
more relevant literature as recommended

3. Methodology: Is the paper's argument built on an appropriate base of theory, concepts, or other ideas? Has the
research or equivalent intellectual work on which the paper is based been well designed? Are the methods employed
appropriate?: The author managed to explain clearly the the quantitative approach he/she used in the survey
questionnaire and data collection as recommended.
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4. Results: Are results presented clearly and analysed appropriately? Do the conclusions adequately tie together the
other elements of the paper?: The findings and results are presented clearly

5. Implications for research, practice and/or society: Does the paper identify clearly any implications for research,
practice and/or society? Does the paper bridge the gap between theory and practice? How can the research be used
in practice (economic and commercial impact), in teaching, to influence public policy, in research (contributing to the
body of knowledge)? What is the impact upon society (influencing public attitudes, affecting quality of life)? Are these
implications consistent with the findings and conclusions of the paper?: Research implications are well presented

6. Quality of Communication: Does the paper clearly express its case, measured against the technical language of
the field and the expected knowledge of the journal's readership? Has attention been paid to the clarity of expression

and readability, such as sentence structure, jargon use, acronyms, etc.: The quality for communication in this study is
accepted academically.
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09-Jan-2022

Dear Prof. Ismail:

Your manuscript entitled "The intention of small medium enterprises’ owners to participate in Waqgf: the case of
Malaysia and Indonesia" has been successfully submitted online and is presently being given full consideration for

publication in the International Journal of Islamic and Middle Eastern Finance and Management.

Your manuscript ID is IMEFM-01-2022-0014.

Please mention the above manuscript ID in all future correspondence or when calling the office for questions. If there

are any changes in your street address or e-mail address, please log in to ScholarOne Manuscripts at
https://mc.manuscriptcentral.com/imefm and edit your user information as appropriate.

You can also view the status of your manuscript at any time by checking your Author Centre after logging in to
https://mc.manuscriptcentral.com/imefm.

Please note that Emerald requires you to clear permission to re-use any material not created by you. If there are

permissions outstanding, please upload these when you submit your revision or send directly to Emerald if your paper

is accepted immediately. Emerald is unable to publish your paper with permissions outstanding.
Open Access?
All of our subscription journals give you the option of publishing your article open access, following payment of an

article processing charge (APC). To find the APC for your journal, please refer to the APC price list: http://www.
emeraldgrouppublishing.com/openaccess/apc_price_list.pdf

Emerald has established partnerships with national consortium bodies to offer a number of APC vouchers for eligible

regions and institutions. To check your eligibility please refer to the open access partnerships page: http://www.
emeraldgrouppublishing.com/openaccess/oapartnerships.htm

If you would like to publish your article open access please contact openaccess@emeraldgroup.com

Thank you for submitting your manuscript to the International Journal of Islamic and Middle Eastern Finance and
Management.

Sincerely,
International Journal of Islamic and Middle Eastern Finance and Management Editorial Office
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Kepada: nisful.laila@feb.unair.ac.id, ririnsari@feb.unair.ac.id, shafinar138@gmail.com, aliahidzir@gmail.com,
mohdhalim282@uitm.edu.my

20-Jun-2022
Dear Laila, Nisful; Ratnasari, Ririn Tri; Ismail, Shafinar; Mohd Hidzir, Putri Aliah; Mahphoth, Mohd Halim

It is a pleasure to accept your manuscript IMEFM-01-2022-0014.R3, entitled "The intention of small medium
enterprises’ owners to participate in Waqf: the case of Malaysia and Indonesia" in its current form for publication in
International Journal of Islamic and Middle Eastern Finance and Management. Please note, no further changes can
be made to your manuscript.

Please go to your Author Centre at https://mc.manuscriptcentral.com/imefm (Manuscripts with Decisions for the
submitting author or Manuscripts | have co-authored for all listed co-authors) to complete the Copyright Transfer
Agreement form (CTA). We cannot publish your paper without this.

All authors are requested to complete the form and to input their full contact details. If any of the contact information is
incorrect you can update it by clicking on your name at the top right of the screen. Please note that this must be done
prior to you submitting your CTA.

If you have an ORCID please check your account details to ensure that your ORCID is validated.

By publishing in this journal your work will benefit from Emerald EarlyCite. As soon as your CTA is completed your
manuscript will pass to Emerald’s Content Management department and be processed for EarlyCite publication.
EarlyCite is the author proofed, typeset version of record, fully citable by DOI. The EarlyCite article sits outside of a
journal issue and is paginated in isolation. The EarlyCite article will be collated into a journal issue according to the
journals’ publication schedule.

FOR OPEN ACCESS AUTHORS: Please note if you have indicated that you would like to publish your article as Open
Access via Emerald’s Gold Open Access route, you are required to complete a Creative Commons Attribution Licence
- CCBY 4.0 (in place of the standard copyright assignment form referenced above). You will receive a follow up email
within the next 30 days with a link to the CCBY licence and information regarding payment of the Article Processing
Charge. If you have indicated that you might be eligible for a prepaid APC voucher, you will also be informed at this
point if a voucher is available to you (for more information on APC vouchers please see http://www.emeraldpublishing.
com/oapartnerships

Thank you for your contribution. On behalf of the Editors of International Journal of Islamic and Middle Eastern
Finance and Management, we look forward to your continued contributions to the Journal.

Sincerely,

Prof. M. Kabir Hassan

Guest Editor, International Journal of Islamic and Middle Eastern Finance and Management
mhassan@uno.edu
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Balas Ke: permissions@emeraldinsight.com
Kepada: nisful.laila@feb.unair.ac.id

20-Jun-2022

Dear Laila, Nisful; Ratnasari, Ririn Tri; Ismail, Shafinar; Mohd Hidzir, Putri Aliah; Mahphoth, Mohd Halim,

“The intention of small medium enterprises’ owners to participate in Wagf: the case of Malaysia and Indonesia”

Effective from September 2017, Emerald has removed the embargo period across all journals for the self-archiving of
the Author Accepted Manuscript (AAM). This enables all of our authors to make their article open access via a ‘green’
route. The full text of the article may therefore become visible within your personal website, institutional repository
(IR), subject repository, SCN signed up to the Voluntary STM Sharing Principles as soon as the final version has been
published in the journal. It may also be shared with interested individuals, for teaching and training purposes at your
own institution and for grant applications.

Please refer to the terms of your own institution to ensure full compliance.
The date your article was accepted for publication was: (20-Jun-2022)
If you are required to deposit your article in your institution’s repository, you will need to:

. Either, manually deposit the accepted manuscript attached to this email or a version from your own records (it
must be the version accepted for publication by the journal’s Editor) into your repository

. Or if applicable, forward your accepted manuscript to your institution’s Repository Manager.

. If you are unsure which option is applicable to you, please refer to your institutional or departmental publication
policy;

To deposit your AAM, you will need to adhere to the following conditions:
. You must include the DOI (10.1108/IMEFM-01-2022-0014) back to the official published version of your article
within www.emeraldinsight.com;

. Include all of the relevant metadata (article title, journal name, volume, issue no. etc.).
. The AAM must clearly indicate where the article was published, or where it is forthcoming;
. Include a clear licensing statement (see below).

