
ABSTRACT 

No1, 1 -""lr.Jays the1·e are ct lot ,:,f 
Engl :i.sh i. n stating the m1:=isr.;;,:19es of 
esp,?c.ial 1)1 those i,.Jl·,:i.ch a1··(,,1 t:yp:i.cal 

pr-odr.tc ts which use 
the adv1c"?rt:isements, 

American pr-oducts, 
f?. g. ,jE~rHlt':l. 

Advertisement is 
between an entrepreneur
r.:,::1sm, it; n,,,.eds l ,':.\nguage 
cc,mmun:i cc, i: i.on. 

th<':! .imp1e!1··r;cinal comm1.11·1i c,::1t;ic,n 
and the target audience. In this 
bec.;:\,.l!se lc:1n911,~9t? .i.~; i':\ ~-;y~.;tem ,:,-f 

An entrepreneur, as the speaker, tends to choose a 
lanurr;:.,oi:.i vld ch sr.d. ts th!? need c,f the t.;u·ge·t c:\udience as 
the p1:?r~u11 ue:i.ng sp,::iken to. The r·ighi: l.;u1gu,.:1gP. choice c.f 
jeans aduertisements will be useful in establishing a 
g,::ic,cl n,?l;Jl;ionship betw(~en the entreprern?• .. 11· and the 
tar [II'' t "' 11d :i.r,m cc,:,. . 

Tl·,n tfll'"!Jcit .,:,url.iE~ntF.J c,·f' j1:-z.an~5 rJ1dVt{~r·t:i!5f.:1111r:~ntr:; r.\l''E~ thE~ 
y,:,1.11·10 pr!oplf?p E!~,,p~~c.i.i.'"1lly ·f1··,::,m the-~ m:i.ddlr? clr.:>.!55 to •.1ppe1·· 
cli=='!fi!::; 1:,,··:,r:if:::.•l;y .. It .i.s b1:.?c,",,,1r,,E! t"I lc,t ,:,·f y,:,untl people like 
to wea1 jeans hoth for formal and informal occasions. 

The young people who work and earn their own money 
- c,::il ]pd employr?f?S - have the same l""'nguage choice 1,,ith 
the young people who study and do not earn their own 
money - called students. Mo~t of them choose English as 
the profPrable language for jeans advertisements. 

Thn mr.d.n reason ·fc,r r.hoosing En!;1l.i.~;;h is; bec:au,;;;f? 
Engl isl, i!;.; r:i::,11sidt?1"ed a!"i f.\ rri-~!st;igiou!"i l,::\n!;l•J1':1ge?. S.i.nc:e 
Eni;:1 l :i.~;I·, :i.!;; i:\ pl"t?!~,t:i.g:i.oU!:.{ l 1::1n91J1::\!;;lf?, .i. t can llli:1.ke jt,~c:\11!1:i 

b1?.c:c,m<-:,1 pn,1,:;tigiour-;;, to,::,. Thir; thing i!:,; 1.1,,:;e·ful .i.n 
est.;\111 j <0.h:i.ng i::1 b1•and :i.m,::1gE• l:ot,.•.,H·ds: jf·!iHI\'~, 

In th:it~; case, we can '.;r~rc.? that there is; a d:i.glossia 
bel:•.-.1r>1°•11 English and Indonp~.-,j t1n .. The y,:,,.in9 pe,::.ple, as 
the ti i gl ,:,5si c cnmmuni ty, con!:.=-ider -l;h;A I: Engl .i.sh is rn,:,r·e 
presl:i.ui.-·,u~; 1:han Jndones.i.c-n·1. 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI THE LANGUAGE CHOICE... DENY ARNOS KWARY



' 

;t: •! 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI THE LANGUAGE CHOICE... DENY ARNOS KWARY


	3. ABSTRAK



