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Abstract: In recent years, the emergence of social media has encouraged and 
influenced our youth to participate in political matters. The current study was 
conducted in Indonesia and Pakistan. The objective of the study was to analyse 
the persistence of social media and youth political participation in democratic 
activities. The study opted quantitative research design through an offline and 
online survey to obtain data from 400 individuals (falling in age group 18th to 
29th), having political experience and knowledge of participation. The data 
gathered through structured questionnaires using scales to compile the results, 
and data was carried out through Excel and SPSS software. The results show 
that social media is a persuasive medium in providing platform to youth to 
participate in political activism. Youth healthy engagement in such activities 
plays a significant role in the political structure of states. It was also observed 
that youth participation is essential for prosperity and growth of nation. The 
study suggests that the Government of Indonesia and Pakistan have a good 
opportunity to socialise youths through online spheres. 

Keywords: youth engagement; social media activism; Indonesia; Pakistan; 
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1 Introduction 

As the election year came, the phenomenon of youth participation raised up in Indonesia 
and Pakistan. The emerging discussion on youth in the developed and developing 
countries has focused the youth in contributing to political structure (Rossi, 2009; Fisher, 
2012). The use of social media trends in the countries has primarily derived the attention 
of 200 million users in Indonesia and Pakistan (Kemp, 2019). This paper tries to raise the 
importance of social media today spheres. The social media plays a significant role in 
political structure, promotes awareness and enhances the political efficacy in particular. 
The similar practice in the Arab spring period has forced the youth to use social media for 
political oppression (Howard, 2010). 

The critical debate on contemporary media has forced the youth to use social media 
for their freedom of expression and participation. The main hurdle to participate in such 
practices is because the owner of media houses have strong ties or affiliation with the 
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political regime (Blankson and Murphy, 2007). However, in such cases, they may risk the 
proper function of democracy (Thomaß and Tzankoff, 2001). 

In the history of Indonesian politics, the role of students is known and appreciated. 
The Suharto period, where the young people contributed to political matters. They 
organised and participated in protests against the ruling regime of Suharto in 1998s. This 
participation has increased and motivated the youth to participate in political matters of 
the country (Lee, 2011). 

In the global era, science and technology increasingly growing and fast experiencing 
by humans (Borup et al., 2006). At present, information and communication technology 
(ICT) has been proven as a very reliable mean of getting information (Dewett and Jones, 
2001). The social media has become a primary need for everyone (Shirky, 2011). This is 
with the invention of devices, internet-based media, such as social media (Instagram, 
Facebook, and so on). However, various types of information are easily found in various 
parts of the world with access to media through the internet network. 

This paper addressed the democratic situation of Indonesia and Pakistan. In 
Indonesia, the youth is likely to use social media for political campaigns and sensitising 
the people for a common cause. Whereas, in Pakistan, young people are using social 
media accounts for supporting their associations, political parties, and speaking on 
common issues. The freedom of speech in both countries raised and provided the 
opportunity for the youngsters to take part in the national or common interests. 
Furthermore, youngsters have only a suitable platform ‘social media’ where they can 
speak freely and show their presence, and it is fast growing tools for the e-participation 
(Yousuf Al-Aama, 2015; Herran, 2018). The electronic media such as Television or news 
channels has colonised by the capitalist’s economy and controlled the mainstream media 
(Papacharissi, 2019). The current phenomenon takes the attention of social media users to 
participate in an online and offline political engagement of youths. 

The political parties created social media accounts to sensitise the public and their 
voters for their activities and achievements (O’Shaughnessy, 2001). In Pakistan, political 
parties have changed their policies to utilise their voters, they have maintained social 
media offices for the correspondence with media and public. In Pakistan, Tehreek-Insaf 
(Imran Khan) Government has a prime focus on youth in their institutional policies. The 
new program ‘digital Pakistan’ has taken into consideration to improve the quality of 
government offices and enhance the use of digital media for correspondence (The 
Express Tribune, 2019). 

The practice of the internet and social media in the democratic process has focused on 
the social institution, government and communication system. The social media presence 
may strengthen or weaken the political values in society. It encourages the freedom of 
expression among the public to participate in any form of action to the state. Thus, the 
present situation in both countries primarily has addressed the importance of social 
media. Thus, the youth is freely participating and involving their peer groups as a part of 
their events (Driskell, 2017). A study found that social media provides opportunities to 
citizens can make decisions based on their choices, needs and participate through the 
Internet and social media. There is a hope that citizens will be able to increase their 
involvement and achieve their own goals better (Muñoz-Expósito et al., 2017). 

