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ABSTRAK

Semakin ketatnya persaingan dalam bisnis game online menuntut para publisher
game untuk dapat mempertahankan loyalitas dari para pelanggannya. Loyalitas dari
para pemain game telah menjadi kunci keberlanjutan bagi bisnis mereka. Penelitian
ini dilakukan dengan tujuan untuk mengatahui faktor-faktor internal dan eksternal
yang mempengaruhi loyalitas para pemain game online, khususnya pada game
DotA 2.

Pada penelitian ini, loyalitas pemain game DotA 2 dianalisis menggunakan teori
uses and gratification dan teori flow experience. Dari dua teori tersebut, peneliti
menggunakan variabel-variabel seperti enjoyment, social interaction, achievement,
visual appeal, escapism, challenge, control, dan interarctivity. Data dikumpulkan
dengan menyebarkan kuesioner dengan jumlah total responden sebanyak 241
orang. Teknik analisis yang digunakan pada penelitian ini adalah Structural
Equation Modeling (SEM) dengan bantuan aplikasi AMOS. Hasil dari penelitian
ini menunjukkan bahwa escapism dan visual appeal berpengaruh positif terhadap
enjoyment. Selanjutnya, enjoyment, achievement, challenge, control, dan
interactivity memiliki pengaruh yang positif terhadap loyalitas pemain. Sedangkan
social interaction memiliki pengaruh negatif terhadap loyalitas pemain.

Kata kunci: Online gaming, Uses and Gratification, Flow Experience Theory,
Computer game, Customer loyalty.
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ABSTRACT

Increasing competition in online game industry has required game publishers to
keep their customers loyal, since survival of their business depends on it. This
research aims to discover internal and external factors affecting online game
players’ loyalty, especially in DotA 2 game.

In this research, loyalty of DotA2 players is analyzed with uses and gratification
and flow experience theory. Variables such as enjoyment, social interaction,
achievement, visual appeal, escapism, challenge, control, and interactivity are used
with reference to the theories mentioned before. Data is collected by distributing
questionnaire to 241 respondents. The researcher uses Structural Equation
Modelling (SEM) for analysis, supplemented by AMOS application. Findings from
this research shows that escapism and visual appeal have positive impact toward
enjoyment. Enjoyment, achievement, challenge, control, and interactivity affect
players’ loyalty positively. While social interaction affect players’loyalty
negatively.

Keyword: Online gaming, Uses and gratification, Flow Experience Theory,
Computer game, Customer loyalty.
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