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ABSTRAK 

 

Penelitian ini memiliki tujuan untuk memberikan bukti empiris bagaimana 

pengaruh CSR dan tata kelola perusahaan terhadap nilai perusahaan dengan 

intellectual capital sebagai variabel mediasi. Penelitian ini menggunakan 

pendekatan kuantitatif dengan mengambil data dari laporan keuangan, laporan 

tahunan, dan laporan keberlanjutan perusahaan. Jumlah sampel yang didapatkan 

sebanyak 204 perusahaan dengan karakteristik perusahaan non keuangan yang 

terdaftar di BEI pada tahun 2017-2020. Perusahaan yang manjadi sampel, dipilih 

berdasarkan penerbitan laporan keberlanjutan yang mengacu pada indeks GRI 

standar. Pengolahan data, menggunakan alat statistik STATA. Penelitian ini 

memberikan beberapa hasil (1) CSR berpengaruh negatif pada nilai perusahaan 

(2) ukuran direksi dan jenis kelamin direksi berpengaruh positif terhadap nilai 

perusahaan (3) CSR tidak berpengaruh pada intellectual capital (4) ukuran direksi 

dan   jenis kelamin direksi tidak berpengaruh pada intellectual capital (5) 

intellectual capital tidak berpengaruh pada nilai perusahaan (6) intellectual 
capital tidak menjadi variabel mediasi untuk hubungan CSR dan nilai perusahaan 

(7) intellectual capital tidak menjadi variabel mediasi untuk hubungan tata kelola 

perusahaan dan nilai perusahaan. 

 

Kata Kunci: CSR, ukuran direksi, jenis kelamin direksi, intellectual capital, 

nilai perusahaan 
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ABSTRACT 

 

The purpose of this study is to provide empirical evidence of influence of 

CSR and corporate governance on firm value with intellectual capital as a 

mediating variable. This study uses a quantitative approach by taking data from 

financial reports, annual reports, and company sustainability reports. The number 

of samples obtained as many as 204 companies with the characteristics of non-

financial companies listed on the IDX in 2017-2020. The sample companies are 

selected based on the issuance of sustainability reports that refer to the standard 

GRI index. Data processing, using STATA statistical tools. This study provides 

several results (1) CSR has negative effect on firm value (2) the size of the board 

of directors and gender of the board of directors has a positive effect on firm value 

(3) CSR has no effect on intellectual capital (4) the size of the directors and the 

gender of the directors have no effect on intellectual capital (5) intellectual capital 

has no effect on firm value (6) intellectual capital is not a mediating variable for 

the relationship between CSR and firm value (7) intellectual capital is not a 

mediating variable for the relationship between corporate governance and firm 

value. 

 

Keywords: CSR, board size, board gender, intellectual capital, firm value 

  



IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA 
 

viii

SKRIPSI PENGARUH CORPORATE SOCIAL... MARISKA NUR

DAFTAR ISI

LEMBAR PENGESAHAN

PERNYATAAN ORISINALITAS SKRIPSI ........................................................ iv

KATA PENGANTAR ............................................................................................ v

ABSTRAK ............................................................................................................. vi

ABSTRACT.......................................................................................................... vii

DAFTAR ISI........................................................................................................ viii

