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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Corporate Social 
Responsibility Disclosure terhadap Stock Price Crash Risk dengan CEO 
Overconfidence sebagai variabel moderasi. Sampel penelitian ini menggunakan 
seluruh perusahaan yang terdaftar di Bursa Efek Indonesia dengan mengecualikan 
sektor keuangan. Periode penelitian ini dari tahun 2018 hingga 2020 yang 
menghasilkan 138 data.  Pengolahan data menggunakan regresi linear berganda dan 
regresi linear moderasi dengan hasil Corporate Social Responsibility Disclosure
berpengaruh negatif terhadap Stock Price Crash Risk dan CEO Overconfidence 
tidak memoderasi hubungan antara Corporate Social Responsibility Disclosure
Terhadap Stock Price Crash Risk. Penelitian ini dapat berkontribusi pada 
pengambilan keputusan manajemen perusahaan sehingga dapat mencegah jatuhnya 
harga saham perusahaan dan dapat menambah pengetahuan di bidang akademis.

Kata Kunci : CEO Overconfidence, Corporate Social Responsibility, Stock 
Price Crash Risk

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE SOCIAL... MICHAEL REUBEN SANTOSO



 

viii
 

ABSTRACT

This study aims to analyze the effect of corporate social responsibility 
disclosure on stock price crash risk with CEO overconfidence as a moderation 
variable. This study sample used all companies listed on the Indonesia Stock 
Exchange by excluding the financial sector. The period of this study was from 2018 
to 2020 which resulted in 138 data.  Data analyze uses multiple linear regression 
and linear regression moderation with the result being that Corporate Social 
Responsibility Disclosure negatively affects Stock Price Crash Risk and CEO 
Overconfidence does not moderate the relationship between Corporate Social 
Responsibility Disclosure and Stock Price Crash Risk. This research contribute to 
the decision-making of the company's management so that it can prevent the fall of 
the company's stock price and can increase knowledge in the academic field.

Key Words : CEO Overconfidence, Corporate Social Responsibility, Stock 
Price Crash Risk
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