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Pengaruh Green Innovation Terhadap Kinerja Perusahaan dengan 
Pendidikan CEO sebagai Variabel Moderasi 

Irodah Khoirun Nisa 
 

ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh green innovation 
terhadap kinerja perusahaan dengan pendidikan CEO sebagai variabel moderasi. 
Dalam penelitian ini, pendekatan yang digunakan yaitu pendekatan kuantitatif 
dengan menggunakan data sekunder berupa perusahaan manufaktur yang terdaftar 
di Bursa Efek Indonesia (BEI) untuk periode 2016  2020.  Hipotesis pada 
penelitian ini diuji menggunakan regresi linier berganda dan moderated regression 
analysis (MRA) dengan bantuan software SPSS versi 25. Hasil pengujian 
menyatakan bahwa green product innovation berpengaruh positif terhadap kinerja 
perusahaan, begitu pula dengan green process innovation yang berpengaruh positif 
terhadap kinerja perusahaan. Sedangkan pendidikan CEO tidak dapat memoderasi 
pengaruh green product innovation terhadap kinerja perusahaan maupun green 
process innovation terhadap kinerja perusahaan.   
 
Kata Kunci: green process innovation, green product innovation, green 
innovation, kinerja perusahaan, pendidikan CEO 
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The Effect of Green Innovation on Firm Performance with  
CEO Education as Moderating 

Irodah Khoirun Nisa 
 

ABSTRACT 

The purpose of this study is to examine and analyse the effect of green innovation 
on company performance with CEO education as a moderating variable. This study 
uses a quantitative research approach by using secondary data in the form of 
manufacturing companies listed on the Indonesia Stock Exchange (IDX) for the 
period 2016  2020. The hypothesis has been tested using multiple linear regression 
and moderated regression analysis (MRA) with the help of SPSS software version 
25. The results of this study states that green product innovation has a positive effect 
on firm performance, as well as green process innovation which has a positive effect 
on firm performance. Although green product innovation has been recognized to 
improve firm performance, CEO education did not moderate the effect of green 
product innovation on firm performance and green process innovation on firm 
performance.  
 
Keyword: CEO education, firm performance, green process innovation, green 
product innovation, green innovation  
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