DAFTAR TABEL................................................................................................... x

DAFTAR GAMBAR ............................................................................................. xi

BAB 1 PENDAHULUAN ..................................................................................... 1

BAB 2 TINJAUAN PUSTAKA.......................................................................... 10

2.1 Landasan Teori ....................................................................................... 10

2.1.1 Signaling Theory ............................................................................. 10

2.1.1 Resource-Based View...................................................................... 11

2.1.2 Corporate Social Responsibility ..................................................... 12

2.1.2 Tata Kelola Perusahaan/Corporate Governance ............................ 14

2.1.3 Intellectual Capital.......................................................................... 15

2.1.4 Firm Value/Nilai Perusahaan .......................................................... 16

2.2 Hipotesis ................................................................................................. 18

2.3 Kerangka Konseptual ............................................................................. 27

BAB 3METODE PENELITIAN........................................................................ 28

3.1 Pendekatan Penelitian............................................................................. 28

3.2 Jenis dan Sumber Data ........................................................................... 28

3.3 Populasi dan Sampel .............................................................................. 28

3.4 Definisi Operasional Variabel ................................................................ 29

3.4.1 Corporate Social Responsibility (CSR) .......................................... 29

3.4.2 Corporate Governance / Tata Kelola Perusahaan .......................... 29

3.4.3 Firm Value / Nilai Perusahaan ........................................................ 30

3.4.4 Intellectual Capital.......................................................................... 31

.................................................................................. iii



 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA 
 

ix 

SKRIPSI PENGARUH CORPORATE SOCIAL... MARISKA NUR 

3.4.5 Variabel Kontrol.............................................................................. 32 

3.5 Model Empiris ........................................................................................ 33 

3.6 Teknik Analisis Data .............................................................................. 33 

3.6.1. Statistik Deskriptif .......................................................................... 33 

3.6.2. Korelasi Pearson.............................................................................. 34 

3.6.3. Uji Koefisien Determinasi (R
2
) ....................................................... 34 

3.6.4. Uji Statistik F .................................................................................. 34 

3.6.5. Uji Statistik t ................................................................................... 34 

3.6.6. Uji Sobel ......................................................................................... 35 

BAB 4 HASIL DAN PEMBAHASAN ............................................................... 36 

4.1 Penjelasan Subjek dan Objek Penelitian ................................................ 36 

4.2 Statistik Deskriptif .................................................................................. 36 

4.3 Korelasi Pearson ..................................................................................... 38 

4.4 Uji Analisis Regresi ................................................................................ 41 

4.5 Uji Sobel ................................................................................................. 42 

4.6 Interpretasi Hasil dan Pembahasan ......................................................... 43 

4.6.1 Pengaruh Corporate Social Responsibility terhadap Nilai 

Perusahaan ..................................................................................................... 43 

4.6.2 Pengaruh Tata Kelola Perusahaan terhadap Nilai Perusahaan ........ 44 

4.6.3 Pengaruh Corporate Social Responsibility terhadap Intellectual 
Capital 45 

4.6.4 Pengaruh Tata Kelola Perusahaan terhadap Intellectual Capital .... 45 

4.6.5 Pengaruh Intellectual Capital terhadap Nilai Perusahaan .............. 46 

4.6.6 Pengaruh Corporate Social Responsibility terhadap Nilai 

Perusahaan dengan Mediasi Intellectual Capital........................................... 46 

4.6.7 Pengaruh Tata Kelola Perusahaan terhadap Nilai Perusahaan dengan 

Mediasi Intellectual Capital .......................................................................... 47 

BAB 5 PENUTUP ................................................................................................ 49 

5.1 Simpulan ................................................................................................. 49 

5.2 Keterbatasan dan Saran .......................................................................... 49 

DAFTAR PUSTAKA ........................................................................................... 51 

LAMPIRAN .......................................................................................................... 61 



 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA 
 

x 

SKRIPSI PENGARUH CORPORATE SOCIAL... MARISKA NUR 

DAFTAR TABEL 

 

Tabel 4.1 Jumlah Sampel Penelitian ......................................................... 36 

Tabel 4.2 Statistik Deskriptif  ................................................................... 37 

Tabel 4.3 Korelasi Pearson ....................................................................... 40  

Tabel 4.4 Analisis Regresi ........................................................................ 41 

Tabel 4.5 Uji Sobel ................................................................................... 42 

 

  



 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA 
 

xi 

SKRIPSI PENGARUH CORPORATE SOCIAL... MARISKA NUR 

DAFTAR GAMBAR 

 

Gambar 2.1 Kerangka Konseptual ............................................................ 27 

Gambar 3.1 Ilustrasi Efek Langsung, X Mempengaruhi Y ...................... 35 

Gambar 3.2 Ilustrasi Model Mediasi, X Mempengaruhi Y Secara Tidak 

Langsung Melalui M .................................................................................. 35 

 

  


