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ABSTRAK

Virus COVID-19 atau coronavirus menyebar dengan cepat ke seluruh
dunia, pada Maret 2020 yang dinyatakan sebagai pandemi oleh Organisasi
Kesehatan Dunia (WHO). Hingga saat ini bermunculan kasus COVID-19 dengan
varian baru. Virus corona menyebabkan gangguan ringan pada sistem pernapasan,
infeksi paru-paru yang berat, hingga kematian. Virus corona dapat menyerang siapa
saja, seperti lansia (golongan usia lanjut), orang dewasa, anak-anak, bayi, bahkan
ibu hamil dan ibu menyusui. Coronavirus (COVID-19) termasuk krisis kesehatan
global dan terbukti menjadi bencana di seluruh dunia. Virus corona menyebabkan
banyak sektor yang terdampak yaitu perekonomian, kesehatan, terutama sektor
yang bergantung terhadap interaksi manusia dan kebutuhan pangan seperti
perusahaan ritel yang mengalami dampak buruk termasuk supermarket Hypermart
yang menjual kebutuhan masyarakat sehari-hari namun masyarakat takut untuk
keluar rumah dan adanya pemberlakuan pembatasan sosial berskala besar sehingga
penelitian ini bertujuan untuk mengetahui tindakan perlindungan COVID-19 yang
dilakukan oleh supermarket Hypermart terhadap satisfaction with measures against
COVID-19 dan repurchase intention yang dimediasi oleh Attitude toward
protective serta safety during shopping.

Pada penelitian ini menggunakan metode kuantitatif dengan menggunakan
kuisioner sebagai alat dalam pengumpulan data serta menggunakan Smart PLS
dalam mengolah data. Responden diambil dari konsumen supermarket Hypermart
yang datang pada saat pandemi COVID-19. Hasil penelitian ini menunjukkan
bahwa terdapat pengaruh positif antara tindakan perlindungan COVID-19 terhadap
attitude toward protective measures against COVID-19, safety during shopping
namun tidak berpengaruh terhadap satisfaction with measures against COVID-19
dan repurchase intention. Karena perlu adanya mediasi dari variable attitude
toward protective measures against COVID-19 yang berpengaruh terhadap
Satisfaction dan repurchase intention. Variable safety during shopping juga
berpengaruh terhadap satisfaction with measures against COVID-19 namun tidak
berpengaruh terhadap variabel repurchase intention. Serta variable satisfaction
with measures against COVID-19 berpengaruh juga pada repurchase intention.

Kata Kunci : COVID-19, virus corona, tindakan perlindungan COVID-19, attitude,
safety during shopping, satisfaction, repurchase intention, dan supermarket
Hypermart.


https://www.alodokter.com/alasan-mengapa-lansia-lebih-rentan-terhadap-virus-corona
https://www.alodokter.com/waspadai-infeksi-virus-corona-pada-anak
https://www.alodokter.com/lindungi-bayi-anda-dari-virus-corona
https://www.alodokter.com/infeksi-virus-corona-pada-ibu-menyusui-ini-yang-perlu-anda-ketahui
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ABSTRACT

COVID-19 virus or Coronavirus has spread rapidly to all over the world,
on March 2020 which declared as a pandemic by World Health Organization or
WHO. Until now, new variants have continued to emerge. Corona Virus can cause
minor disturbances of respiratory system, severe lung infections. and even death.
Corona virus can attack anyone, such as old people (old age), adult, children, baby,
even a pregnant women and breastfeeding mothers. Coronavirus (COVID-19) is a
global health crisis and it has proven to be a disaster all over the world. Corona
Virus effected many sectors such as economy, health, especially sectors which are
highly dependent on human interaction, such as retail that have influenced the
worst impacts include Hypermart supermarket which sells daily people needs and
lots of people afraid to leave their house and there are implementation of large
scale social restriction that’s the aim of this study to determine to know the action
of COVID-19 protection taken by Hypermart supermarket towards satisfaction
with measures against COVID-19 and repurchase intention which mediated
Attitude toward protective and safety during shopping.

In this research use quantitative method using questionnaire as a tool in
collecting data and using Smart PLS in processing data. Respondents were taken
from Hypermart Supermarket consumers who came during the COVID-19
pandemic. The results of this study indicate there are positive influence between
COVID-19 protective measurement against COVID-19, safety during shopping but
it is not influenced towards satisfaction with measures against COVID-19 and
repurchase intention. Because it needs a mediation from variable attitude toward
protective measures against COVID-19 which influenced towards Satisfaction and
repurchase intention. Variable safety during shopping influenced also towards
satisfaction with measures against COVID-19 but not influenced towards variable
repurchase intention. Also, the variable satisfaction with measures against COVID-
19 influenced also towards to repurchase intention.

Keywords: COVID-19, Corona Virus, Protective measures against COVID-19,
safety during shopping, satisfaction, repurchase intention, and Hypermart
supermarket.
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