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ABSTRAK

Teknik pemasaran Marriott Batam dilakukan dengan berbagai promo contohnya
turut menggandeng influencer daerah untuk promosi, diskon member dari Marriott
Internasional yakni Marriot Bonvoy, earn and redeem, dan juga pembagian voucher
Food and Beverage untuk yang menginap lebih dari 3 hari. datang kembali ke
outlet. Secara spesifik voucher yang dibahas disini adalah voucher Altitude Rooftop
Bar di Marriott Batam. Pengaruh voucher tidak semata-mata selalu membuat tamu
untuk spend money lebih banyak, ada beberapa dari tamu yang hanya akan
menggunakan voucher lalu pergi. Hal ini banyak didasarkan oleh faktor-faktor yang
mempengaruhi pelanggan untuk membeli barang atau jasa yang telah ditawarkan.
Penelitian ini bertujuan untuk mengetahui pengaruh daripada voucher dan diskon
yang di berlakukan di Altitude bar terhadap sikap tamu. Teori Pemasaran dan
Wisatawan digunakan sebagai bahan kajian ini. Metode penelitian deskriptif
kualitatif dengan teknik pengumpulan data wawancara serta observasi di lapangan
yang tak lain adalah Altitude Rooftop Bar. Lokasi penelitian di Kota Batam
Kepulauan Riau lebih khususnya Altitude Rooftop Bar Marriott Harbour Bay
Batam Hotel. Hasil Penelitian ini menunjukkan pengalaman, serta pengamatan
penulis terhadap sikap tamu di lapangan guna dapat dijadikan bahan ajar kepada
para staff baru nantinya di Altitude Bar. Voucher tidak terlalu berpengaruh terhadap
sikap customer di Altitude bar. Akan tetapi voucher berpengaruh dalam
mempopulerkan nama dan meningkatkan keuntungan dari Altitude Bar.

Kata Kunci : Pemasaran, Voucher, Diskon, Bar, Hotel.
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ABSTRACT

Marriott Batam marketing techniques are carried out with various promos, for
example by cooperating with regional influencers for promotions, member
discounts from Marriott International, namely Marriot Bonvoy, earn and redeem,
and also distributing Food and Beverage vouchers for those who stay more than 3
days. come back to the outlet. Specifically, the voucher discussed here is the
Altitude Rooftop Bar voucher at the Marriott Batam. The effect of vouchers does
not always make guests spend more money, there are some guests who will only
use vouchers and then leave. This is based on many factors that influence customers
to buy goods or services that have been offered. This study aims to determine the
effect of vouchers and discounts applied at the Altitude bar on guest attitudes.
Marketing and Tourist Theory is used as the material for this study. Qualitative
descriptive research method with interview data collection techniques and field
observations is none other than the Altitude Rooftop Bar. The research location is
in Batam City, Riau Islands, more specifically the Altitude Rooftop Bar Marriott
Harbor Bay Batam Hotel. The results of this study show the experience, as well as
the author's observations on the attitude of guests in the field so that they can be
used as teaching materials for new staff later at Altitude Bar. Vouchers have little
effect on customer attitudes at the Altitude bar. However, vouchers were influential
in popularizing the name and increasing the profits of the Altitude Bar.

Keywords: Marketing, Vouchers, Discounts, Bars, Hotels.
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