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ABSTRAK 
 
 

Penelitian ini bertujuan untuk mendapatkan bukti empiris tentang 
pengaruh pertumbuhan penjualan dan Earning per Share terhadap harga saham 
serta inflasi memoderasi pengaruh pertumbuhan penjualan terhadap harga saham. 
Metode yang digunakan dalam penelitian ini adalah metode penelitian kuantitatif. 
Sampel dalam penelitian ini menggunakan perusahaan yang terdaftar di BEI yang 
secara terus menerus termasuk dalam LQ45 periode tahun 2015-2019. Penelitian 
ini menemukan bahwa variable pertumbuhan penjualan tidaak berpengaruh 
terhadap harga saham pada perusahaan LQ45 periode 2015-2019, sedangkan 
variable Earning per Share berpengaruh signifikan terhadap harga saham 
perusahaan LQ45 periode 2015-2019. Variabel inflasi tidak memoderasi pengaruh 
variable pertumbuhan penjualan terhadap harga saham, namun mampu 
memoderasi pengaruh Earning per Share terhadap harga saham pada perusahaan 
LQ45 periode 2015-2019. Perbedaan hasil penelitian saat ini dengan penelitian 
terdahulu dapat terjadi karena pengaruh beberapa faktor diantaranya karena 
adanya nilai ekstrim dalam penelitian dan perbedaan sampel penelitian. 
 
 
Kata kunci : Pertumbuhan Penjualan, Earning per Share, Inflasi, Harga Saham, 

LQ45, laporan keuangan 
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 ABSTRACT 

 
 

The purpose of this research is to obtain empirical evidence regarding the 
impact of sales growth and Earning per Share to share price, also to find if 
inflation can moderate the impact of sales growth and earning per share to share 
price. The method used in this research is quantitative research method. The 
sample used in this research are Companies listed in Indonesia Stock Exchange 
which had been continuously included in LQ45 during period 2015-2019. This 
research found that sales growth variable does not give any impact on share price 
on LQ45 Companies during period 2015-2019, while Earning per Share variable 
has significant impact on LQ45 Companies’ share price during period 2015-2019. 
Inflation variable does not moderate the impact on sales growth to share price, 
however, it is able to moderate the impact of Earning per Share to share price on 
LQ45 companies during period 2015-2019. The difference on this research with 
the previous research happened due to several factors, such as the presence of 
extreme values in the research and the difference of research samples.  

 
 

Keyword : Sales Growth, Earning per Share, Inflation, Share Price, LQ45, 
Financial Report 
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