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ABSTRAK 
 

Penyebaran Covid-19 telah menimbulkan berbagai masalah diseluruh 

dunia, termasuk Indonesia. Menurunnya perekonomian nasional, pekerja yang 

kehilangan pekerjaannya, dan pengusaha lokal yang mengalami kesulitan 

merupakan beberapa dampak yang timbul akibat dari penyebaran Covid-19. 

Kampanye “buy-local” merupakan salah satu strategi yang dilakukan baik oleh 

pemerintah maupun warga sipil untuk menghadapi kesulitan-kesulitan tersebut 

dengan mengkampanyekan pentingnya mendukung dan membeli produk lokal. 

Penelitian ini dimaksudkan untuk menganalisis niat konsumen untuk 

berpartisipasi dalam kampanye “buy-local” dengan mengaplikasikan theory of 
planned behavior. Selain itu, penelitian ini juga mempertimbangkan ekspresi 

identitas nasional, yakni nasionalisme, patriotisme, dan etnosentrisme, sebagai 

determinan dari sikap atas kampanye “buy-local”. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode survei untuk mengumpulkan data. Purposive 
sampling digunakan dalam penelitian ini sebagai teknik pengumpulan data dan 

diperoleh total sampel sebanyak 414 responden. Pengujian hipotesis dilakukan 

dengan menggunakan teknik analisis Partial Least Square-Structural Equation 
Modeling (PLS-SEM) dengan bantuan aplikasi SmartPLS versi 3.0. 

Hasil penelitian ini menunukkan bahwa patriotisme dan etnosentrisme 

berpengaruh positif dan signifikan terhadap sikap atas kampanye “buy-local”. 

Sedangkan, nasionalisme tidak berpengaruh terhadap sikap atas kampanye “buy-
local”. Selanjutnya, hasil penelitian ini menunjukkan bahwa sikap atas kampanye 

“buy-local”, norma subjektif, dan perceived behavioral control berpengaruh positif 

dan signifikan terhadap niat berpartisipasi dalam kampanye “buy-local”. 

Kata kunci: kampanye “buy-local”, identitas nasional, theory of planned behavior, 

niat berpartisipasi 
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ABSTRACT 
 

The spread of Covid-19 has caused various problems throughout the world, 
including in Indonesia. The decline in the national economy, workers who have lost 
their jobs, and local entrepreneurs who are experiencing difficulties are some of 
the impacts that arise as a result of the spread of Covid-19. The “buy-local” 
campaign is one of the strategies carried out by both the government and civilians 
to deal with these difficulties by campaigning for the importance of supporting and 
buying local products. 

This study is intended to analyze consumer intentions to participate in the 
“buy-local” campaign by applying the theory of planned behavior. In addition, this 
study also considers expressions of national identity, namely nationalism, 
patriotism, and ethnocentrism, as determinants of attitude towards the “buy-local” 
campaign. This study used a quantitative approach with a survey method to collect 
data. Purposive sampling was used in this study as a data collection technique and 
obtained a total sample of 414 respondents. Hypothesis testing was carried out 
using the Partial Least Square-Structural Equation Modeling (PLS-SEM) analysis 
technique with the help of the SmartPLS version 3.0 application. 

The results of this study indicated that patriotism and ethnocentrism have a 
positive and significant effect on attitudes towards the "buy-local" campaign. 
Meanwhile, nationalism does not affect attitudes towards the “buy-local” 
campaign. Furthermore, the results of this study indicated that attitude towards the 
"buy-local" campaign, subjective norms, and perceived behavioral control have a 
positive and significant effect on the intention to participate in the "buy-local" 
campaign. 

Keywords: “buy-local” campaign, national identity, theory of planned behavior, 
participation intention 
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