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ABSTRAK 

Penelitian ini bertujuan untuk meneliti pengaruh visual complexcity terhadap 

website design quality, trust, sastifaction dan loyalty pada website rumah.com. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode pengumpulan 

data melalui survey. Kuesioner disebarkan secara online dengan menggunakan 

Google Form dengan total jawaban responden yang berjumlah 226 orang. 

Responden merupakan individu yang sudah pernah menggunkan layanan website 

rumah.com dalam 3 (tiga) bulan  terakhir dan umur minimal 17 tahun. Skala Likert 

5 poin digunakan untuk mengukur tingkat kesetujuan responden terhadap masing-

masing indikator formatif dan reflektif. Selanjutnya jawaban responden ditabulasi 

dianalisis dengan menggunakan analisi pengujian SEM PLS. Hasil penelitian 

menunjukan visual complexcity berpengaruh terhadap website design quality 

namun tidak pada trust. Sedangkan website design quality berpengaruh terhadap 

trust dan satisfaction. Selanjutnya satisfaction berpengaruh terhadap trust dan 

loyalty. Lalu trust berpengaruh terhadap loyalt.  

 

Kata Kunci: visual complexcity, website design quality, trust, sastifaction, loyalty  
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ABSTRACT 

 

This study aims to examine the effect of visual complex city to website design 

quality, trust, satisfaction and loyalty on the rumah.com website. This study uses a 

quantitative approach with data collection methods through surveys. The 

questionnaire was distributed online using the Google Forms with a total of 226 

respondents' answers. Respondents are individuals who have used the rumah.com 

website service in the last 3 (three) months and are at least 17 years old. Likert's 

Scale 5 points are used to measure the respondents' level of agreement with each 

of the formative and reflective indicators. Furthermore, the respondents' answers 

were tabulated and analyzed using the PLS SEM test analysis. The results of the 

study show visual complex city effect on website design quality but not on trusts. 

Whereas website design quality effect on trust and satisfaction. Furthermore, 

satisfaction has an effect on trust and loyalty. Then trust effect on loyal.  

 

Keywords: visual complex city, website design quality, trust, satisfaction, loyalty 
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