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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh financial literacy dan value 

shopping terhadap impulsive buying behavior dengan urges to buy impulsively sebagai 

variabel mediasi. Penelitian ini menggunakan pendekatan kuantitatif dan partial 

least square (PLS-SEM) untuk menguji hipotesis. Data penelitian ini diperoleh dari 

128 kuesioner yang disebarkan kepada Mahasiswa Aktif S1-Akuntansi Universitas 

Airlangga menggunakan metode purposive sampling. Hasil penelitian ini 

menunjukkan Hasil penelitian ini menunjukkan bahwa financial literacy dan 

urges to buy impulsively berpengaruh terhadap impulsive buying behavior. 

Sedangkan value shopping hanya berpengaruh terhadap urges to buy impulsively 

tetapi tidak berpengaruh terhadap impulsive buying behavior. Namun, financial 

literacy tidak berpengaruh terhadap urges to buy impulsively. Selain itu, urges to 

buy impulsively tidak memediasi value shopping dengan impulsive buying 

behavior tetapi memediasi parsial financial literacy dengan impulsive buying 

behavior. 

Kata kunci: Value shopping, financial literacy, urges to buy impulsively, 

impulsive buying behavior 
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ABSTRACT 

This study aims to examine the effect of financial literacy and value shopping on 

impulsive buying behavior with urges to buy impulsively as a mediating variable. 

This study uses a quantitative approach and partial least square (PLS-SEM) to 

test the hypothesis. The data for this study were obtained from 128 questionnaires 

distributed to Active Undergraduate-Accounting Students at Airlangga University 

using purposive sampling method. The results of this study indicate that the 

results of this study indicate that financial literacy and urges to buy impulsively 

have an effect on impulsive buying behavior. While value shopping only affects 

urges to buy impulsively but has no effect on impulsive buying behavior. However, 

financial literacy has no effect on urges to buy impulsively. In addition, urges to 

buy impulsively do not mediate value shopping with impulsive buying behavior 

but mediate partial financial literacy with impulsive buying behavior. 

Keywords: Value shopping, financial literacy, urges to buy impulsively, impulsive 

buying behavior  



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

viii 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

DAFTAR ISI 

LEMBAR PENGESAHAN ................................................................................. iii 

PERNYATAAN ORISINALITAS SKRIPSI .................................................... iv 

KATA PENGANTAR ............................................................................................v 

ABSTRAK ............................................................................................................ vi 

ABSTRACT .......................................................................................................... vii 

DAFTAR ISI ....................................................................................................... viii 

DAFTAR TABEL ................................................................................................ xi 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR LAMPIRAN ..................................................................................... xiii 

BAB 1 PENDAHULUAN ......................................................................................1 

1.1 Latar Belakang .................................................................................................. 1 

1.2 Kesenjangan Penelitian ..................................................................................... 5 

1.3 Tujuan Penelitian .............................................................................................. 6 

1.4 Ringkasan Metode Penelitian ............................................................................ 6 

1.5 Ringkasan Hasil Penelitian ............................................................................... 7 

1.6 Sistematika Penulisan ....................................................................................... 7 

BAB 2 TINJAUAN PUSTAKA .............................................................................9 

2.1 Landasan Teori .................................................................................................. 9 

2.1.1 Teori Perilaku Terencana (Theory of Planned Behavior) .................................... 9 

2.1.2 Value Shopping ................................................................................................ 11 

2.1.3 Urges to Buy Impulsively .................................................................................. 12 

2.1.4 Financial Literacy ............................................................................................. 13 

2.1.5 Impulsive Buying Behavior ............................................................................... 14 

2.2 Penelitian Sebelumnya .................................................................................... 16 

2.3 Pengembangan Hipotesis ................................................................................ 18 

2.3.1 Pengaruh Value Shopping terhadap Urges to Buy Impulsively ........................ 18 

2.3.2 Pengaruh Value Shopping terhadap Urges to Buy Impulsively ....................... 18 

2.3.3 Pengaruh Financial Literacy terhadap Urges to buy impulsively ..................... 19 

2.3.4 Pengaruh Financial Literacy terhadap Impulsive Buying Behavior .................. 20 

2.3.5 Pengaruh Urges to Buy Impulsively terhadap Impulsive Buying Behavior....... 21 

2.3.6 Pengaruh Value Shopping terhadap Impulsive Buying Behaviour dengan Urges 

to Buy Impulsively sebagai variabel mediasi ............................................................. 21 



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

ix 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

2.3.7 Pengaruh Financial Literacy terhadap Impulsive Buying Behaviour dengan 

Urges to Buy Impulsively sebagai variabel mediasi................................................... 23 

BAB 3 METODE PENELITIAN ........................................................................24 

3.1 Pendekatan Penelitian ..................................................................................... 24 

3.2 Identifikasi Variabel ........................................................................................ 25 

3.3 Definisi Operasional Variabel dan Pengukuran Variabel ............................... 25 

3.3.1 Value Shopping ................................................................................................ 25 

3.3.2 Financial Literacy ............................................................................................. 25 