Deposit licences

Emerald allows authors to deposit their AAM under the Creative Commons Attribution Non-commercial International
Licence 4.0 (CC BY-NC 4.0). To do this, the deposit must clearly state that the AAM is deposited under this licence
and that any reuse is allowed in accordance with the terms outlined by the licence. To reuse the AAM for commercial
purposes, permission should be sought by contacting permissions@emeraldinsight.com.

For the sake of clarity, commercial usage would be considered as, but not limited to:

o] Copying or downloading AAMs for further distribution for a fee;

o] Any use of the AAM in conjunction with advertising;

o] Any use of the AAM by for promotional purposes by for-profit organisations;

o] Any use that would confer monetary reward, commercial gain or commercial exploitation.

Emerald appreciates that some authors may not wish to use the CC BY-NC licence; in this case, you should deposit
the AAM and include the copyright line of the published article. Should you have any questions about our licensing
policies, please contact permissions@emeraldinsight.com.

. Include the article abstract (see below).

The purpose of this study is to assess SMEs owners’ intentions to participate in wagf, involving two countries which
are Malaysia and Indonesia using the theory of planned behavior. SMEs are the backbone of many economies,
representing 95 percent of all companies worldwide and accounting for 60 percent of employment. Based on this fact,
this paper analyzes the influence of religiosity, knowledge, and attitude to predict the intentions of SMESs’ owners in
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wagf participation in Malaysia and Indonesia.

Data were randomly obtained from 175 SMEs’ owners from Malaysia and Indonesia with the Statistical Package for
the Social Sciences (SPSS) used for analysis.

The empirical analysis data suggest that knowledge and attitude show a significant impact on the intentions of SMEs’
owners to participate in waqgf, while religiosity does not have a significant impact on the intentions of Malaysian and
Indonesian SMEs’ owners to participate in waqgf.

This study aims to assist SMEs in Malaysia and Indonesia to formulate appropriate strategies and marketing using
wagqf for the sustainability of small medium enterprises which represent more than 90 percent of business
establishments in both countries. The strategy is a necessity, especially because the government is targeting to
promote sustainable Islamic financial system, improve governance policy and halal industry for SME, strengthen the
development of Malay Reserve land, providing as financial independence to Higher Learning Institution and invest in
digitalisation and advanced technology through wagqf funds. Therefore, both countries should take the initiative to
provide training to equip SMEs with extensive knowledge through multiple platforms in order to further encourage their
participation on wagf.

Because of the increasing interest in waqf participation both in Malaysia and Indonesia, this study claims three
essential contributions. Firstly, it aims to examine the intention of SMEs in waqf participation among the business
owners in Malaysia and Indonesia. Secondly, the study findings are expected to benefit the development of literature
in accordance with Islamic social finance, particularly waqgf. Thirdly, this study provides an insight into the inclusive
knowledge and attitude of SMEs owners and their intention to participate in wagf.

Please note that the full text of the AAM must only appear in the IR once the final version of the article has been
published in the journal.

If you have any questions about Emerald’s repository policy, please contact permissions@emeraldinsight.com

Thank you for choosing to publish with Emerald.
Kind Regards,

Laura Wilson
Head of Rights, Emerald Publishing

.E] PDF_Proof.PDF
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https://mail.google.com/mail/u/1/?ik=ea4cda683d&view=pt&search=all&permthid=thread-f:1736132100377359223 &simpl=msg-f:1736132100377359223 22


mailto:permissions@emeraldinsight.com
https://mail.google.com/mail/u/1/?ui=2&ik=ea4cda683d&view=att&th=1817faf266253377&attid=0.1&disp=attd&safe=1&zw

4/13/23,11:56 AM Email Airlangga University - We've selected some research for you

NISFUL LAILA <nisful.laila@feb.unair.ac.id>

We've selected some research for you
1 pesan

Emerald <replies@emerald.com> 6 September 2022 pukul 19.04
Balas Ke: Emerald Publishing Limited <reply-fe9413727464067473-409_HTML-176029700-7214338-

172@email.emeraldinsight.com>
Kepada: nisful.laila@feb.unair.ac.id

View this message online | Forward to a friend

P snerad

Dear Dr Laila,

We recently sent you an access token as a thank you for publishing 'The intention of small
and medium enterprises' owners to participate in waqf: the case of Malaysia and Indonesia’
with us. We're getting in touch to remind you that you have three months, from the date of
publication of your article, to use your token to download 40 articles from Emerald Insight.
Content around your research area

Here is some research in your subject area that we thought may interest you.

Used In Policy

The cost of not wanting to know — the professions, money laundering and organised crime

Journal of Financial Crime

Considers the case for establishing a new framework for recalibrating the professional ethic
model so that the primacy of outward-looking attitudes to knowledge is re-established at the
heart of professional ethics.

Linked to SDGs

Does renewable energy promote green economic growth in OECD countries?

Sustainability Accounting, Management and Policy Journal

Despite the costs of establishing renewable energy facilities, it is evident that these facilities
contribute to the green growth of an economy.

Highly Cited

Evaluating the Integrated Reporting journey: insights, gaps and agendas for future research
Accounting, Auditing & Accountability Journal

Identifies challenges, opportunities, strengths and weaknesses experienced by the integrated
reporting (IR) idea.

High Altimetrics Score

100 PhD rules of the game to successfully complete a doctoral dissertation

Accounting, Auditing & Accountability Journal

A doctoral dissertation is a challenging undertaking requiring determination, persistence and
https://mail.google.com/mail/u/1/?ik=ea4cda683d&view=pt&search=all&permthid=thread-f:1743221783101238594 &simpl=msg-f:1743221783101238594 172


http://view.email.emeraldinsight.com/?qs=f985e8e82a6a27b93fa31f3c968489e6167548d758500057ef5e4067721d03d06f7fcdea5e927a5c31c45a99781c16266420a7aa7137d68715fbba6281558f78eb3ecd23046ce9aebf483841b005e5af
http://view.email.emeraldinsight.com/ftaf.aspx?qs=f985e8e82a6a27b93fa31f3c968489e6167548d758500057ef5e4067721d03d0d22085daa5d6e3404721143adf5f3312
http://click.email.emeraldinsight.com/?qs=b782016663b7a30ccfe7eff46c42a5323b596f3b5975ca0dd441772a087adbf02317152dd07311c1eba7ff62c9849853e1a6341554f2cf6f
http://click.email.emeraldinsight.com/?qs=e2159c9a1fb9a60dddd9ba64a90ef70bb8bc5a3fd5b670c5840cad812aa2e25bf0d6544779a90063f41f26a972edd77945aa62c498996423
http://click.email.emeraldinsight.com/?qs=5e3dd59ac52689a25f3ef3fb75d51ef272a6fc4b8ccde27667f5b3ed9db4dfaca86ac9f335db421a34595a8e3a485224404a784df5aafe36
http://click.email.emeraldinsight.com/?qs=5e3dd59ac52689a221dd432bfc1001a1f4b14833eb133b0879afcfd59b1a5c5b23e1547449c5698e52039e2d1a25f1d9941bfe8b74621b93
http://click.email.emeraldinsight.com/?qs=5e3dd59ac52689a24cc9536e7b5e3734019997915ceeadae8257f61012d8118849cc196aa9bae6961110e171955103aa59e3a297cb1ba2a5
http://click.email.emeraldinsight.com/?qs=be7abe6a11c5b3c6303be4ffbe62fceeed506175140d4144d461c97463b4bb26f1632898af2b37c89ca977305c78e0285348bfc86aa20d30

4/13/23,11:56 AM Email Airlangga University - We've selected some research for you
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The impact of online grocery shopping_on stockpile behaviour in Covid-19

China Agricultural Economic Review

Uses bivariate probit models to empirically investigate the impact of online purchasing
channels on Chinese urban consumer food hoarding behaviours with random survey samples.

