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ABSTRAK

Sebagai salah satu industri terbesar, industri pariwisata telah memberikan
kontribusi yang nyata melalui penerimaan devisa, pendapatan daerah,
pengembangan wilayah, maupun dalam penyerapan investasi dan tenaga kerja.
Namun setelah virus covid-19 ditetapkan sebagai pandemi pada awal tahun 2020,
sektor pariwisata mengalami kerugian dan penurunan terhadap pengeluaran
pengunjung. Penelitian ini bertujuan untuk menganalisis faktor determinan intensi
berwisata pada destinasi moslem friendly tourism di Lombok dengan menggunakan
variabel electronic word of mouth sebagai kekuatan pemasaran pariwisata. Selain
itu penelitian ini menggunakan variabel intervening yang terdiri dari islamic travel
motivation, perceived pandemic risk, dan attitude towards destination. Penelitian
ini melibatkan 210 responden dari kalangan muslim milenial. Uji hipotesis
dilakukan dengan menggunakan SEM PLS yang dioperasikan melalui program
SmartPLS. Hasil penelitian menunjukkan bahwa terdapat pengaruh electronic word
of mouth, islamic travel motivation, attitude towards destination pada intensi
berwisata. Namun, pada variabel perceived pandemic risk tidak memberikan
pengaruh pada intensi berwisata. Dengan demikian, pelaku bisnis di bidang
pariwisata Lombok lebih aktif menggalakkan marketing melalui media elektronik
serta memberikan pengalaman yang menyenangkan bagi wisatawan.

Kata Kunci: Electronic word of mouth, Intensi, Lombok, Muslim Milenial.
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ABSTRACT

As one of the largest industries, the tourism industry has made a real contribution
through foreign exchange earnings, regional income, regional development, as well
as in the absorption of investment and labor. However, after the Covid-19 virus was
declared a pandemic in early 2020, the tourism sector suffered losses and
decreased visitor spending. This study aims to analyze the determinants of travel
intentions to Muslim-friendly tourism destinations in Lombok by using electronic
word of mouth as a tourism marketing force. In addition, this study uses intervening
variables consisting of Islamic travel motivation, perceived pandemic risk, and
attitude towards destination. This study involved 210 respondents from millennial
Muslims. Hypothesis testing was carried out using SEM PLS which was operated
through the SmartPLS program. The results of the study indicate that there is an
influence of electronic word of mouth, Islamic travel motivation, and attitude
towards destination on travel intentions. However, the perceived pandemic risk
variable has no effect on travel intentions. Thus, it is hoped that business people in
the Lombok tourism sector are more active in promoting marketing through
electronic media and providing a pleasant experience for tourists so as to increase
the number of tourist visits.

Keywords: Electronic word of mouth, Intention, Lombok, Millennial Muslims.
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