
CONCLUS 1 01\l 

cultural backgrou~d. In fact ccd~ switchinq ~nd English 

borrowing were occur in Surabaya FM broadcasting as 

bro,.,dr.~ r:\S t(;:,1'· ,:ind 

Radio communication, also has characteristic as one way 

commurd.cation ~ but every station that has not fonnateci 

the program based on the listeners need would be Ie·ft 

by the listerH2r·5;.. Advertisement which used the radjn as 

their media for showing product should use the manners if 

they wanted the product advertisement achieved in good 

pe~-ception. 

So, the answer of tl1e problems 

could be concluded : 

1. code switching and English borrowing function as 

important varieties ta mark the elite symbol of 

the product. Some time code switching and 

English borrowiing were used to give expressive 

meaning to the product. 

2. code ~witching (also code mixing) and Engli~h 

bt:irro~dng would occur- on slog,3n of the prodLIC t 

and sometimes in conversation of advertisement. 
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