Kind regards

The Emerald Team
emerald.com/insight

Want to keep up-to-date with the latest research in your field? You can review
your email preferences here.
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You have received this email because you've recently published an article with Emerald. As part of your publishing
journey, we will send you a series of emails which are designed to support you by providing useful resources to help you
make the most of your research. If you'd prefer not to receive subsequent emails in this series, you can opt out here.

Your privacy:

We are contacting you at the following address - nisful.laila@feb.unair.ac.id. Emerald is committed to protecting your
personal information and we will only process your data in line with our privacy notice, available here, which explains how
we use and share your personal information and your rights in relation to this.

If your contact details have changed, please email replies@emerald.com.

Company information:
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Table I Frequency Analysis

Nationality Frequency (N=175) Per cent (%)
Malaysian 41 23.4
Indonesian 134 76.6
Gender
Female 99 56.6
Male 76 43.4
Age
20-25 years old 59 33.7
26-30 years old 44 25.1
31-35 years old 20 11.4
36-40 years old 14 8.0
41-45 years old 12 6.9
46-50 years old 6 34
51 years and above 20 11.4
Type of Industry
Services 126 72.0
Mining and Quarrying 2 1.1
Manufacturing 17 9.7
Agriculture 18 10.3
Construction 10 5.7
Others 2 1.1
Operating Years
Less than 5 years 112 64.0
5-10 years 31 17.7
11-15 years 13 7.4
16-20 years 13 7.4
21-25 years 4 23
26-30 years 1 .6
31 years and above 1 .6
Table II Descriptive Analysis
Items Mean Standard
Deviation
Religiosity
My religion is very important for me 4.87 553
I always perform my duty as a Muslim (e.g., pray five times a day, fasting during 4.82 S15
Ramadhan)
It is important for me to do good deeds for others 4.82 .568
It is important for me to follow Allah's Commandments conscientiously 4.87 491
Religious beliefs influence all my dealings with others 4.65 .830
In general, I consider myself as a devoted Muslim 4.22 .865
Knowledge
I am very familiar with the concept of waqf 3.86 .899
I feel I know a lot about waqf 3.63 925
I know the difference between waqf and other forms of charity (such as zakat and 4.10 935
infaq)
I know there are several philanthropic institutions/waqf institutions that provide 3.82 1.076
online platforms for waqf
I know the permissibility and existence of waqf 4.06 .960
Attitude
I believe that participating in waqf is one of my obligations as a Muslim 4.13 1.017
I believe that by participating in waqf, I will be rewarded in the hereafter 4.70 .769
I believe that by participating in waqf is also as 'sedekah’ 4.61 .850
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I believe that waqf has the potential to promote the development of the ummah 4.61 .816
Learning about waqf will be beneficial for me 4.58 798
Intention to Participate in Waqf
I want to do waqf as a form of my charity 4.33 .892
I intend to do waqf right now 3.66 1.122
I intend to do waqf in the future 4.38 901
I will do waqf more often during the month of Ramadhan 4.06 .998
I will participate in waqf as often as possible 3.99 980
Table III Reliability Analysis
Components Cronbach’s Alpha No of Items
Religiosity 0.785 6
Knowledge 0.866 5
Attitude 0.908 5
Intention to Participate in Waqf 0.898 5
Table IV Regression Analysis
Hypotheses Beta t-value p-value
H1: Religiosity has significant relationship with entrepreneur’ -.029 -.505 .614
intention to participate in waqf
H2: Knowledge has significant relationship with entrepreneur’ 195 3.615 .000
intention to participate in waqf
H3: Attitude has significant relationship with entrepreneur’ 707 11.777 .000

intention to participate in waqf
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The intention of small medium enterprises’ owners to
participate in Wagqf: the case of Malaysia and Indonesia

Abstract

Purpose

The purpose of this study is to assess SME owners’ intentions to participate in waqf, involving two countries which
are Malaysia and Indonesia using the theory of planned behavior. SMEs are the backbone of many economies,
representing 95 percent of all companies worldwide and accounting for 60 percent of employment. Based on this fact,
this paper analyzes the influence of religiosity, knowledge, and attitude to predict the intentions of SMEs’ owners in
wagqf participation in Malaysia and Indonesia.

Design/methodology/approach

Data were randomly obtained from 175 SMEs owners from Malaysia and Indonesia with the Statistical Package for
the Social Sciences (SPSS) used for analysis.

Findings

The empirical analysis data suggest that knowledge and attitude show a significant impact on the intentions of SMEs’
owners to participate in waqf, while religiosity does not have a significant impact on the intentions of Malaysian and
Indonesian SMEs’ owners to participate in wagqf.

Practical implications

This study aims to assist SMEs in Malaysia and Indonesia to formulate appropriate strategies and marketing using
wagqf for the sustainability of SMEs which represent more than 90 percent of business establishments in both countries.
The strategy is a necessity, especially because the government is targeting to promote a sustainable Islamic financial
system, improve governance policy and halal industry for SMEs, strengthen the development of Malay Reserve land,
providing as financial independence to Higher Learning institutions and invest in digitalization and advanced
technology through wagqf funds. Therefore, both countries should take the initiative to provide training to equip SMEs
with extensive knowledge through multiple platforms in order to further encourage their participation in waqf.
Originality/value

Because of the increasing interest in waqf participation both in Malaysia and Indonesia, this study claims three essential
contributions. Firstly, it aims to examine the intention of SMEs in waqf participation among the business owners in
Malaysia and Indonesia. Secondly, the study findings are expected to benefit the development of literature in
accordance with Islamic social finance, particularly waqf. Thirdly, this study provides an insight into the inclusive
knowledge and attitude of SME owners and their intention to participate in waqf.

Keywords: Indonesia, Malaysia, waqf, Small-medium enterprises, intention

Paper type: Research paper

1. Introduction
Small and medium-sized enterprises (SMEs) act as a catalyst for economic growth (Gamidullaeva et al., 2020).
SMEs are the foundation of many economies across the world, accounting for 95 percent of all busmesses and 60

percent of all occupations. Smal-and-medivm-sized-enterprises SMEs are a significant part of most governments'

development strategies, with SMEs-accounting for 60% of economies in developed nations and 99% of firms in
developing countries (Zulu-Chisanga et al., 2021). In Southeast Asia, SMEs dominate the business environment
representing 97.2 percent of all enterprises, 69.4 percent of the national workforce, and 41.1 percent of a country’s

gross domestic product (GDP) between 2010 and 2019. A%thoughSME&aeeounPfe%a%geshafeoﬁtheeeenefme

realize, that ﬁnance is cru01a1 to SMEs as 1t is not Just a drlver of a firm’s growth but 1nﬂuences most of the other
key challenges (Wasiuzzaman & Nurdin, 2019). Owing to SMEs’ nature, they potentially face moral hazards by
bemg wrongly categorlzed by FIs that attempt to obtain credlt to reduce their financial institution’s risk of default.

