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ABSTRAK 
 

 Tujuan penelitian ini adalah untuk memperoleh bukti empiris adanya 
pengaruh kepemilikan manajerial, komisaris independen, komite audit, sekretaris 
perusahaan, dan corporate social responsibility terhadap nilai perusahaan 
perbankan konvensional. Populasi yang digunakan pada penelitian ini merupakan 
perusahaan perbankan konvensional terdaftar di Bursa Efek Indonesia periode 
2017-2020. Metode yang digunakan pada penelitian ini adalah pendekatan 
kuantitatif dan metode analisis regresi linear berganda yang diolah dengan 
software SPSS 25. Sampel yang digunakan sebanyak 35 observasi perusahaan. 
Hasil penelitian menunjukkan bahwa: (1) Kepemilikan Manajerial tidak 
berpengaruh terhadap nilai perusahaan, (2) Komisaris Independen tidak 
berpengaruh terhadap nilai perusahaan, (3) Komite Audit berpengaruh negative 
signifikan terhadap nilai perusahaan, (4) Sekretaris Perusahaan berpengaruh 
positif terhadap nilai perusahaan, (5) Corporate Social Responsibility tidak 
berpengaruh terhadap nilai perusahaan. 

Kata kunci: corporate social responsibility, good corporate governance, nilai 
perusahaan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH GOOD CORPORATE... RHISNA ARVINTYANI



vii 
 

ABSTRACT 
 

 This research aims to obtain empirical evidence regarding the effect of 
good corporate governance proxied by Managerial Ownership, Independent 
Commisioner, Audit Committee, Corporate Secretary, and the effect of Corporate 
Social Responsibility on Firm Value measured by Tobin’s Q. Banking firms listed 
on Indonesian Stock Exchange in 2017-2020 used as the sample of the research 
and the sampling obtained 35 obervations. This research is a quantitative study. 
The data were analyzed by using multiple regression and processed with SPSS 25. 
The results showed that: (1) Managerial Ownership has no effect on firm value, 
(2) Independent Commissioner has no effect on firm value, (3) Audit Committee 
has a significant negative effect on firm value, (4) Corporate Secretary has a 
positive effect on firm value, (5) Corporate Social Responsibility does not affect 
the value of the company. 
 
Keywords: corporate social responsibility, firm value, good corporate 
governance 
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