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ABSTRAK

Indonesia merupakan negara nomor satu yang paling banyak men-tweet
tentang hallyu yaitu K-pop di Twitter, dan BTS merupakan boyband K-pop yang
menempati posisi terpopuler pertama di Indonesia. Tentu popularitas BTS tidak lepas
dari dukungan dari ARMY selaku fandom. Belakangan ini banyak fanboy ARMY
yang mengidentifikasi dirinya di sosial media. Pada waktu bersamaan, stigma toxic
masculinity masih terpendam dalam mindset masyarakat Indonesia. Penelitian ini
bertujuan untuk menguji pengaruh dimensi group characteristics (group similarity,
group receptivity, dan group involvement), community identification, dan community

commitment terhadap brand loyalty pada fanboy ARMY .

Responden pada penelitian ini anggota fanboy ARMY berumur > 17 tahun
yang bergabung dalam komunitas ARMY. Penelitian ini menggunakan pendekatan
kuantitatif dengan menggunakan pengujian statistik berupa uji Structural Equation
Model (SEM) dan software SmartPLS 3.0. Data primer penelitian ini diperoleh

melalui kuesioner yang disebar secara online melalui grup di beberapa media sosial.

Hasil penelitian ini mengindikasikan bahwa dari ketiga dimensi group
characteristics hanya group receptivity yang ditolak, dimana memiliki hubungan
positif dan tidak signifikan terhadap community identification. Namun, hubungan
antara community identification dan brand loyalty harus terlebih dahulu dimediasi

oleh variabel community commitment.

Kata kunci : Social Identity Theory, Fanboy ARMY, brand community, group

characteristics, community identification, community commitment, brand loyalty.
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ABSTRACT

Indonesia is the number one country that tweets the most about hallyu,
namely K-pop on Twitter, and BTS is a K-pop boyband that occupies the first most
popular position in Indonesia. Of course, BTS's popularity cannot be separated from
the support of ARMY as a fandom. Lately, many ARMY fanboys have identified
themselves on social media. At the same time, the stigma of toxic masculinity is still
buried in the mindset of the Indonesian people. This study to examine the influence of
group characteristics (group similarity, group receptivity, and group involvement) ,
community identification, and communtiy commitment toward brand loyalty on

ARMY fanboys.

Respondents in this study were ARMY fanboy members aged > 17 years who
Jjoined the ARMY community. This study uses a quantitative approach using statistical
testing in the form of the Structural Equation Model (SEM) test and SmartPLS 3.0
software. The primary data of this study were obtained through questionnaires

distributed online through groups on several social media.

The results of this study indicate that of the three group characteristics
dimensions, only group receptivity has an insignificant negative relationship on
community identification. However, the link between community identification and

brand loyalty must be mediated by the community commitment variable

Keyword : Social identity theory, fanboy ARMY, brand community, group

characteristics, community identification, community commitment, brand loyalty.
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