SMESs are important in the most economical, especially in developing nations. The definition of SMEs
varies between countries. In Malaysia, small and medium enterprises can be identified based on two components:
firstly, their sales turnover, and secondly, the number of their full-time employees. It varies across different
sectors. Sales turnover in the manufacturing industry should not exceed RM50 million, with any more than 200
full-time employees. In contrast, sales turnover in the services and other industries should not exceed RM20
million, and full-time workers should not exceed 75 (SME Corp. Malaysia, 2021a). On the other hand, micro-
enterprises are categorized as firms with a sales turnover of less than RM300 thousand or several employees of
less than five for all sectors including manufacturing and services (SME Corp. Malaysia, 2021b). Indonesia on
the other hand refers to SMEs as firms with less than a hundred employees (Tambunan, 2008). According to Law
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Number 20, 2008, small enterprises owned assets worth Rp50 million to Rp 500 million and obtain between Rp
300 million to Rp 2.5 billion of revenue yearly. While medium enterprise owned assets worth Rp 500 million to
Rp 10 billion and obtain between Rp 2.5 billion to Rp 50 billion of revenue per annum (Dipta, 2017).
Microenterprise is a term used to describe small companies founded and run by underprivileged people with the
help of sponsoring organizations (Midgley, 2008). Indonesia’s Law Number 20, 2008 also defined a
microenterprise as an efficient business run individually or a corporate organization that meets the conditions for
microenterprise as established in the Law; a business with a maximum asset worth Rp50 million or maximum
yearly revenue of Rp300 million (Tambunan, 2019).

SMEs account for 99 percent of current firms in Indonesia and create more than 60 percent of the national
GDP (Sakudo, 2021). Even before the pandemic, the necessity of business digitization for SMEs was on the radar.
The nation has announced programs such as 2018 Making Indonesia 4.0 Roadmap, the 2019 E-Commerce
Roadmap, and the 2020 Go Digital Vision, all of which emphasize assistance for strengthening SMEs'
competitiveness in the digital economy. Collaboration between businesses and the government is also essential
for SME:s to flourish. The official Gojek digital platform, for example, cooperates with a variety of stakeholders,
including the government, to provide solutions that help SMEs progress to the next level through its initiative.
#MelajuBersamaGojek. This program, according to Gojek co-CEO Andre Soelistyo, is an attempt by the Gojek
ecosystem to make it easier for SMEs to integrate digitalization at every stage of their everyday company
operations (The Jakarta Post, 2020).

In Malaysia, FIs which consist of banking institutions (BIs), Development Financial Institutions (DFIs), and
Islamic banking (IB) had broadly been developed to provide business financing to SMEs (BNM, 2020). Notably,
financial institutions represent the core of funding for SMEs, contributing to about 97.0 percent of overall loans,
with RM307.3 billion issued and RM69.0 billion in new funding granted to over 123,600 SME clients (SME
Corporation Malaysia, 2020). Markedly, although Malaysia FIs plays a significant role for the SMEs in shaping
their economic growth, yet, the institutions are facing poor repayment rate performance. Based-en-the-finaneial
performanee-of Fls-in-Malaysia-from2014-until Nevember2020--On the other hand, Fthe Indonesian government
has implemented several legislations to increase SMEs' access to finance, but a tiny percentage of enterprises have
actually taken out a loan from banks (Tambunan, 2015). Credit Guarantee Scheme (CGS) is a common instrument
employed by Indonesian SMEs where PT Asuransi Kredit Indonesia (Askrindo) and Perum Jamkrindo, a state-
owned organization were established. Bank Indonesia (BI) holds 55 percent of the organization, while the Finance
Ministry holds 45 percent. The coverage rate is a measure of how much of a bank's qualifying credit is guaranteed,
ranging from 50 to 70 percent (Tambunan, 2017). According to OECD (2020), the Indonesian government created
the People Business Credit Program, often known as Kredit Usaha Rakyat (KUR) in 2007 with the goal to boost
SMEs access to capltal by actlng as a bridge between them and a financial 1nst1tut1on s 1end1ng plan Buﬂngthe

The covid-19 pandemic has resulted in more immediate effects on the global business ecosystem,
particularly in developing countries (Gutierrez-Romero & Ahamed, 2021). Due to that, the Malaysian government
has introduced PRIHATIN-orPrihatin Rakyat Stimulus Package to assist SMEs by injecting RM110 billion
allocations to sustain their business operations. Bank Negara Malaysia Fund also provides financial facilities to
SMEs with an allocation of RM13.1 billion to ease the financial burdens of SMEs coping with the pandemic.
However, there also lies a concern with a set of challenges for the FIs. It is worth noting that 98.5% of the country’s
business entities comprise SMEs, 76% represent the vast majority are micro-sized enterprises, 21.2% are small-
51zed enterpnses and only 2. 3% are medlum sized (SME Corporatlon Malays1a 2019) %pe%nH%%h%Hhat

mﬁaneyan&aeleeﬁﬁﬂanelal%tabﬂw A study by Plette and Zachary (2015) shows that banks percelve SMEs as

presenting a higher risk during crises. This is because SMEs are exposed to a major vulnerability that is likely to
generate insufficient cash flow, yet businesses must still meet their financial obligations during a pandemic (Zheng
& Zhang, 2021). While Aa total of 37,000 SMEs in Indonesia has declared themselves to the Ministry of
Cooperatives and SMEs impacted by the Covid-19 epidemic as of April 17, 2020 (Setiawan, 2020). According to
Afriza (2021) the major effect of the COV1d 19 ep1dem1c on SMEs is a drop in revenue. Arless%fneem%was
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pandem*e@rﬁ—babe&m@rgarns&&on%@#)%ln an effort to reduce the 1mpact of C0v1d 19 since March 2020 the

Indonesian government has been using large-scale social distancing measures (PSBB) in an effort to reduce
Covid-19 transmission. These policies have influenced social movements and the economic output of SMEs. They
also announced a USD725 million policy plan that covers financial incentives, subsidies, and tax reductions for
the tourist, aviation, and real estate industries (OECD, 2020). A stimulus package for SMEs amounting to
Rp123.46 trillion was also allocated for SMEs financing and interest subsidies for microcredit (KUR). Indonesia's
government expanded the budget for Covid-19 and the National Economic Recovery Program in mid-2020 by
announcing the largest economic stimulus program, at Rp695.20 trillion. However, after several amendments to
the package towards the end of 2020, overall expenditure has currently hit Rp744.28 trillion (KPMG, 2020).

Several issues impacting SMEs in Malaysia include limited financial and material resources, difficulties in
attracting quality talent, and facing the market and knowledge constraints, all of which hampered their growth and
contribution to the economy (Hashim, 1999; Ting, 2004; Thaker & Mohamed, 2013). SMEs faced a significant
threat of elimination if they did not improve their competitiveness in the new, fast-changing environment of
globalization. These issues appear to be similar to those faced by SMEs in Indonesia. They are up against tougher
competition especially in urban areas since they have limited access to bank loans or government support (Irjayanti
& Azis, 2012). Aside from the challenges of acquiring finance, a study by Rahadi (2016) found that SMEs in
Indonesia lack the skills and experience to manage their human resources and operate businesses requiring the
use of technology. However, most academics have examined approaches for expanding the role of waqf in an
environment that is inefficient because of numerous constraints, one of which is a lack of financial resources
(Nasution & Medias, 2019). It was discovered that cash waqf could be a remedy to SMEs’ lack of access to
funding, therefore enabling them to better allocate their resources through the investment of cash waqf assets
(Tohirin, 2010).

