
 
 

TABLE OF CONTENT 

 

Inside Cover Page  .............................................................................................. i 

Inside Title Page  ................................................................................................. ii 

Declaration Page  ................................................................................................ iii 

Dedication Page  ................................................................................................. iv 

Advisor’s Approval Page  ................................................................................... v 

Examiner’s Approval Page ................................................................................... vi 

Acknowledgements  ............................................................................................  vii 

Epigraph  ............................................................................................................. viii 

Table of Content  ................................................................................................. ix 

List of figures  ..................................................................................................... xii 

Abstract  .............................................................................................................. xiii 

 

CHAPTER 1: INTRODUCTION  ............................................................... 1 

1.1 Background of the Study  ..................................................................... 1 

1.2 Statement of the Problem  ..................................................................... 9 

1.3 Objective of the Study  ......................................................................... 9 

1.4 Significance of the Study  ..................................................................... 10 

1.5 Definition of the Key Terms ...............................................................    11 

 

 

CHAPTER 2: LITERATURE REVIEW  ................................................... 12 

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI CONSUMERISM TOWARDS.... NURIA RIZKA ISFANDHANI



 
 

2.1 Fashion   ................................................................................................   12 

2.2 Teenagers  ............................................................................................ 15 

2.3 Theoretical Frameworks ...............................................................    17 

2.3.1 Consumer Society ........................................................................    20 

2.3.1 System of Objects ........................................................................ ........   22 

2.4 Review Studies ............................................................................     23 

 

CHAPTER 3: METHODOLOGY  .............................................................. 29 

3.1 Research Approach .......................................................................   29 

3.2 The Concept of Qualitative Research ................................................... 29 

3.3 Population  ............................................................................................ 30 

3.4 Sample   ................................................................................................   31 

3.5 Scope and Limitation ............................................................................ 32 

3.6 Technique data Collection .................................................................... 33 

3.6.1 Interview  .............................................................................................. 33 

3.7 Technique of Data Analysis  ................................................................. 34  

 

CHAPTER 4: ANALYSIS  ........................................................................... 36 

4.1 Findings ................................................................................................ 36 

4.1.1   The Response of The Informants Relates to Consumerism Among 

 The Readers  .........................................................................................   37 

4.1.2 The Response of The Informants Relates To The Role of  

Fashion Rubrics ................................................................................   39 

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI CONSUMERISM TOWARDS.... NURIA RIZKA ISFANDHANI



 
 

4.2 Discussion ........................................................................................  41 

4.2.1 Consumerism Towards The Readers of Go Girl Magazine ...............  42 

4.2.2   The Role of Fashion Rubric As The Advertisement  .........................  45 

 

CHAPTER 5: CONCLUSION  .................................................................... 48 

REFERENCES   ................................................................................................ 51 

  

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI CONSUMERISM TOWARDS.... NURIA RIZKA ISFANDHANI



 
 

LIST OF FIGURES 

 

Figure 1: Go Girl! magazine ......................................................................... 3 

Figure   2:   First section of 100 Stylish readers’ page...................................         4 

Figure 3: Fashion Rubrics of Go Girl ............................................................ 7 

Figure 4: Fashion Rubric of Style Guide and Girl Of The Month ( GOTM ) 46 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI CONSUMERISM TOWARDS.... NURIA RIZKA ISFANDHANI