3.3.3 Urges to Buy Impulsively .................................................................................. 26 

3.3.4 Impulsive Buying Behavior ............................................................................... 26 

3.4 Jenis dan Sumber Data .................................................................................... 27 

3.5 Populasi dan Sampel ....................................................................................... 27 

3.6 Teknik Analisis Data ....................................................................................... 28 

3.6.1 Statistik Deskriptif Responden ......................................................................... 28 

3.6.2 Model Analisis Data ......................................................................................... 29 

3.6.3 Uji Hipotesis ..................................................................................................... 30 

BAB 4 HASIL DAN PEMBAHASAN ................................................................31 

4.1 Gambaran Subjek Umum dan Objek Penelitian ............................................. 31 

4.2 Analisis Deskriptif Karakteristik Responden .................................................. 31 

4.3 Analisis Jawaban Responden .......................................................................... 33 

4.3.1 Analisis Deskriptif Jawaban Responden atas Variabel Value Shopping ........... 33 

4.3.2 Analisis Deskriptif Jawaban Responden atas Variabel Financial Literacy ........ 33 

4.3.3 Analisis Deskriptif Jawaban Responden atas Variabel Urges to Buy Impulsively

 .................................................................................................................................. 36 

4.3.4 Analisis Deskriptif Jawaban Responden atas Variabel Impulsive Buying 

Behavior .................................................................................................................... 36 

4.4 Hasil Uji Validitas dan Reliabilitas ................................................................. 37 

4.4.1 Analisis Model Pengukuran .............................................................................. 37 

4.4.2 Analisis Model Struktural ................................................................................. 41 

4.5 Hasil Uji Hipotesis .......................................................................................... 43 

4.6 Pembahasan ..................................................................................................... 45 

4.6.1 Pengaruh Value Shopping Terhadap Urges to Buy Impulsively ....................... 45 

4.6.2 Pengaruh Value Shopping Terhadap Impulsive Buying Behavior .................... 45 

4.6.3 Pengaruh Financial Literacy terhadap Urges to Buy Impulsively ..................... 46 



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

x 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

4.6.4 Pengaruh Financial Literacy terhadap Impulsive Buying Behavior .................. 47 

4.6.5 Pengaruh Urges to Buy Impulsively terhadap Impulsive Buying Behavior....... 48 

4.6.6 Mediasi Urges to Buy Impulsively dalam Pengaruh Value Shopping terhadap 

Impulsive Buying Behavior ........................................................................................ 49 

4.6.7 Mediasi Urges to Buy Impulsively dalam Pengaruh Financial Literacy terhadap 

Impulsive Buying Behavior ........................................................................................ 49 

BAB 5 SIMPULAN DAN SARAN ......................................................................51 

5.1 Kesimpulan ..................................................................................................... 51 

5.2 Keterbatasan Penelitian ................................................................................... 51 

5.3 Saran ................................................................................................................ 52 

DAFTAR PUSTAKA ........................................................................................... 53 

 

  



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

xi 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

DAFTAR TABEL 

Tabel 4. 1 Karakteristik Responden ..................................................................... 31  

Tabel 4. 2 Frekuensi Jawaban Responden Variabel Value Shopping .................. 32  

Tabel 4. 3 Frekuensi Jawaban Responden Variabel Financial Literacy 1............ 33  

Tabel 4. 4 Frekuensi Jawaban Responden Variabel Financial Literacy 2............ 34  

Tabel 4. 5 Frekuensi Jawaban Responden Variabel Financial Literacy 3 ........... 34  

Tabel 4. 6 Frekuensi Jawaban Responden Variabel Urges to Buy Impulsively.... 35  

Tabel 4. 7 Frekuensi Jawaban Responden Variabel Impulsive Buying Behavior..36  

Tabel 4. 8 Hasil Estimasi Outer loading factor Iterasi Awal ............................... 37  

Tabel 4. 9 Hasil Estimasi Outer loading factor Iterasi Terakhir .......................... 39  

Tabel 4. 10 Nilai R-square Adjusted (Adjusted R2) dan Q-square (Q2) Iiterasi 

Terakhir ................................................................................................................ 40  

Tabel 4. 11 Analisis Model Struktural ................................................................. 42 

  



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

xii 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

DAFTAR GAMBAR 

Gambar 2. 1 Theory of Planned Behavior ............................................................. 9  

Gambar 3. 1 Kerangka Konseptual Penelitian ..................................................... 23  

Gambar 4. 1 Hasil Pengujian Pengaruh Tidak Langsung .................................... 41 

  



 IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA  
 

 

xiii 
 

SKRIPSI                                      PENGARUH FINANCIAL LITERACY…                      GITA AINUN QIBTIYAH 

DAFTAR LAMPIRAN 

LAMPIRAN 1 Kuesioner Penelitian  

LAMPIRAN 2 Tabulasi Data  

LAMPIRAN 3 Hasil Uji PLS  

LAMPIRAN 4 Surat Keterangan Tes Kesamaan (Similarity) 

 