Therefore thls study aims to add knowledge to the ex1st1ng body of hterature on thls area by assessing SME
owners’ intentions to participate in wagqf, involving two countries which are Malaysia, and Indonesia. This study
intends to fill a gap in the literature on waqf SMEs in the neighboring country, Malaysia, and Indonesia. This
paper is organized as follows. The subsequent section provides a brief review of the literature on the proposed
factors influencing SMEs’ owner intention to participate in waqf. Thereafter, the proposed model is followed by
the methodology. Next, the analysis will be presented, and the last section will be the conclusion and
recommendations.

2. Literature Review

2.1 Definition of Waqf

The word wagqf or awqaf, which means stopping, containing, or preserving something, is derived from the root
verb in Arabic. Waqf in Arabic literally is al-Habsu 'an at-Tasarruf which means to hold, keep, or detain. Waqf is
also known as Boniyat or Habs whereby these two terms are used primarily in Iran and North Africa, respectively.
In other words, waqf means a unique form endowed by a wagqif (donor or endower) who gives up some of his
personal assets (for example in the form of cash) to be used forever or for a certain period of time in accordance
with their interests (Husin, 2020). Azganin et al (2021) defined cash waqf as a perpetual mobilization of funds
from donors to be invested in productive assets that provide revenues or usufruct for future consumption while
taking into consideration the guidelines and policies given by donors as well as recipients (Hassan, Karim, &
Karim, 2017). This is known as the conditions of waqif (Shart alWagqif) in Arabic. The most acceptable waqf is
cash wagqf, which is an endowment of certain amounts of money for investment (Hasan, Hassan, & Rashid, 2019)

as it is managed by a waqf manager (Mutawalh) %ash%aqﬂe&eensrde%&eveabl&prepemes—haﬂed%o%}e
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2.2 Importance of SMEs

SMEs play a critical role in fulfilling the Sustainable Development Goals (SDGs). SMEs have produced four out
of every five available employments in developing economies, accounting for around 90 percent of total formal
sector employment. SMEs provide jobs, which boosts the economy and assists the poor and vulnerable, notably
women and youth (Harris, 2018). It alleviates poverty, provides money, and has a favorable influence on
household investments in education and health care, all of which are critical to achieving multiple SDGs.
According to a report by OECD in 2017, SMEs make up the majority of business in the OECD 42 region, acting
as the primary source of employment accounting for over 70 percent of all employments on average, and are
significant contributors to value creation, providing between 50 percent and 60 percent of total value added
(OECD, 2016). It was also found that SMEs account for up to 45 percent of total employment and 33 percent of
GDP in emerging economies. When informal firms are factored in, SMEs represent more than half of all
employment and GDP in most countries, regardless of income level (Intemal Finance Corporatlon 2010)

SMEs are undemably 1mportant in the economic growth of many countries, representmg 90 percent of
businesses and more than 50 percent of employment worldwide. They are a significant source of entrepreneurs’
skills and innovation for most enterprises throughout the world. Therefore, the development of SMEs is
considered important for every country globally. In Indonesia, for example, SMEs make up over 90 percent of all
businesses across all industries, where agriculture accounts for the majority of these businesses, with trade, hotels,
and restaurants commg 1n second and manufacturmg commg in third (Tambunan 2008) Aeeerdmg%e&%ank

empleyment—andﬂfeéuemgmeoﬁed&spaﬁﬁe%SMEs account for 99 percent of current ﬁrms in Indones1a and
create more than 60 percent of the national GDP (Sakudo, 2021). Even before the pandemic, the necessity of

business digitization for SMEs was on the radar. The nation has announced programs such as the 2018 Making
Indonesia 4.0 Roadmap, the 2019 E-Commerce Roadmap, and the 2020 Go Digital Vision, all of which emphasize
assistance for strengthening SMEs' competitiveness in the digital economy. Collaboration between businesses and
the government is also essential for SMEs to flourish. The official Gojek digital platform, for example, cooperates
with a variety of stakeholders, including the government, to provide solutions that help SMEs progress to the next

1evel through its 1n1t1at1ve #MelaJuBersamaGOJek %ﬁmgrmn—aeeordmg%e@ejeleeo—%@%mdr%eelmg
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SMEs are often regarded as the economy's backbone, accounting for 98.5 percent of all company
establishments in Malaysia (Safie, 2020). SMEs make up a significant portion of the economy and consequently,
contribute significantly to a country's growth. According to the Malaysian Department of Statistics, the
contribution of SMEs to overall GDP grew to 38.9 percent in 2019 from 38.3percent in 2018. However, the recent
pandemic COVID-19 had had a huge impact on SMEs’ growth where the GDP dropped by 7.3 percent in 2020,
which was worse than the 5.6 percent and 4.6 percent declines in Malaysia's GDP and non-SMEs GDP. Various
efforts done in preventing the spread of COVID-19 during the pandemic have led to the downfall of all economic
sectors, particularly SMEs (Ikram, 2021). The next section will discuss on few waqf model that can be link with
the SME.

2.3 Waqf Participation among Small and Medium Enterprises (SMEs)

Various waqf models have been introduced by past literature toward SMEs. Anuar et al (2019) proposed a model
framework to examine the role of Islamic microfinance as an instrument in facing the COVID-19 pandemic impact
on SMEs. It was further said that improvement of waqf can be done in terms of liquidity issues and consistency
of donation by wagqif. According to the study, the donor first contributes the funds using several accessible
payment platforms which then will be managed by waqf institutions who will identify potential small and medium
enterprises in financial distress. Membership privileges will be granted to donors who make a specified sum of
cash wagqf contributions and they will receive a preferential discount or accessibility to the services offered by the
wagqf-assisted SMEs. This model is significant as it improves donor trust in the waqf institutions, reduces the waqf
institution's reliance on government funds to continue offering services, and stimulates Wealth c1rcu1at10n from
excess units to deficient umts during COVID- 19 Furthermore.-the e e ¢

Aaccordlng to Anuar et al (2021) the QHEQard al- Hassan Funds (QHF) framework can be fuﬁher estabhshed
for Islamic banks to assist miere;—small-and—medivm—enterprisesSMEs with interest-free loans during the
pandemic. Since banks consistently want to help their target clients in times of emergency or liquidity crisis. These
requirements are easily met by Qard services, which assist banks in establishing a strong and stable affiliation
with their consumers. Further improvement in terms of selecting participants for the QHF program can be
implemented to ensure stricter payment policies and reduce the level of risk. Therefore, even without an interest-
based lending system, Islamic banking has provided useful instruments that can be developed and adapted to allow

microfinance SMEs to sustain in the current economy Mefeover—l\llehdﬂ}hasqihakepekal—@%propeseda
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There are many industries relates Waqf and SMEs, namely the education sector, agriculture, and tourism
industry. Abdel Mohsin (2013) reported that Kuwait has succeeded to establish an International Islamic Charitable
Organization (IICO) to provide humanitarian aid worldwide through a cash waqf scheme in the educational
scheme. This scheme succeeded in financing educational and social charitable services such as sponsoring
orphans, providing medical care, financing the teaching of Arabic and Islamic subjects, and paying the salaries of
teachers in Chad, Gambit, Philippines, Albania, and Kosovo. In Malaysia, Islamic Finance Council UK (2021)
reported that Bank Muamalat Malaysia Berhad (BMMB) introduced a cash waqf scheme which is used to develop
education, health care, infrastructure and to train young entrepreneurs.-

b
haonnallad to n—ANR a¥a a
a &—to ayasa v —a10 S

B = s

While tin Indonesia, Saidon et al (2019) illustrated waqf

in education practiced in Pondok Modern
Darussalam Gontor (PMDSG). A successful waqf-oriented educational institution in Indonesia was used to
demonstrate waqf in education in Indonesia (PMDSG). The study adopted both primary and secondary data to
look into the administration of the PMDSG, specifically its waqf management. The philosophy practiced is to
accept any donation or sponsorship from any agency, but it is not obligated by the conditions of the donor. This
PMDSG administration delivers services that are autonomous, transparent, and trustworthy. According to the
findings of the study, the waqf-based education model used in PMDSG is a viable method to be used in today's
educational system.

