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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh strategi bisnis terhadap 

manajemen laba. Selain itu penelitian ini juga bertujuan untuk mengetahui sejauh 

mana product market competition dapat memoderasi pengaruh strategi bisnis 

terhadap manajemen laba. Penelitian ini menggunakan pendekatan kuantitatif. 

Penelitian ini merupakan penelitian eksplanatori. Sampel yang digunakan dalam 

penelitian ini sebanyak 305 data perusahaan manufaktur yang terdaftar di Bursa 

Efek Indonesia periode 2016-2018. Penentuan sampel penelitian ini menggunakan 

metode purposive sampling. Data sampel penelitian ini diolah menggunakan 

software SPSS version 20 for windows. Penelitian ini menggunakan teknik analisis 

cluster, analisis statistik deskriptif, analisis regresi linier berganda, dan moderated 

regression analysis (MRA). Hasil penelitian ini menunjukkan bahwa strategi 

prospector tidak berpengaruh signifikan terhadap manajemen laba, strategi 

defender berpengaruh positif signifikan terhadap manajemen laba, product market 

competition tidak mampu memoderasi pengaruh strategi prospector terhadap 

manajemen laba, dan product market competition tidak mampu memoderasi 

pengaruh strategi defender terhadap manajemen laba. 

Kata Kunci: Strategi Bisnis, Defender, Prospector, Product Market Competition, 

Persaingan Pasar Produk, Manajemen Laba 
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ABSTRACT 

 

This study aims to determine the effect of business strategy on earnings 

management. In addition, this study also aims to determine the extent to which 

product market competition can moderate the effect of business strategy on 

earnings management. This study uses a quantitative approach. This research is an 

explanatory research. The sample used in this study was 305 data on manufacturing 

companies listed on the Indonesia Stock Exchange for the 2016-2018 period. 

Determination of the sample of this study using purposive sampling method. The 

sample data of this study were processed using SPSS version 20 software for 

windows. This study uses cluster analysis techniques, descriptive statistical 

analysis, multiple linear regression analysis, and moderated regression analysis 

(MRA). The results of this study indicate that the prospector strategy has no 

significant effect on earnings management, the defender strategy has a significant 

positive effect on earnings management, product market competition is unable to 

moderate the effect of the prospector strategy on earnings management, and 

product market competition is unable to moderate the effect of the defender strategy 

on earnings management. 

 

Keywords: Business Strategy, Defender, Prospector, Product Market Competition, 

Earnings Management 
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