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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh brand consciousness, social
comparison, fashion innovativeness, attitude towards purchasing luxury product,
dan purchase intention pada parfum chanel. Responden dari penelitian ini berusia
minimal 18 tahun dan belum pernah membeli parfum chanel. Penelitian ini
menggunakan metode penelitian kuantitatif dengan menyebar kuesioner secara
online melalui google form dengan responden sebanyak 283 responden. Masing-
masing variabel dalam penelitian ini diukur menggunakan skala Likert 5 poin.
Jawaban responden dianalisis menggunakan teknik analisis Structural Equation
Model (SEM) dengan aplikasi Partial Least Square (PLS). Hasil dari penelitian ini
membuktikan bahwa brand consciousness, social comparison, fashion
innovativeness berpengaruh signifikan terhadap attitude towards purchasing
luxury, dan brand consciousness serta attitude towards purchasing luxury juga
berpengaruh signifikan terhadap purchase intention.

Kata kunci: brand consciousness, social comparison, fashion innovativeness,
attitude towards purchasing luxury product, dan purchase intention, chanel,
luxury product
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ABSTRACT

This study aims to examine the effect of brand consciousness, social comparison,
fashion innovativeness, attitude towards purchasing luxury products, and
purchase intention on Chanel perfumes. Respondents from this study were at least
18 years old and had never bought Chanel perfume. This study uses quantitative
research methods by distributing online questionnaires via google form with 283
respondents. Each variable in this study was measured using a 5-point Likert
scale. Respondents' answers were analyzed using the Structural Equation Model
(SEM) analysis technique with the Partial Least Square (PLS) application. The
results of this study prove that brand consciousness, social comparison, fashion
innovativeness have a significant effect on attitude towards purchasing luxury,
and brand consciousness and attitude towards purchasing luxury also have a
significant effect on purchase intention.

Keywords: brand consciousness, social comparison, fashion innovativeness,
attitude towards purchasing luxury products, and purchase intention, channel,
luxury product

vil

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR ISI
HALAMAN JUDUL ....cccevuevverruccrercnecasans cesseessesanessensenases i
LEMBAR PERSETUJUAN ii
PERNYATAAN ORISINALITAS SKRIPSI.. iii
KATA PENGANTAR.......... iv
ABSTRAK .. cesarenssnesnnenns vi
ABSTRACT.... .. vii
DAFTAR ISI ceeessnesnsatentsasestssssnasane viii
BAB 1 PENDAHULUAN
1.1 Latar BelaKang ........cccccviviiiiieoiieiecie et 1
1.2 Rumusan Masalah ...........cccoooiiiiiiiiiii e 6
1.3 Tujuan Penelitian.........cccceoeriiiinieiineeeeeeeceeee e 7
1.4 Manfaat Penelitian...........cccoooiiiiiiiiiiee e 7
1.5 Sistematika Isi Penulisan SKIiPST c...ccvvevveeiieriieiiieiieeiieieesee e 8
BAB II TINJAUAN PUSTAKA
2.1 Landasan Teori.... 9
2.1.1 Konsep Pemasaran .............cooorrinininiiieccee s 9
2.1.1 Perilaku KONSUMEN ..........ouuiiiiiiiee s 10
2013 STKAP o 11
2.1.4 Brand CONSCIOUSTIESS .........uvuiuiuieiiiieieieieiieceeeseseseesee e seeseees 12
2.1.5 Social COMPATISON ..ot 12
2.1.6 Fashion INNOVATIVENESS ..........c.ccovuiiiiriiieieieisesee s 13
2.1.7 Attitude Towards Purchasing Luxury Products............cccccoovrviieiriernnnne. 14
2.1.8 Purchase INteNtioN ..........ocoooiuriirieiiniirie e 14
2.1.9 Luxury ProdUCES ........cocoiiiiiiii s 15
2.2 Penelitian Terdahulu cereeesnresneesnanes 16
2.3 Hubungan Antar Variabel................... ceeesesssnennenaes 18
2.3.1 Hubungan Brand Consciousness dan Attitude Towards Purchasing
LUXULY PrOQUCES ... e 18
2.3.2 Hubungan Social Comparison dan Attitude Towards Purchasing Luxury
PLOGUCES ... 19
viii

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

2.3.3 Hubungan Fashion Innovativeness dan Attitude Towards Purchasing
Luxury PTOAUCES . ... 20
2.3.4 Hubungan Attitude Towards Purchasing Luxury Products dan Purchase

