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2.1. CE and Attitude towards Foreign Product 

2.2. Lack of Availability of Domestic Product and Attitude towards Foreign Product 
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2.3. Product Necessity and Attitude towards Foreign Product 

2.4. Product Necessity and Attitude towards Foreign Product 



536   Ramadania et al.  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  533 – 540 



537 Ramadania et al.  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  533 – 540 

and et al.

and et al.

and et al.

and et al.

and et al.

and et al.



538   Ramadania et al.  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  533 – 540 



539 Ramadania et al.  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  533 – 540 



540   Ramadania et al.  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  533 – 540 

Action Control: From Cognition to 
Behavior  

and
Journal of Academy  of Marketing Science

Journal of Consumer 
Behavior

Int. Rev. of Retail, Distribution and Consumer Research 10:2 April, 

International Business Review
and

International Business Review

European Journal of Marketing

Journal of Marketing

and
International Review on Public and Non Profit Marketing

Advances in Consumer Research
Journal 

of Advertising
Journal of 

Consumer Marketing,
International 

Journal of Research in Marketing
and

Academy of Marketing Science Review  

Journal of Internet Banking and Commerce  
and

and International Journal of Research in Marketing
International 

Business Review

International Journal of Emerging Markets
and International 

Marketing Review
and Journal of the Academy of 

Marketing Science
and Journal of Marketing 

Research
and and European Journal of 

Marketing




