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MOTTO 

 

“Most people are pushed by something, forced to march into hell. That something 

wasn’t their choice. Their situations or others made them do it. But people who 

push their own backs see a different kind of hell. They can see something beyond 

hell. It might be hope, or it may even be another hell.  Only those who keep 

moving forward will ever know, Tatakae.” 

Eren Yeager.  
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ABSTRAK  

Tingginya jumlah transaksi elektronik ekonomi (e-commerce) mendorong semakin 

bertumbuhnya jumlah pelaku usaha sektor bersangkutan. Penggunaan e-commerce 

dengan bentuk Online Marketplace pada dasarnya membawa kemanfaatan  kepada 

pelaku usaha maupun konsumen. Inovasi baru seperti pagelaran diskon besar 

bulanan, adalah senjata bagi pelaku usaha Online Marketplace dalam meningkatkan 

jumlah konsumen. Hal ini tidak jarang menciptakan keadaan persaingan tidak sehat, 

serta menciderai Undang-Undang Nomor 5 Tahun 1999 tentang Larangan Praktek 

Monopoli dan Persaingan Usaha Tidak Sehat dengan memunculkan indikasi 

tindakan anti persaingan berupa Predatory Pricing yang diatur dalam Pasal 20. 

Tindakan tersebut dilakukan secara terselubung dalam besaran diskon yang tidak 

masuk akal dan jauh dibawah harga pasar. Hal tersebut memperbesar potensi 

terjadinya monopoli digital dimana provider besar atau pelaku usaha  yang memiliki 

kekuatan pasar yang lebih besar dapat mengontrol pasar, menyingkirkan pesaing, 

dan menciptakan entry barrier (hambatan masuk) terhadap pelaku usaha yang ingin 

masuk ke dalam pasar. Namun terdapat peraturan baru yang mempengaruhi 

pengecualian terhadap pelaku usaha tertentu sehingga Pasal jual rugi tidak dapat 

diterapkan padanya.   

Kata Kunci: Persaingan usaha tidak sehat, Online Marketplace, Diskon besar 

bulanan, Predatory Pricing 
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ABSTRACT  

The high number of economic electronic transactions (e-commerce) encourages the 

growing number of business actors in the sector concerned. The use of e-commerce 

in the form of an Online Marketplace basically brings great benefits to both business 

actors and consumers. New innovations such as monthly big discounts are the 

weapons for Online Marketplace business actors in increasing the number of 

consumers. This often creates conditions of unfair competition, as well as injuring 

Law Number 5 of 1999 concerning the Prohibition of Monopolistic Practices and 

Unfair Business Competition by giving rise to indications of anti-competition 

actions in the form of Predatory Pricing as regulated in Article 20. These actions 

are carried out covertly in unreasonable amount of discount and far below the 

market price. This increases the potential for a digital monopoly where large 

providers or business actors with greater market power can control the market, get 

rid of competitors, and create entry barriers for business actors who want to enter 

the market. However, there are new regulations that affect the exclusion of certain 

business actors so that the Article 20 cannot be applied to them. 

Keywords: Online Marketplace ,Unfair business competition, Big discount 

and sale performances, Predatory Pricing 
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