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ABSTRAK 
 

Perkembangan industri digital semakin hari kian meningkat termasuk pada 

bidang pembayaran. Salah satu hal yang terpengaruh adalah munculnya aplikasi 

pembayaran digital yang biasa disebut dengan e-wallet. LinkAja merupakan salah 

satu e-wallet yang hadir dan termasuk dalam 5 besar dalam jumlah pengguna aktif 

bulanan di Indonesia. Oleh karena itu, guna bersaing dengan aplikasi e-wallet 
yang lain maka LinkAja perlu memiliki strategi – strategi untuk meningkatkan 

jumlah konsumen yang menggunakan LinkAja. 

Penelitian ini bertujuan untuk mengetahui pengaruh perceived usefulness, 
perceived ease of use,dan  perceived risk pada satisfaction dan trust terhadap 

intention to reuse penggunaan LinkAja. Analisis data yang digunakan pada 

penelitian ini yaitu Structural Equational Methods – Partial Least Square (SEM-

PLS) dengan menggunakan software SmartPLS 3.0. Adapun teknik sampling 

dalam riset ini adalah purposive sampling. Data dikumpulkan melalui survei 

secara online. Responden dalam penelitian ini berjumlah 177 responden. Hasil 

penelitian ditemukan bahwa perceived usefulness dan perceived ease of use 
berpengaruh terhadap satisfaction dan trust, perceived risk berpengaruh terhadap 

satisfaction, satisfaction dan trust berpengaruh terhadap intention to reuse. 

Namun, perceived risk tidak berpengaruh terhadap trust. 

Kata kunci : perceived usefulness, perceived ease of use, perceived risk, 
satisfaction, trust, intention to reuse 
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ABSTRACT 
 

Digital industries development is increasing all the time, including in the 
payment sector. It affects the emergence of digital payment applications 
commonly called e-wallet. LinkAja is one of the top 5 e-wallet with active users in 
Indonesia. Therefore, to compete with other e-wallet applications, LinkAja needs 
to have strategies to increase its number of consumers. 

This study intend to determine the effect of perceived usefulness, perceived 
ease of use, and perceived risk on satisfaction and trust on the intention to reuse 
the service on LinkAja. Structural Equational Methods – Partial Least Square 
(SEM-PLS) is used to analysis this reseacrh, the data were analyzed using 
software that called SmartPLS 3.0. Purposive Sampling Methods is used for 
sampling this research. Data collection is done through an online survey which 
obtained 177 respondents. The results of this research found that perceived 
usefulness and perceived ease of use had an effect on users satisfaction and trust, 
perceived risk had an effect on users satisfaction, satisfaction and trust had an 
effect on users intention to reuse. However, perceived risk has no effect on trust. 

Keywords : perceived usefulness, perceived ease of use, perceived risk, 
satisfaction, trust, intention to reuse  
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