INEENTION ... 21
2.3.5 Hubungan Brand Consciousness dan Purchase Intention...........c.cccc.ccc..... 21
2.4 Model Penelitian.................... 23

BAB III METODE PENELITIAN

3.1 Pendekatan Penelitian .24
3.2 Identifikasi Variabel .... eereeeesssesssesessanas .24
3.2.1 Variabel EKSOZEN..........oooiiiiiiiiieiiie e 24
3.2.2 Variabel ENdOZEN ..........cocoiiiiiiiiiiiii e 24
3.3 Definisi Operasional Variabel...........cociivveinnuiniseinsvennscencssnercsnnens 25
3.3.1 Brand CONSCIOUSIIESS ......cveveueeeeieeeeeeeeeeeeeeeeeeeeeeet et eeeeeeeeeeee s st eeeeeeeseseeeeeeeeeseeeeens 25
3.3.2 Social COMPATISON .......uuvviiririiiicieiise et 25
3.3.3 Fashion INNOVAtIVEIIESS ........ovveieeeeeeeeeeeeeeeeeeeeeeeeee e 26
3.3.4 Attitude Towards Purchasing Luxury Products..........cccccccooviviviiiinnnnn. 26
3.3.5 PUrchase INTENTION ....ovveeeeeeeeeeeee ettt eeeeeee e 26
3.3 Skala Pengukuran ... ceeesessnnsnnenns ceerssstesntesaessannens 27
3.4 JeniS dan SUMDBET Data .........oooooiooeoeoeeeeeeeeeeeeeeeeeeeeeeeeee et 27
3.5 Populasi dan Sampel.. .28
3.5.1 Populasi Penelitian ...........cc.cocoooiiioiiiiiiieeee e 28
3.5.2 Sampel Penelitian ..........c.coocovoieiiiiiiiiieeeeeee e 28
3.6 Prosedur Pengumpulan Data ...........coceiinueiinernnnencnsnecnseccssneccsnccsneees 28
3.7 Teknik Analisis Data .29
3.7.1 Measurement (Outer) Model ..........cco.oovoveiieeiicceeeeeeeee e 29
3.7.2 Structural (Inner) Model ..o 30
BAB IV HASIL DAN PEMBAHASAN
4.1 Gambaran Umum Subjek dan Objek Penelitian .... .31
4.2 Deskripsi Hasil Penelitian................. teseesssssssssssenes .32
4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin ... 32
4.2.2 Karakteristik Responden Berdasarkan Usia...........ccccocooeviveoiniininnn. 33
4.2.3 Karakteristik Responden Berdasarkan Pendidikan Terakhir .................... 34
4.2 4 Karakteristik Responden Berdasarkan Pekerjaan............cccccocooeivvieienne. 35

4.2.5 Karakteristik Responden Berdasarkan Jumlah Pengeluran Tiap Bulan.36

X

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

4.3 Deskkripsi Jawaban Responden . cereeessnnessaneenns 37
4.3.1 Variabel Brand COnsSCIOUSNESS ..........ccooviiiiurieienieniinieeieeiseie e 38
4.3.2 Variabel Social COMPATISSON ........ocoouiiiieieiierieiiieieeieee e 39
4.3.3 Variabel Fashion INNOVAtIVENESS ...........cocoeiurirriiriiiniseeeeee s 40
4.3.4 Variabel Attitude Towards Purchasing Luxury Product.............c.............. 41
4.3.5 Variabel Purchase INtention............coccoooeiieinirininininneeeee e 42

4.4 Analisis Model dan Pengujian Hipotesis.....c.ccccerveresserescnnicsnressaasossanses 43
4.4.1 Uji Measurement Model............cooooiiiiiiee e 43
4.4.2 Uji Structural Model ..........ccocoovimiiiieeeee e 47
4.4.3 UjJi HIPOTESIS......eoiveieiiiiii st 48

4.5 Pembahasan.......... w. 52
4.5.1 Pengaruh Brand Consciousness terhadap Attitude towards purchasing
TUXUTY PIOAUCT. ..o 52
4.5.2 Pengaruh Social Comparison terhadap Attitude towards purchasing
JUXUTY PIOAUCT. ... 53
4.5.3 Pengaruh Fashion Innovativeness terhadap Attitude Towards
Purchasing Luxury Product ..o 54
4.5.4 Pengaruh Attitude Towards Purchasing Luxury Product terhadap
Purchase INteNTION ..........co.ooviiiiiii e 55
4.5.5 Pengaruh Brand Consciousness terhadap Purchase Intention .................. 56

