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ABSTRAK

Penelitian ini bertujuan untuk mengetahui perbedaan penggunaan visual aesthetics,
presentation modality, dan repetition terhadap purchase intention yang dimediasi
oleh food attractiveness dan attitude toward the food pada iklan makanan di
Instagram. Pengujian hipotesis dan research question dilakukan menggunakan uji
MANOVA dan Macro PROCESS. Penelitian ini menggunakan desain penelitian
eksperimen dengan desain faktorial 2 visual aesthetics (classical aesthetics vs
expressive aesthetics) X 2 presentation modality (lean modality vs rich modality) x
2 repetition (non-repetition vs repetition) pada 240 partisipan mahasiswa pengguna
Instagram yang pernah melihat iklan makanan di Instagram. Variabel terukur terdiri
atas food attractiveness (5 indikator), attitude toward the food (5 indikator), dan
purchase intention (5 indikator) yang masing-masing diukur dengan skala Likert 5
poin. Hasil uji main effect MANOV A pada expressive aesthetics, rich modality, dan
repetition menunjukkan tingkat yang lebih tinggi terhadap masing-masing food
attractiveness dan attitude toward the food. Selanjutnya, hasil uji interaction effect
MANOVA antara expressive aesthetics, rich modality, dan repetition menghasilkan
tingkat yang lebih tinggi pada food attractiveness dan attitude toward the food
dibandingkan dengan interaksi variabel manipulasi lainnya. Selain itu, hasil uji
Macro PROCESS membuktikan bahwa food attractiveness dan attitude toward the
food memediasi secara penuh pada visual aesthetics, presentation modality, dan
repetition terhadap purchase intention.

Kata Kunci: visual aesthetics, presentation modality, repetition, food
attractiveness, attitude toward the food, purchase intention.
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ABSTRACT

This study investigates the differences of visual aesthetics, presentation modality,
and repetition on purchase intention mediated by food attractiveness and attitude
toward the food in the food advertisements on Instagram. This study examines the
hypothesis testing and research questions by utilizing MANOVA and Macro
PROCESS tests. Moreover, this study employs an experimental research design
with a factorial design of 2 visual aesthetics (classical aesthetics vs expressive
aesthetics) x 2 presentation modalities (lean modality vs rich modality) x 2
repetitions (non-repetition vs repetition) on 240 undergraduate students who have
seen food advertisements on Instagram. The measured variables of this study
consist of food attractiveness (5 indicators), attitude toward the food (5 indicators),
and purchase intention (5 indicators), which are measured with a 5-point Likert
scale. The results of this study illustrate that the main effect of MANOVA test output
on expressive aesthetics, rich modality, and repetition exhibit the higher level of
food attractiveness and attitude toward the food. Furthermore, the results of the
MANOVA interaction effect test between expressive aesthetics, rich modality, and
repetition indicate the higher level of food attractiveness and attitude toward the
food compared to the interactions of other manipulation variables. Finally, the
results of the Macro PROCESS test reveal that food attractiveness and attitude
toward the food are fully mediate on visual aesthetics, presentation modality, and
repetition on purchase intention.

Keywords: visual aesthetics, presentation modality, repetition, food attractiveness,
attitude toward the food, purchase intention.
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