The agriculture sector is one of the most powerful industries that have the potential to end extreme poverty
and feed around 9.7 billion people by 2050. Growth in this industry is two to four times more effective in
increasing incomes among the underprivileged population (Azganin et al., 2021). An alternative viable financing
solution is required to enable small farmers to access funds, end poverty and address several other problems such
as food security and hunger. In this sense, one of the main practiced philanthropical concepts throughout Muslim
history is waqf, which has contributed tremendously towards addressing economic and social issues in various
sectors, including agriculture. Thus, the importance and benefits of waqf agriculture, issues in agriculture-related
to land, and efforts in waqf agriculture through a crowdfunding scheme are discussed. Azganin-et-al+2021) st

O g g > 2P
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32 Besides hotels, Che Man et al., (2019) mention that the waqf mechanism can also serve to build and preserve
33 historic places. Next are the examples of preserving historic places. The welfare complex of Sultan Haskei
34 Jerussalam founded in 1552 by the wife of Caliph Sulaiman of the Uthmaniyyah government in Palestine and
35 Lebanon was financed through a waqf fund. This waqf mechanism also plays a dynamic role in the restoration of
36 the entire area of abandoned and damaged buildings and the replacement of old and obsolete with the new
37 buildings. Moreover, in Egypt, waqif plays a role as the developer in developing the regions which were
38 dilapidated and destroyed. They will buy the buildings and develop the area with the construction of new
39 buildings. In another context, the waqf fund can also be used to develop the areas of history which become tourist
40 attractlons or recreatlonal areas that have the potentlal to be developed asa focal pomt Fe%e*amp}e—ereaﬂﬂg—aﬁ

56 2.3.1 Religiosity

57 A belief in God (McDaniel & Burnett, 1990), a collection of consumption norms (Minkler & Cosgel, 2004), and
58 a system of beliefs and practices (Kuo, Arnold, & Rodrigues-Rubio, 2014) have all been used to describe
59 religiosity. In this context of study, religiosity is characterized as the extent whereby an individual adheres to
60 | religious concepts, values, and practices in their everyday lives (Worthington, et al., 2003). Islam-encourages-its
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Contrlbutlng Waqf isa wonderful deed that helps the ummah thrlve
while also fulfilling a religious (Islamic) responsibility and receiving benefits from Allah. A study by Osman,
Mohammed & Amin (2014) discovered that religiosity has a significant influence on the behavioral intention of
young intellectuals in contributing wagqf.

Several academics also have underlined the necessity of considering many aspects of religion since each
component may influence prosocial actions in a different way (Lam, 2002; Rostosky, Regnerus, & Wright, 2003;
Son & Wilson, 2012). For instance, Son & Wilson (2012) considered both private (spiritual practises at home)
and public (communal rituals and events) aspects of religion and discovered that only private religiosity had a

pos1t1ve 1nﬂuence on the respons1b111ty to serve others Lﬁm@@@%ﬂnyesﬂgateekth%pamerpatery—deveﬂenak

On the other hand, it was argued that market and institutional inefficiencies might be prevented if
religious entrepreneurial organizations were recognised as a viable option for members' corporate investment,
financial and expertise assistance, and wealth redistribution in favour of economically poor community members
(Javaid, Shamsi, & Hyder, 2020). The study further claimed that Muslim entrepreneurship in Pakistani
communities encourage and promote their members' business activities. However, it is not only limited to
entrepreneur in Paklstan A study by Dali et al., (2014) @eammed%h%relatrenshrp%etweerﬂel@es%and

A : Fie-URY and-found that the dimensions of
rehg10s1ty 1nvolv1ng commrtment practrse and behef were proven to have a beneﬁ01a1 impact on intentions to
become entrepreneurs. Further study by Sulung, Putri & Robbani (2020) involving miere—smal-and-medium
enterprises-SMEs in Indonesia showed a significant relationship between religiosity and entrepreneurial intention.

Various non-profit organisations and government agencies have begun to support waqf activities as an
alternative source of community growth and development. Some modern scholars believe that waqf participation
especially in the form of cash has become inevitable (Al-harethi, 2019). Waqf instruments, such as cash waqf,
have certainly significant potential to improve Muslims' economies, particularly in financing social and cultural
activities, one of which is higher education (Anuar, Bahari, Doktoralina, Indriawati, & Nugroho, 2019). It was
also found that awqaf plays an important role in the establishment of religious institutions including mosques,
cemeteries, and orphanages (Rahman & Ahmad, 2011).

Moreover, several studies have highlighted the correlation between religiosity and waqf participation.
According to Ali etal., (2019), when it comes to assessing zakat and waqf payments, religiosity plays an important
role. The study also found that in ultra mrcro—busmess owners, the rehgrous factor dlctates cash waqf payment

meﬂyatre&(ééalawae&—’ﬁahrﬂ Another study by Amrn et al (2014) hlghhghted that percelved re11g10s1ty appears
to be a strong predictor of online waqf acceptance. Similarly, Khadijah, Sabki & Ismail (2017) showed that waqf

selections are explained by human traits such as religion, altruism, personal fulfilment, and commitment. Thus,
the following hypothesis is proposed:

HI: Religiosity has significant relationship with SMEs owner’s intention to participate in wagqf.

2.3.2 Knowledge

Knowledge of waqf is typically seen as a sort of sadaqah that will benefit the donor or endower in the hereafter
(Shukor, Anwar, Aziz, & Sabri, 2017); nonetheless, knowledge on the idea of waqf, forms of waqf, and methods
of giving waqf must be adequately disseminated in order to reach potential contributors. Endowers' understanding
of monetary waqf is crucial because it influences the intensity of the link between attitudes and behavior (O’Cass,
Lee, & Siahtiri, 2013). Previous study indicates that persons with greater knowledge are more confident in making
accurate judgments and exhibit less interest in the information and views of others (Goldsmith, Clark, &
Goldsmith, 2006; Carlson, Vincent, Hardesty, & Bearden, 2009). Thus, it is believed that broad knowledge and
comprehension of waqf, particularly monetary waqf, will inspire endowers to contribute.