BAB V SIMPULAN DAN SARAN . ...covivinicinrinrisessessisscssessssassssssssassssesas 58

5.1 Simpulan ..... ceesessensessassoeas ceeeesseessaneesntessssnesanseenns 58

5.2 Saran..... .. 58
5.2.1 Bagi AKAEMISI ...t 58
5.2.2 Bagi Praktisi.....cocoooioiiiiiiee e 59
5.2.3 Keterbatasan dan Saran Untuk Penelitian Selanjutnya...........c..c.ccoooueeee. 60

DAFTAR PUSTAKA ..cuuiiiirininsninsenssissssssisssssssssssssssssssssssssssssssssssssssssssssssassssss 61
X

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR TABEL

Tabel 4.1 Deskripsi Profil Responden Berdasarkan Jenis Kelamin................... 32
Tabel 4.2 Deskripsi Profil Responden Berdasarkan Usia ..........cccccoveveviencninne 33
Tabel 4.3 Deskripsi Profil Responden Berdasarkan Pendidikan Terakhir-......... 34
Tabel 4.4 Deskripsi Profil Responden Berdasarkan Pekerjaan.......................... 35
Tabel 4.5 Deskripsi Profil Responden Berdasarkan Jumlah Pengeluaran Tiap

BUlan ..o 36
Tabel 4.6 Kategori Mean Jawaban Responden ............ccceceverieniiiencniencnnn. 37
Tabel 4.7 Distribusi  Frekuensi Jawaban Responden  Variabel Brand

CONSCIOUSHIOSS ...ttt ettt et e et e e eas 38
Tabel 4.8 Distribusi  Frekuensi Jawaban Responden  Variabel Social

COMPAFISSON ...ttt ettt 39
Tabel 4.9 Distribusi  Frekuensi Jawaban Responden Variabel Fashion

TNROVALIVENESS ...ttt 40
Tabel 4.10 Distribusi Frekuensi Jawaban Responden Variabel Attitude Towards

Purchasing Luxury PrOAdUCE ...........c.cccooeeveeieiieeieieiieee e 41
Tabel 4.11 Distribusi Frekuensi Jawaban Responden Variabel Purchase Intention

............................................................................................................ 42
Tabel 4.12 OQuter LOAAING ...........cccoovoeeeiieiiiiieeeeeeeee et 44
Tabel 4.13 Average Variance Extracted (AVE) ....cooovioviiicieiiiieeeeeeee 45
Tabel 4.14 Cross LOAAING ...........cccoveeeveeeiiiiieciiieciieeeiieeecrteeseeeeireesaeesaveesree e 46
Tabel 4.15 Composite Reliability dan Cronbach Alpha...............cccoocvvveeennin.. 47
TabEl 4.160 R SGUATE ...t 48
Tabel 4.17 Hasil Pengujian Hipotesis ........ccoerieriiiiiieiieiieeieeeesie e 50

xi

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR GAMBAR
Gambar 1.1 PDB Per Kapita Indonesia Tahun 2015 - 2019.....c..ccceviiiininiinennn. 3
Gambar 2.1 Teori Perilaku Direncanakan (Theory of Planned Behavior)............ 11
Gambar 2.2 Model Penelitian ............ccocevieriiiieninieieiieeeeeeceee e 23
Gambar 4.1 Outer MOdel .........cooueiiiiiiiiiieecieece e 43
Gambar 4.2 Hasil BOOISFAPPING.......coceeiieiiieeeeee et 49
xil

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR LAMPIRAN
LAMPIRAN A- KUESIONER PENELITIAN.......cociiiiiniiiiieeccceeee e 65
LAMPIRAN B ..ottt 71
LAMPIRAN C - INDENTITAS RESPONDEN.........ccccoiiiiiiiiiiiiiiiicceiee 82
LAMPIRAN D — DESKRIPSI JAWABAN RESPONDEN.......ccccccvoiiiiiiniinnens 83
LAM[IRAN E - UJLPLS .ot 90
xiii

SKRIPSI ANTESEDEN DAN KONSEKUENSI ... NADIA RIZKI AMALIA



