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ABSTRAK 
 
Televisi merupakan media yang paling banyak diakses oleh masyarakat. Peran news 
reporter dinilai penting pada setiap penyiaran informasi. Dalam menjalankan 
pekerjaannya, kinerja news reporter dipengaruhi oleh beberapa faktor salah satunya 
adalah kreativitas. Tanpa kreativitas, pekerjaan cenderung sulit terselesaikan 
dengan baik yang akhirnya berdampak pada kinerja. Oleh karena itu, news reporter 
semestinya memiliki employee creativity (EC). 

Mengacu pada hal tersebut, penelitian ini dimaksudkan untuk menguji dan 
menjelaskan bagaimana employee creativity (EC) dipengaruhi oleh faktor lain 
seperti perceived organizational support (POS) dan proactive personality (PP) 
dengan faktor mediasi meaning of work (MOW) dan work engagement (WE). 
Penelitian ini melibatkan 119 responden dari news reporter TV swasta di DKI 
Jakarta. Pendekatan yang dipakai adalah kuantitatif dan digunakan teknik analisis 
partial least square – structural equation modelling (PLS-SEM) untuk menguji 
variabel. 

Hasil yang didapatkan adalah POS berpengaruh positif dan signifikan terhadap WE, 
MOW, dan EC. PP berpengaruh positif dan signifikan terhadap WE dan MOW. 
Lebih lanjut, WE dan MOW berpengaruh positif dan signifikan terhadap EC. Akan 
tetapi, PP tidak berpengaruh signifikan terhadap EC. Sehingga, mediasi yang terjadi 
antara POS dengan EC oleh WE dan MOW adalah mediasi sebagian (partially 
mediation). Sementara itu, mediasi antara PP dengan EC oleh WE dan MOW adalah 
mediasi penuh (fully mediation). 

 
Kata Kunci: Proactive personality, perceived organizational support, work 

engagement, meaning of work, dan employee creativity. 
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ABSTRACT 

Television is the media most accessed by the public. The role of news reporters is 
considered important in every information broadcast. In carrying out their work, the 
performance of news reporters is determined by several factors, one of which is 
creativity. Without creativity, the work will be difficult to complete properly which 
ultimately has an impact on performance. 

According to preconceived information, news reporters should have employee 
creativity (EC) in their work disciplines. Therefore, this study is intended to 
examine and explain how employee creativity (EC) is influenced by other factors 
such as perceived organizational support (POS) and proactive personality (PP) with 
mediating factors meaning of work (MOW) and work engagement (WE). This study 
involved 119 respondents from private TV news reporters in DKI Jakarta. The 
approach used is quantitative and partial least squares – structural equation 
modelling (PLS-SEM) analysis technique is used to test the variables. 

The results are POS has a positive and significant effect on WE, MOW, and EC. PP 
has a positive and significant effect on WE and MOW. Furthermore, WE and MOW 
have a positive and significant effect on EC. However, PP has no significant effect 
on EC. Thus, the mediation that occurs between POS and EC by WE and MOW is 
partial mediation. Meanwhile, the mediation between PP and EC by WE and MOW 
is full mediation. 

Keywords: Proactive personality, perceived organizational support, work 
engagement, meaning of work, and employee creativity. 
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