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PRE-WORD

The idea of competition law is to give each undertaking its own portion of 

responsibility to protect fair market. The bigger the undertakings, the bigger their 

responsibility is to not allow their behavior to distort fair competition. Therefore, the 

idea of competition law is the equity between undertakings. That’s why competition 

law is inherently fascinating. 
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ABSTRAK

Normalisasi penggunaan internet dalam semua aspek kehidupan menciptakan 

pasar digital yang ditandai dengan penggunaan big data dalam strategi bisnis dan 

munculnya pasar multi-sisi. Big data memungkinkan pemain dominan di pasar 

bersangkutan platform digital seperti GOJEK dan Instagram untuk merekam perilaku 

pengguna mereka, memperkirakan spending capacity, kemudian meningkatkan skala 

ekonomi dengan cara mengeluarkan produk sesuai dengan permintaan pelanggan. Big 

data menjadi kekuatan pasar dan elemen penting agar pendatang baru bisa 

mempenetrasi dan agar perusahaan yang sudah lama bisa bertahan di pasar 

bersangkutan. Namun, karena big data diambil dari perseorangan, maka akses ke data 

ini dibatasi dan tidak dibuka untuk semua. Tantangan ini membawa implikasi hukum 

yang signifikan. Di sisi lain, pasar multi-sisi mengacu pada pasar di mana pelaku usaha 

menjual produk yang berbeda ke berbagai jenis konsumen di setiap sisi platform yang 

saling mempengaruhi satu sama lain akibat cross-group network effect. Perusahaan 

sering kali menjual produk dengan harga nol ke satu sisi platform dan memperoleh 

pendapatan dari sisi lain platform, dan hal ini memberikan tantangan hukum terhadap 

konsep perhitungan pangsa pasar yang pada dasarnya berbasis matematika yang 

jumlahnya sangat diperlukan untuk penentuan posisi dominan. Lebih lanjut, big data 

dan pasar multi-sisi juga memicu perdebatan tentang berbagai praktik penyalahgunaan 

baru di pasar digital. Oleh karena itu, internet menimbulkan implikasi hukum dan 

tantangan terhadap kerangka Pasal 25 UU No. 5 tahun 1999 yang akan dianalisis dalam 

skripsi ini dengan perbandingan terhadap hukum serta praktek yang ada di Uni Eropa.

Kata kunci: big data, pasar multi-sisi, pasar digital, hukum persaingan usaha
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ABSTRACT

The internet contributes to the creation of the digital market that is characterized 

by using big data as a business strategy and the emergence of multi-sided markets. Big 

data enabled dominant, digital platforms, keyplayers such as GOJEK and Instagram to 

record their user behavior and forecast their spending capacity, hence increasing 

economies of scale as they are able to increase their service quality—tailor-made to 

users’ demand. Big data becomes the new market power and essential input to enter 

and survive in the market. But such data is not accessible to anyone and pose significant 

challenges to newer entrants that may not access the same amount of large dataset as 

the dominant player. On the other hand, multi-sided markets refer to the situation where 

undertakings sell different products to different types of consumers on each side of the 

platform which affects each other due to cross-group network effect. Undertakings 

often sell zero-price products to one side of the platform and gain revenue from the 

other side of the platform, imposing legal challenges to the calculation of market share 

that is essentially mathematical-based, necessary for the determination of the dominant 

position. Further, big data and multi-sided markets also triggered the debate on the 

variety of novel abusive practices in the digital market. Therefore, the internet posed 

legal implications and challenges to the framework of Article 25 of the Indonesian 1999 

competition law which will be analyzed in this undergraduate thesis by comparison to 

the existing law and precedents in the European Union.

Keyword: big data, multi-sided platform, digital market, competition law
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