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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh financial literacy dan value
shopping terhadap impulsive buying behavior dengan urges to buy impulsively sebagai
variabel mediasi. Penelitian ini menggunakan pendekatan kuantitatif dan partial
least square (PLS-SEM) untuk menguji hipotesis. Data penelitian ini diperoleh dari
128 kuesioner yang disebarkan kepada Mahasiswa Aktif S1-Akuntansi Universitas
Airlangga menggunakan metode purposive sampling. Hasil penelitian ini
menunjukkan Hasil penelitian ini menunjukkan bahwa financial literacy dan
urges to buy impulsively berpengaruh terhadap impulsive buying behavior.
Sedangkan value shopping hanya berpengaruh terhadap urges to buy impulsively
tetapi tidak berpengaruh terhadap impulsive buying behavior. Namun, financial
literacy tidak berpengaruh terhadap urges to buy impulsively. Selain itu, urges to
buy impulsively tidak memediasi value shopping dengan impulsive buying
behavior tetapi memediasi parsial financial literacy dengan impulsive buying
behavior.

Kata kunci: Value shopping, financial literacy, urges to buy impulsively,
impulsive buying behavior
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ABSTRACT

This study aims to examine the effect of financial literacy and value shopping on
impulsive buying behavior with urges to buy impulsively as a mediating variable.
This study uses a quantitative approach and partial least square (PLS-SEM) to
test the hypothesis. The data for this study were obtained from 128 questionnaires
distributed to Active Undergraduate-Accounting Students at Airlangga University
using purposive sampling method. The results of this study indicate that the
results of this study indicate that financial literacy and urges to buy impulsively
have an effect on impulsive buying behavior. While value shopping only affects
urges to buy impulsively but has no effect on impulsive buying behavior. However,
financial literacy has no effect on urges to buy impulsively. In addition, urges to
buy impulsively do not mediate value shopping with impulsive buying behavior
but mediate partial financial literacy with impulsive buying behavior.

Keywords: Value shopping, financial literacy, urges to buy impulsively, impulsive
buying behavior
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