The experience of youth and democracy in Indonesia, a study conducted by Lim 
(2013), showed that Indonesia has dramatically transformed the regime from 
authoritarianism to democracy. Therefore, the situation in Pakistan, where the political 
parties have changed their strategy to mobilise and integrate their voter through social 
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media (Woolley and Howard, 2018). Almost all political parties have their own social 
media accounts. Many political parties are engaging the public on social media, but the 
most popular is Pakistan Tehreek-e-Insaf (PTI) led by the former cricket star Imran Khan. 
These political organisations are very actively participating in social media, and their 
posts and replying to comments are quite normal. The new trend of social media has 
changed the political discussion, where the political aspirants follow the blogs, Facebook 
pages, Instagram, WhatsApp groups, may receive news and can be a part of debates on 
social networks (Haque, 2010). 

1.1 Social media and political activism 

Where the other social application contributed to the political structure of the states, 
Twitter has contributed to historical events. Which demonstrated its importance and need 
of the day. Today the twitter is a method of correspondence among political figures or 
statesmen. It provides larger voices and the ability to determine the trending in the world 
(Bane, 2017). People from diverse backgrounds are using twitter for information, social 
affairs, and, most importantly, for political communication by political leaders, 
journalists, and internet users (Esfandiari, 2010; Michaelsen, 2011). The concept of  
e-participation has introduced in Indonesia, where a survey was carried out to analyse 
public participation in the social media application. The results indicate in Figure 1, 
depicted that almost 89% of the respondents are using ‘Facebook’ to participate in 
politics (Jakpart Report, 2018). Therefore, the social media accounts are encouraging 
youth or the public to participate in state matters, and through these accounts, they may 
discuss, share and sensitise general masses. 

Figure 1 Pictorial view of Indonesian usage of social media applications (see online version  
for colours) 

 

1.2 Social media and democratic practices 

The connection between social media and democratic practices is wider and spreading 
continuously (DePaula et al., 2018). Howard and Parks (2012) in their study on social 
media and democratic practices documented that social media is good for the democratic 
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institutions (Dahlgren, 2013), and it leads as catalysts to the political activities (Halpern 
and Gibbs, 2013) and keep full information to the public. Therefore, social media be 
information access channels in various fields, namely to communicate with their political 
agent, political gathering, protests, political seminars, political corner meetings, and also 
the posting political updates. For example, in that is used in election campaigns to 
socialise the vision and mission and work programs of a candidate or even in the 2019 
election yesterday, the incessant social media used as a venue to promote the presidential 
candidate pair and legislative candidates. 

Gilardi (2016) in his latest research on digital democracy, explained that social media 
and democracy now covered the political mobilisation, campaign strategies, public 
opinion polarisation, and governance tools and channels began to change. The practice of 
politics in contemporary democracy has this digital technological revolution also directly 
influenced how social sciences are reproduced and disseminated. 

1.3 Social media and political engagement 

The use of social media for political purposes is the future of youth in Pakistan and 
Indonesia (Noorhaidi, 2009; Ali and Fatima, 2016). The increasing trend of political 
engagement of youth in the public spheres has gained the attention of politicians in the 
world (Jenkins, 2016). Those who are using social media accounts on regular bases may 
have strong ties and interests toward political participation and affiliations (Carlisle and 
Patton, 2013). 

The followers of social media are using social apps to contribute to posting, 
commenting and liking the comments in online spheres, which presented their 
engagement and commitment to political matters. Moreover, social media has increased 
the interests of political activists to engage in the political posting, observing, replying 
and writing to support the cause of political aims. Thus, youth engagement through social 
media apps in Indonesia and Pakistan may foster the political participation of the 
population in both countries. 

1.4 Social media and youth activism 

Social media is an online sphere, where users through the various social networking apps, 
may contact their peers, associations and social networks (Fletcher and Nielsen, 2018). 
With the presence of social media, youth are become the main mark for using such apps 
(Lewis, 2018). The usage of social media enhances their capacity and empower youth to 
think critically. The first trajectory seeks to understand that social media have a vital role 
among the new generation to create awareness and provide the opportunity to participate 
in political and civic activities (Bimber and Davis, 2003; Foot and Schneider, 2006). 