Previous studies have shown links between knowledge and entrepreneur success. Woods & Joyce (2003)
found that the elements that lead to an entrepreneur's inability to sustain his business include their lack of
knowledge in entrepreneurship foundations, where some people enter the industry without having the necessary
knowledge, experience, or training in how to run a successful enterprise. The development of SMEs begins with
knowledge; understanding about entrepreneurship and a desire to establish a firm (Azmi & Hanifa, 2015).
According to Salleh, Ngah & Zainal (2018), knowledge is the most important factor in a person's success since it
is what motivates them to decide. As a consequence, every entrepreneur must understand how to expand his SME
firm Whlle ach1ev1ng proﬁtable outcomes (Esa Azrz Mokhtar & Idrls 2021)
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waqf—lrn%n%wr&kthrsfMoreover Amln et al (2014) and Mokhtar et al (2015) have found that 1nf0rrnat10n or

knowledge positively influences people’s decrslons to donate online waqf Similarly, (Shukor, Anwar, Aziz, &
Sabri, 2017) conclude that the knowledge variable is the antecedent of the attitude toward cash waqf.

On the other hand, apart from cash waqf, participation in other form of waqf such as waqf land and waqf
education were also determined. Nor & Rosman (2017) found that the community is hesitant when it comes to
implementing waqf education for higher education institutions in Malaysia due to lack of knowledge of waqf as
well as waqf governance that has not been properly implemented. Waqf land was also challenging to be developed
due to non-strategic location (Mutalib, Noor, Nasirun, & Harun, 2019) and not properly maintained (Jalil, 2020).
In term of corporate wagqf, it was found that attitude and subjective norm have a positive relationship towards the
behavioral intention. (Hasbullah, Khairi, & Aziz, 2015). Hence, the following hypothesis is developed:

H2: Knowledge about waqf has significant relationship with SMEs owner’s intention to participate in wagqf.

2.3.3 Attitude

Strong attitudes possess four attributes: they are averse to change, they are consistent through time, they affect
cognition, and they impact behavior (Krosnick, 1995). Academics have connected many components of attitudes
to strength during the previous three decades. Attitude importance is one of the most researched strength-related
attitude qualities. By definition, attitude importance is a person's subjective appraisal of the significance he or she
places on their attitude (e.g._, (Boninger, Krosnick, Berent, & Fabrigar, 1995)). Typically, participants are asked
to indicate how important the attitude or object is to them, how concerned they are about it, or how much they
care about it (Gopinath & Nyer, 2009). Some measures compare the importance of one attitude object to that of
another to determine the relative relevance of attitudes such as those by Klar (2014) and Ziegler & Schlett (2016).
In a nutshell, attitude importance indicates how much value a person places on a certain attitude. Attaching
personal significance to an attitude entail devoting to think about the attitude object, obtaining information about
it, using that information together with one's attitude to make appropriate judgements, and structuring one's
behaviors accordlngly

Omar—@eS&aﬂ—z(Hé%Further the attltude of entrepreneurs to demonstrate the1r estabhshment in reachmg the
market, managing finances, empowering their workforces in terms of both quantity and quality, and increasing
productivity to achieve optimal results is critical to the success penetration of micro, small, and medium
enterprises into the modern market (Dewi & Christian, 2017)

There are several studies conducted to examine attitude towards waqf participation. Shukor et al., (2017)
determined Muslim attitude on participation in cash waqf and found that individual religiosity, faith in awqaf
institutions, and ease of endowment are predecessors of Muslim attitudes for monetary waqf participation, which
leads to individual intention to participate in waqf. Attitude was also found to moderate peers and promotion
variables in assessing factors influencing waqf participation among Muslims (Mutalib, Noor, Nasirun, & Harun,
2019). Osman, Mohammed & Amin (2014) analysed cash waqf participation among intellectuals and concluded
that attitude, among others, is a vital element in determining cash wagqf participation. Thus, the following
hypothesis is proposed:

H3: Attitude has significant relationship with SMEs owner’s intention to participate in waqf.

This study derives the framework from the past literature review. Figure 1 shows a model of the
hypothesized relationships investigated in this study.

3. Methodology
Quantitative approach was employed by current study where a survey questionnaire was used as the procedure of
data collection.

3.1 Sampling

The sampling used in this study is purposive because of the involvement of specific target groups and the qualities
that the participant possesses (Etikan, 2016) . In this context of study, the respondents are small and medium
business owners in Malaysia and Indonesia. The reason for choosing Malaysia and Indonesia is because the large
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population of Islamic communities within these two countries. According to Zikmund (2003), the sample size can
be 30 units and more, whereas Sekaran (2003) suggests between 30 units and 500 units. Therefore, a total of 175
samples were collected and used for further analysis.

3.2 Questionnaire Design

Online survey questionnaires were adopted in this study which were distributed online using google form. The
survey questionnaire was divided into five main sections, started with the demographic profile of the respondents.
The next sections comprised questions on factors influencing respondents’ intention to participate in waqf
(religiosity, knowledge, and attitude). The questionnaire using a 5-point Likert’s scales (from 1 = strongly disagree
to 5 = strongly agree) adapted from various relevant studies such as (Kasri & Chaerunnisa, 2020) and (Shukor,
Anwar, Aziz, & Sabri, 2017).

3.3 Data Analysis

The data of this study are generated from responses to questionnaires completed by the SMEs. Statistical Package
for the Social Sciences (SPSS) version 26 was used for data analysis. Both descriptive and frequency analysis
were also carried out to reduce loads of data into simpler summary thus enabling researchers to present quantitative
descriptions in a manageable way (Sharma, 2019). Frequency analysis was used to derive percentage-based
information from the profiles of respondents on their nationality, gender, age, type of industry, and operating
years, while descriptive analysis involved the determination of mean and standard deviation for each item.

Apart from that, reliability tests and regression analysis were conducted to assess the internal consistency of the
items and to evaluate the hypotheses formulated earlier in this study.

4. Result and Findings
4.1 Frequency Analysis
The demographic profile of respondents who participated in the study (n=165) is presented in the Table I below.

Of all respondents, 23.4% were Malaysian while 76.6% were Indonesian. In terms of gender, 56.6%
were female and 43.4% were male. The majority of the respondents were between the ages of 20 to 25 years old
(33.7%), followed by 26 to 30 years old (25.1%), and 11.4% are 51 years and above. 11.4% of the respondents
are between the age of 31 to 35 years old, 8.0% are between 36 to 40 years old, 6.9% are between 41 to 45 years
old, and only 3.4% are between 46 to 50 years old.

In order to understand more about respondents’ businesses, questions were asked in this regard. 72.0%
of the small medium enterprises (SMEs) are from the services industry, 9.7% conducted business in manufacturing
industry, 10.3% were in agriculture industry, 5.7% worked in construction industry, while only 1.1% were in
mining and quarrying industry. Another 1.1% contribute to others which were in fisheries industry and retiree.

4.2 Descriptive Analysis

Table II shows the descriptive analysis for this study.

Using the statistical software IBM for SPSS 26, the mean and standard deviation for the items used in the
questionnaires were calculated. The mean refers to the centre of scores distribution while the standard deviation
measures the average variability or disparity of the calculated mean.

