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ABSTRAK

Penelitian ini menguji pengaruh source credibility dan brand authenticity terhadap
brand loyalty pada konteks industri kedai kopi dan secara spesifik kepada
pelgnggan kedai kopi Kisaku Jakarta. Masalah penelitian yang diangkat pada
penelitian ini yaitu terkait kurangnya minat dan loyalitas pelanggan terhadap usaha
yang dijalankan oleh selebritas dibandingkan oleh pengusaha pada konteks global.
Untuk itu, penelitian ini turut mengkaji efektivitas endorsemen selebritas yang
kerap digunakan oleh merek dewasa ini. Data primer yang diperoleh dalam
penelitian ini berasal dari sebanyak 170 responden yang merupakan pelanggan
kedai kopi Kisaku dan berdomisili di wilayah Jabodetabek dan diperoleh melalui
instrumen kuesioner yang disebarkan secara daring melalui Google Formulir. Pada
penelitian ini, pengukuran variabel source credibility menggunakan lima belas
indikator; brand authenticity (lima indikator), dan brand loyalty (enam indikator)
diukur dengan masing-masing skala Likert lima poin. Penelitian ini menggunakan
metode kuantitatif dengan menggunakan analisis Structual Equation Modelling -
Partial Least Squares (SEM-PLS) melalui aplikasi perangkat lunak SmartPLS
3.2.6. Hasil penelitian ini menunjukkan bahwa source credibiliy berpengaruh
positif terhadap brand authenticity dan brand loyalty, dan brand authenticity
berpengaruh positif terhadap brand loyalty.

Kata kunci: endorsemen selebritas, source credibility, brand authenticity, brand
loyalty, SEM-PLS
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ABSTRACT

This study examined the effect of source credibility and brand authenticity on brand
loyalty in the context of coffee shop industry and specifically towards the customers
of Kisaku coffee shop in Jakarta. The primary issue raised in this research is
concerning the common lack of interest and loyalty on customers towards celebrity-
owned enterprises as compared to entrepreneur-owned enterprises in a global
context. Hence, this study also discusses the effectiveness of celebrity endorsement
that is nowadays widely used by brands. Primary data collected in this research
generated from 170 respondents who are visiting customers of Kisaku coffee shop
and domiciled in the Greater Jakarta region (including Tangerang, Depok, Bekasi,
and Bogor) and collected through questionnaire type of research instrument that
was distributed online via Google Forms. In this research, the source credibility
construct uses fifteen indicators; brand authenticity (five indicators), and brand
loyalty (six indicators), each measured with a five-point Likert scale. This study
uses the quantitative method by applying Structual Equation Modelling — Partial
Least Squares (SEM-PLS) analysis on SmartPLS 3.2.6 software application. This
study results have shown that source credibiliy had positive effects on brand
authenticity and brand loyalty, and brand authenticity had a positive effect on
brand Ioyalty.

Keywords: celebrity endorsement, source credibility, brand authenticity, brand
loyalty, SEM-PLS
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