The sum of youth activism has discussed by scholars that is a political activity that 
helps to endure democracy (Distelhorst, 2017; Clark, 2017). In addition to the current 
debate, another author inserted that activism is an essential component of politics 
(Halupka, 2016). The crucial part of activism is to sensitise government or policymakers 
for a common issue (Gill, 2017). Consequently, activism is the key for youth to enhance 
and take part in political activities for their country and society to ensure the stability of 
democracy. 
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1.5 Theoretical model 

The idea of the public sphere derived from the concept of the democratic ideal, which 
assumes the engagement in public spheres (Batorski and Grzywinska, 2018). The article 
contributes to the public sphere theory of Jürgen Habermas, ‘the public sphere’. Youth 
used to discuss political matters, to participate in political engagement in online spheres. 
The online participation of youth has emerged a new trend of sensitising the governments 
and the public on a specific social problem. In Indonesia and Pakistan, youths are using 
social media tools to engage in political matters. Their participation in civic engagement 
activities and the spirit of volunteerism boost the researcher to conduct valuable research 
on this phenomenon. In Indonesia and Pakistan, people are more likely to volunteer for a 
social cause (Wu, 2011). The article also added the supportive theory of Dahlgren (2009) 
also discussed the public sphere; there space where the public is connected and informed 
to participate in democratic politics. Thus the three dimensions of online public spheres 
are structural, representational and interactional. The first dimension leads to the freedom 
of expression on social media platforms, the argument of Habermas (1996) stated that 
people are free to participate and should not be restricted to refrain from participation and 
anyone can discuss and allowed to present his/her views. The representational dimension 
explained the media have output in the pubic spheres (Dahlgren, 2005). The diverse 
sources of media are presenting different content and literature in comparison to others. 
The studies explained that online communities show alternative discussion forums to 
participate, and this is a trend observed in many countries (Etling et al., 2014). In last, the 
interactional dimension presumes the main spirit of public spheres theory that connected 
the public and exchanging views and opinions (Dewey, 1954; Habermas, 1996). 

The theoretical model predicts how the youth is engaged in Indonesia and Pakistan in 
the political landscape, whereas social media is the main factor that persuades followers 
to engage in democratic and political activism. The main and supportive framework of 
the theory is in Figure 2. 

Figure 2 Theoretical framework of this study [self-sourced] (see online version for colours) 
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2 Experimental design, material and methods 

The current study deployed the quantitative methodology and used a questionnaire as a 
research tool. The cross-sectional study was first data was collected from Pakistan and 
then from Indonesia. The general election was organised by the Government of Pakistan 
in June 2018 while in Indonesia in April 2019. The data was collected from 400 
respondents comprised of 185 males and 215 females. The research instrument was 
disseminated among respondents of this study by hard copies in Pakistan while in 
Indonesia google forum was generated and translated into Bahasa Indonesia to get the 
data. The research target was 500 respondents, but we only get a response from 400 
respondents. The data was analysed through Microsoft Excel and SPSS-20 after giving 
coding and variables names. The data is presented in tables, graphs, and figures. The 
universe of the study explained in Figure 3. 

Figure 3 Universe of the study, ‘Indonesia and Pakistan on world map’ [self-sourced]  
(see online version for colours) 

  

3 Result and description 

The presented socio-demographic variables portrays the gender, age, country of 
belongingness and educational qualification of the respondents. The gender of 
respondents in this table explained male and female segregation, thus, more than half, 
53.8% are females, and almost the 46% are male. The second variable is the age that 
shows the respondent’s level of participation. However, 18–22 years old are more 
interested in participating (55.3%), the prediction of 23–27 years of age is 29.2% in this 
population, whereas 28 years and above (15.5%) have participated in this study. Thus, 
between 18 to 22 years old are actively involved in political activities, it signifies a 
positive indicator for the potential political participation of youth in both countries. The 
country wise status of respondents, which shows total was 400 and 200 from each 
country. The results also address the respondent's family type; thus, a greater number 



   

 

   

   
 

   

   

 

   

    Persistence of social media on political activism and engagement 385    
 

 

    
 
 

   

   
 

   

   

 

   

       
 

(61.8%) belonged to the nuclear family system, only 38.3% are stated from the joint 
family system. 

