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ABSTRAK 

 

Penelitian ini mendeskripsikan interaktivitas yang dapat dilihat pada akun 

autobase @jajanbhlabels. Akun autobase merupakan akun Twitter yang 

dioperasikan oleh administrator dan robot untuk membantu pengguna Twitter 

mengirimkan pesan secara anonim. Akun autobase dapat dimanfaatkan sebagai 

media informasi seperti halnya akun @jajanbhlabels sebagai media informasi 

merchandise K-Pop. 

Tujuan dari dilakukannya penelitian ini adalah untuk mendeskripsikan 

bagaimana interaktivitas dalam akun autobase @jajanbhlabels terbentuk melalui 

interaksi-interaksi penggemar merchandise grup K-Pop (dari HYBE LABELS) 

dalam bertukar informasi terkait jual-beli-tukar merchandise. Metode penelitian 

yang peneliti gunakan adalah Netnografi dari Robert V. Kozinets dengan 

melakukan observasi dan pengklasifikasian 3 jenis data (archival, elicited, 

produced data). Data yang telah terkumpul kemudian dianalisis dengan konsep 

interaktivitas teori computer-mediated communication yang diusung oleh Sheizaf 

Rafaeli.  

Hasil penelitian menemukan adanya ketiga level interaktivitas Sheizaf 

Rafaeli yakni two-way communication, reactive communication, dan full 

interactivity communication yang dapat diidentifikasi pada akun autobase 

@jajanbhlabels. Ketiga level interaktivitas ini diperoleh dari analisis terhadap 

interaksi-interaksi penggemar merchandise grup K-Pop dalam akun autobase 

@jajanbhlabels yang terdriri dari kontak antara administrator dengan follower, 

pertukaran informasi terkait jual-beli-tukar merchandise melalui menfess, 

pertukaran informasi terkait jual-beli-tukar merchandise melalui reply pada 

menfess, pertukaran informasi terkait jual-beli-tukar merchandise melalui group 

order, dan pertukaran informasi terkait jual-beli-tukar melalui reply pada reply 

menfess.  

  

Kata kunci: interaktivitas, new media, autobase, jual-beli, merchandise, K-Pop 
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ABSTRACT 

 

This research describes the interactivity that can be seen in the 

@jajanbhlabels (an autobase account). Autobase account is a new type of Twitter 

account operated by administrators and robots to help Twitter users send 

messages anonymously. Autobase account can be used as a medium of 

information such as the @jajanbhlabels account which focuses on informationss 

related to K-Pop merchandise. 

The purpose of this research is to describe how the interactivity in the 

@jajanbhlabels is formed through the interactions of fans of K-Pop group’s 

merchandise (from HYBE LABELS) in exchanging information related to buying 

and selling merchandise. The research method that the researcher uses is 

netnography from Robert V. Kozinets by observing and classifying 3 types of data 

(archival, elicited, produced data). The data that has been collected then analyzed 

with the concept of interactivity in theory of computer-mediated communication 

promoted by Sheizaf Rafaeli. 

The results of this research found that there were three levels of Sheizaf 

Rafaeli's interactivity, namely two-way communication, reactive communication, 

and full interactivity communication which could be identified on the 

@jajanbhlabels. These three levels of interactivity are obtained from an analysis 

of the interactions of fans of K-Pop group’s merchandise in the @jajanbhlabels 

which consists of contacts between administrators and followers, information 

exchange related to buying and selling merchandise through menfess, information 

exchange related to buying and selling merchandise through replies to menfess, 

exchange of information related to buying and selling merchandise through group 

orders, and exchange of information related to buying and selling through replies 

to replies to menfess. 

 

Keywords: interactivity, new media, autobase, sell and buy activities, 

merchandise, K-Pop 
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