The variable of “religiosity” shows that “My religion is very important for me” and “It is important for
me to follow Allah's Commandments conscientiously” has the highest mean score of 4.87 and “In general, I
consider myself as a devoted Muslim” has the lowest mean of 4.22. Therefore, both items of “My religion is very
important for me” and “It is important for me to follow Allah's Commandments conscientiously” has the strongest
influence towards religiosity on intention to adopt waqf among entrepreneurs. The mean of 4.87 on a 5-point scale
for “religiosity” indicates that most of the respondents are agreeing about the importance of religiosity in
determining the intention of waqf adoption among entrepreneurs.

Furthermore, the variable of “knowledge” shows that “I know the difference between waqf and other

forms of charity (such as zakat and infaq)” has the highest mean of 4.10 and “I feel I know a lot about waqf” has
the lowest mean of 3.63. Thus, the finding indicates that “I know the difference between waqf and other forms of
charity (such as zakat and infaq)” has the strongest influence towards knowledge on intention to adopt waqf. The
mean of 4.10 on a 5-point scale for “knowledge” indicates that most of the respondents are positive about their
knowledge on waqf.
Subsequently, the variable of “attitude” shows that “I believe that by participating in waqf, I will be rewarded in
the hereafter” obtains the highest mean of 4.70, while “I believe that participating in waqf is one of my obligations
as a Muslim” is the lowest mean with 4.13. Hence, the results indicate that “I believe that by participating in waqf,
I will be rewarded in the hereafter” has the strongest influence towards attitude on intention to adopt waqf among
entrepreneurs. The mean of 4.70 on a five-point scale for “attitude” indicates that most of the respondents agree
that this factor does matter in determining the intention of waqf adoption among entrepreneurs.
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Finally, in relation to “intention to participate in waqf,” “I intend to do waqf in the future” obtains the highest
mean of 4.38 and “I intend to do waqf right now” has the lowest mean of 3.66. This explains that “I intend to do
wagqf in the future” has the strongest influence on intention to participate in waqf. The mean of 4.38 on a 5-point
scale for “intention to participate in waqf” indicates that most the respondents are positive about their waqf
participation

4.3 Reliability Analysis

The data obtained were subject to a further purification process where reliability test was carried out. Based on
Table III, the Cronbach’s Alpha values were in the range of 0.785 (Religiosity) to 0.908 (Attitude). This indicated
that the instruments were reliable and could be used for further analysis.

4.4 Regression Analysis
Table IV shows the result of regression analysis of this study.

The p-value value for religiosity is above the significant level of 5%. Therefore, religiosity has an insignificant
relationship towards the intention to participate in waqf. Religiosity has a Beta value of -0.052 which means that
with one unit increase of religiosity, the intention to participate in waqf will decrease by 0.052, with other
independent variables being constant. Knowledge has a significant relationship towards intention to participate in
wagqf, indicated by its p-value of 0.000, which is below the significant level of 0.05. The beta value for knowledge
is 0.208. One unit increase in knowledge will increase the value for intention to participation in waqf by 0.208
unit, with other independent variables being constant. In term of attitude, the p-value is 0.000, which is below the
significant level of 5%. It means that attitude has a significant relationship with intention to participate in wagqf.
The Beta value of 0.801 means that with one unit increase in attitude, 0.801 unit increase in intention to participate
in waqgf, with other independent variables being constant. The R? indicates that the independents variables, namely
religiosity, knowledge, and attitude, explains 65.4% of the dependant variable, which is the intention to participate
in waqf. The remaining 34.6% can be explained by other factors that could further strengthen the regression
equation. The p-value, indicated by the significant value of 0.000, is less than 5% which means that the model is
fit and suitable to be used in this study.

5. Conclusion

This study aims to investigate the relationship between religiosity, knowledge, and attitude with intention to
participate in waqf among SMEs in Malaysia and Indonesia. It was found that both knowledge and attitude have
a significant relationship on intention to participate in waqf. Religiosity, on the other hand, was found to be
insignificant on intention to participate in waqf.

Religiosity has been found to be insignificant towards intention to participate in waqf which opposes the findings
from Amalia, Puspita & Sardiana (2018) and Shukor et al., (2017). However, it can be supported by Syafiraa,
Ratnasari & Ismail (2020) which concluded that religiosity has no bearing on the intention to pay zakat or infaq.
This indicates that one’s religious beliefs do not necessarily affect their intention to participate in waqf due to its
humanitarian purposes, as participants acknowledged that by contributing to waqf, they are contributing to the
community’s growth.

The importance of knowledge in influencing people's intentions has been validated by Hassan, Mustapha,
Mahmud, Malkan, and Hassan (2021) which found that knowledge has a strong and positive association with
wagqf participation. This was corroborated by Kadir, Sapuan, and Ramli (2018) which mentioned that knowledge
has a major influence on the desire to donate to waqf. As a result, it indicates that knowledge will be an important
component in determining one's willingness to participate in waqf.

Furthermore, the role of attitude in influencing intention in waqf participation has been supported by the
research conducted by Hasbullah, Khairi, and Aziz (2016) which found that intention to contribute in waqf is
significantly influenced by attitude. A study by Pitchay, Meera, and Saleem (2015) strengthened the findings by
reporting that attitudes have a significant prediction of behavioural intention on waqf contribution. Similar to the
findings of this study, the more favourable one’s attitude regarding waqf, the more likely that individual is to
contribute to waqf.

This study makes three important contributions in light of the growing interest in waqf participation in
Malaysia and Indonesia. Its first goal is to investigate SMEs' intentions for waqf involvement among Malaysian
and Indonesian company owners. Second, the outcomes of the study are likely to aid the development of literature
in Islamic social finance, notably wagqf. Finally, this study sheds light on the understanding and attitudes of SMEs’
owners, as well as their willingness to engage in wagqf.

This study aims to assist SMEs in Malaysia and Indonesia to formulate appropriate strategies and
marketing using waqf for the sustainability of SMEs which represent more than 90 percent of business
establishments in both countries. The strategy is a necessity, especially because the government is targeting to
promote a sustainable Islamic financial system, improve governance policy and halal industry for SMEs,
strengthen the development of Malay Reserve land, providing as financial independence to Higher Learning
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Institutions, and invest in digitalization and advanced technology through waqf funds. The Covid-19 pandemic in
2020 changed organizational processes and the way people engaged, as well as hastened the use of digital
technology. Inequalities and gaps in socioeconomic status were worsened by the outbreak. The method was
established to lessen the impact of the pandemic as a government that is concerned for the citizens, specifically in
times of hardship. Furthermore, in order to attract the intent of SMEs’ owners, waqf institutions must establish an
in-depth knowledge of their activities. The reality is that the better an entrepreneur's understanding and attitude,
the greater their desire to participate in wagf.

SMEs play a critical role in fulfilling the Sustainable Development Goals (SDGs). They have produced
four out of every five available employments in developing economies, accounting for around 90% of total formal
sector employment. SMEs provide jobs, which boosts the economy and assists the poor and vulnerable, notably
women and youth (Agyapong et al, 2021). It alleviates poverty, provides money, and has a favorable influence on
household investments in education and health care, all of which are critical to achieving multiple SDGs.

There are a few limitations that may offer directions for future researchers in this area. To begin, this
research examines the religion, knowledge, and attitudes of SMEs’ owners toward waqf involvement. As a result,
future research may wish to look at additional factors that influence SMEs' willingness to participate in waqfs,
such as the convenience of use or personal characteristics. In addition, this research is confined to a qualitative
method. As a result, a mixed-method approach with an in-depth interview might be used to better understand the
participant's responses.
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