Table 1 Frequency distribution regarding age and education of the respondents 

No. Item F % 

A Gender   

 1 Male 185 46.2 

 2 Female 215 53.8 

B Age   

 1 18–22 years 221 55.3 

 2 23–27 years 117 29.2 

 3 28–above 62 15.5 

C Country-wise belongingness   

 1 Indonesia 200 50.0 

 2 Pakistan 200 50.0 

D Family type   

 1 Nuclear family 247 61.8 

 2 Joint family 153 38.3 

E Educational qualification   

 1 Intermediate 102 25.5 

 2 Diploma 56 14.0 

 3 Bachelor 162 40.5 

 4 Master 80 20.0 

Total 400 100.0 

The socio-demographic analysis also indicates the educational attainment of the 
respondents. Education performs a crucial part in comprehension and identifying the 
behaviour of the respondent and is regarded as a significant positive measure (Persson, 
2010). The results from statistical analysis on educational attainment are around 40% 
were graduated from bachelor (s1), 25.5% have inter-level education, 14% of the 
population has passed the diploma (technical course) and the rest 20% entirely did master 
from the educational institutes. The finding of this variable shows that education help to 
socialise people to learn and engage in political activities (Carretero et al., 2016; Lo, 
2017). It also enhances the public capacity to think critically and enlightened their future 
(Lo, 2017). 

Table 2 Frequency distribution of the respondents about following political news on social 
media 

No. Scale F % 

1 Regularly 230 57.5 

2 Several times in a week 108 27.0 

3 Once a week 21 5.3 

4 Rarely 41 10.2 

Total 400 100.0 
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The table shows the scale of the frequency of using social media accounts in their daily 
routine. According to the current table results, the greater number (57.5%) of respondents 
are following politics-oriented news on their smartphones via social media; 27% 
population of this study are using social media accounts ‘several times a week’ to 
participate in posting, reading, and writing the comments on social and political 
literature. The results also found that very few (10.2%) are using social media apps 
rarely, and only 5.3% of the respondents are using once a week to participate in political 
activities. 

Table 3 Scale of political discussion on social media 

No. Category Frequency Percentage 

1 Once 88 22.0 

2 Twice 17 4.2 

3 More times 233 58.3 

4 Never 62 15.5 

Total 400 100.0 

The study conducted by Goode (2009) explained that people use to discuss political 
matters in the public sphere, the statistical results presented, 58% are using social media 
accounts such as Facebook, Instagram, Twitter, and WhatsApp to contribute and engage 
more time to political discussions on social media. 

There is a various scale of engagement are once, twice, more times, and never. The 
results show 22% have once availed this chance to discuss politically oriented discussion 
on social media, whereas the majority of 58.3% are participating more frequently. The 
more they are using social media apps the more they get aware (Gleason and Von Gillern, 
2018). 

It shows the political activism that was performed through the use of social media 
accounts in the society. There are various kinds of political activities where youth 
activists gain to learn and experience their political views. So far, there are five important 
questions to get an opinion on political activism in the present study. The first variable 
‘do you like to participate in online spheres’, the meaning of online spheres is 
participation in commenting, posting, or writing online media; thus around 68% said, 
they like to participate online spheres, as it is easy and comfortable for the people to 
contribute. A study conducted by Kruse et al. (2018) said, social media is a platform that 
attracting millions of users in the public sphere who are connected digitally. 

The interests in politics are important to patterned the political activism among the 
youth; therefore, the variables indicates ‘up to what extent do you have an interest in 
politics?’ the respondents show high interests in politics, around 84.5% of the study 
population are interested in participating in online debate. Whereas only 15.5% are fairly 
interested in joining such discussions. 

Additionally, the question on ‘what kind of political news you would like to follow’ 
the respondents of the present study shows that they are more interested in following the 
‘national’ level news information as compared to international and local. The result 
shows the respondent’s view regarding their interests in political news, thus at a national 
level 47.7%, local level 23.3% and at International around 29.5%. 
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Table 4 Participation in political activities through social media accounts 

No. Variables F % 

Do you like to participate in online spheres 

1 I like to participate in online spheres 275 68.8 

2 I rarely like to participate in online spheres 125 31.3 

Total 400 100.0 

Up to what extent do you have an interest in politics 

1 Very interested 177 84.5 

2 Fairly interested 143 15.5 

3 Not much 80 20.0 

Total 400 100.0 

At which level of politics you like to follow in online spheres 

1 Local 93 23.3 

2 National 189 47.3 

3 International 118 29.5 

Total 400 100.0 

Do you have anyone in your family who are regularly using social media accounts? 

1 Yes 252 63.0 

2 No 97 24.3 

3 Sometimes 51 12.8 

Total 400 100.0 

Is it important for you that your friends have the same political opinion as yours in online 
spheres? 

1 Fairly important 162 40.5 

2 Not very important 80 20 

3 Very important 102 25.5 

4 Not at all important 56 14.0 

Total 400 100.0 

Family association and friends have a greater impact on using social sites (Taylor  
et al., 2011), thus the variable on ‘do you have anyone in your family who are regularly 
using social media accounts?’ shows much interests around 63% of the respondents are 
sharing and following families member recommended apps. Thus family members are a 
major source of recommending or sharing social apps to other members (Zhang et al., 
2019). Thus, the family has a role in sharing politically oriented news through social 
media groups, and social media platforms are increasingly dominant in everyday life 
(Swart et al., 2019). The studies show, social media connected families and increase the 
sense of belongingness (Sharaievska and Stodolska, 2017). 

Social media is promoting the social capital in social spheres, but it also strengthening 
ties among young people in online spheres (Hay et al., 2018). Is it important for you that 
your friends have the same political opinion as yours in online spheres? The results show 
n = 162 are mentioned; it is fairly important to have the same peer opinion in political 
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persuasion. Moreover, peers are the contributor and useful to connected with political 
oriented news and stuff through social media spheres. 

Table 5 How frequently are you using these social media accounts 

No. Social media accounts N % 

1 Facebook 226 56.5 

2 Instagram 100 25 

3 Twitter 24 6.0 

4 WhatsApp status or other social accounts 50 12.5 

Total 400 100.0 

The respondents were asked to choose their regular social media apps, such as Facebook, 
Instagram, Twitter, WhatsApp, and others. These social media applications are more 
frequently used in this digital affairs, where people are connected with their link minded 
stuff. The greater number (f 226, 56.5%) of respondents are using ‘Facebook’ for the 
social and as well as political purpose. Facebook raised the attention of the public, and it 
changed the political landscape (Carlisle and Patton, 2013). The studies on ‘Facebook’ 
found that it has positive effects on building social capital and connecting with the online 
community (Ellison et al., 2006, 2007; Boogart and Robert, 2006). There are other 
examples; it coded the examination and the use of ‘Facebook’ that found the three types 
of social capital are bridging, bonding and maintaining the online relationship among 
fellows. Thus, Facebook plays a significant role in reducing the barrier to participate 
online (Ellison et al., 2006). 

Instagram was a powerful application during the electoral phase of the Scottish 
independence referendum and the UK 2015 elections (Mahoney et al., 2016). Their study 
found that Instagram as an online platform to craft and present as political selves. The 
statistical results in the study show that 25% of the population is using Instagram for 
sharing, posting and liking and watching clips. In this study, respondents were also using 
twitter; consequently, 6% are using it again and learn the political news from it. The 
study conducted by Acar and Muraki (2011) stated that twitter is a useful tool to inform 
citizens about disasters in Japan. While the WhatsApp and other social media 
applications are also a source of information and engagement of respondents. 

Figure 4 Youth contribution in changing the political scenario of Indonesia and Pakistan  
(see online version for colours) 
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According to the statistics (Khan, 2018), 64.0% of the young population is under the age 
of 30 in Pakistan, whereas, as compared to the Indonesian statistics (SPI, 2018), 34% are 
younger than those in Pakistan. In Indonesia, the legal age to vote starts at the age of 17, 
while in Pakistan, the permitted age to vote starts from 18 years. Figure 3 explains the 
63% is believed that youth involvement in political activities had changed the political 
scenario of Indonesia and Pakistan. Yet, there were other (24.2%) respondents who do 
not agree if youth could change their country’s politics, and the rest (12.8%) of the 
respondents in both of the countries were hesitant to share the opinion regarding youth 
has changed the political scenario. 

Table 6 Model of the persistence of social media on family decisions, personal attributes, peer 
and political campaigns 

Social media  R Adj. R square P. value 

Family influence 0.848 0.719 0.718 0.0001 

Political efficacy 0.511 0.204 0.200 0.0001 

Peers 0.187 0.035 0.033 0.0001 

Campaigns 0.015 0.011 0.010 0.0001 

The model on the persistence of social media on family, peer groups, and political 
campaigns. The predictors include four variables. The regression model used fulfilled 
basic assumptions. The findings of the study revealed that family ( = 0.84, p < 0.001), 
political efficacy ( = 0.51, p < .001), peers group ( = 0.18, p < 0.001) and political 
campaign ( = 0.01, p < .0001). The results of this analysis found that social media and 
findings pointed out that family influence and political efficacy explained R2 = 0.718 and 
R2 = 0.20, respectively. 

4 Discussion 

The current study utilises the persistence of social media in the democratic practices of 
youth in Indonesia and Pakistan. Social media has provided opportunities for the youth to 
contribute and participate in political activities. This is vital that scholars learned how 
social media is used for political purposes. The demographic variables, gender, age and 
education results show that majority 53.8 (female) and 46.2% (males) was the part of this 
study, their ages are 55.3% belonged to the category of 18–22 years old, and their 
education level was a bachelor and falls in the highest category. The research conducted 
on political socialisation and education that shows pre-adult predicts political 
participation and education choice (Persson, 2010). Thus the more education of youth 
may lead to greater political engagement (Campbell, 2008). There is also a supportive 
argument that education provides civic skills, cognitive capacity, and affects individuals 
that turn to increase their engagement in politics (Verba et al., 1995; Campbell, 2012). 

The social media facilitate the respondents to follow and participate in the politically 
oriented news; however, the majority n = 233 (58.3%) of the respondents are practicing 
or engaged in the political discussion online. The wider the youth engagement in online 
spheres may lead to strengthen their knowledge and capacity toward political matters 
(Audunson and Evjen, 2017). Similarly, the respondents used to discuss politics on online 
spheres to get updated on political matters. 
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As youth is the main source of Indonesia and Pakistan, thus the respondents are more 
likely to believe that they can contribute to the political shift of their country. The 
majority of 63% shows that youth can change the political scenario of their county. The 
studies found that youth engagement in public spheres may enlighten their future 
(Papacharissi, 2002; Polat, 2005; Gripsrud, 2019). 

Despite the youth's interests, social media is persisting in political activities in online 
spheres. Those activities support them to engage and participate fully are: ‘do you like to 
participate in online spheres’ therefore, the greater number (68.8%) of the population 
declare their more interests in online participation. Thus, participation in online spheres 
may engage their activities in political or social commenting or posting; they may use 
such social media applications to shows their identity online. 

The research also suggests that, if youth have interests in online political spheres they 
may comment, post and like or in simple meaning to participate, thus the results show ‘up 
to what extent do you have an interest in politics?’ they majority said, 84.5% are very 
interested in participating online spheres. While it is interesting to know that, the family 
do affect or impact the public perception for using social media application; hence the 
respondents show more interests, if the family is regularly using social media accounts, 
greater value around 63% is using social media apps. A study conducted by Margetts  
et al. (2015) found that social media shapes collective actions. 

There are several social media applications such as Facebook, Twitter, Instagram, 
WhatsApp and others which are useful and regularly used by the youth in both countries. 
The results suggest that Facebook is a major (56.5%) application that is using by 
respondents for political activism. The fact that the frequency of using Facebook for 
political engagement is comparatively high during the elections period (Batorski and 
Grzywinska, 2018). The results relatively explained the high level of engagement of 
youth on the Facebook application, their political discussion might be with their social 
networks or private friends (Cowan and Baldassarri, 2018). 

In particular, the simple leaner regression results depicted the family association, 
efficacy, peers, and engagement in campaigns. The social media has an influence of such 
variables in society. It may persist and influence the use of social media among families, 
peers and as well as in the community. The use of social media applications is also 
increasing political efficacy ( = 0.51, p < 0.001), and connecting bonds among friends 
( = 0.18, p < 0.001), family ( = 0.84, p < 0.001) and increased the engagement in 
political campaigns ( = 0.01, p < 0.001). The results of these variables suggest that 
social media platforms among the most used sites on the Internet and it is effecting or 
impacting the family and peers' institutions. 

5 Conclusions 

The article sheds the persistence and the use of social media in democratic practices and 
political engagement among youths. The study found that social media platforms 
facilitating youths to get informed about social and political affairs. It is offering online 
public spheres to express their opinion through political activism. The social media users 
may also able to comments, post and can engage in online participation. The results also 
found that youths in Indonesia and Pakistan are frequently engaged in online politics that 
may increase their political efficacy and enlightened their efforts toward political change. 
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Furthermore, earlier argument support that ‘Facebook’ and Instagram application are 
a good instrument to utilise youth for the online spheres. Where they may express and 
discuss their matters freely. The theoretical model of Jürgen Habermas and Dahlgren in 
this study found that structural, representational and interactional dimension originates 
public to have the opportunity to engage on social media, and to discuss politics and to 
interact with each other in offline and online public spheres. 

The current study suggests that the Government of Indonesia and Pakistan have a 
good opportunity to avail the use of social media platforms to engage the young 
population for socio-political awareness. 
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