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dan Agresivitas Pajak

Siti Nur Aini

ABSTRAK

Penelitian ini bertujuan untuk memperoleh bukti empiris terkait hubungan CSRD
terhadap agresivitas pajak dengan reputasi perusahaan sebagai variabel interaksi. Data
yang digunakan berasal dari perusahaan yang terdaftar di BEI tahun 2016 — 2019 dan
mengecualikan SIC 6. Dengan menggunakan purposive sampling, diperoleh 176
sampel dan dianalisis menggunakan uji regresi berganda melalui STATA 14.0. CSRD
sebagai variabel independen diukur menggunakan indeks CSRD berdasarkan GRI,
agresivitas pajak sebagai variabel dependen diukur menggunakan ETR, serta reputasi
perusahaan sebagai variabel interaksi diukur menggunakan corporate brand value dan
penghargaan. Hasil yang diperoleh menunjukkan adanya pengaruh positif signifikan
antara CSRD dan agresivitas pajak. Dengan menggunakan pengukuran corporate
brand value, diperoleh hasil bahwa reputasi perusahaan memperlemah hubungan antara
CSRD terhadap agresivitas pajak, sehingga penghargaan tidak dapat dijadikan
parameter reputasi perusahaan. Dengan keterbatasan sulitnya membedakan CSRD
dilakukan dengan motif altruistik (socially benefit) dan motif reputasi (self interest),
diharapkan penelitian selanjutnya dapat mengeksplorasi topik ini sehingga dapat
melengkapi penelitian dimasa mendatang.

Kata kunci: Corporate Social Responsibility Disclosure, Reputasi Perusahaan,
Agresivitas Pajak.
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The Relationship Between Corporate Social Responsibility Disclosure, Corporate
Reputation, and Tax Aggressiveness

Siti Nur Aini

ABSTRACT

This study aims to obtain empirical evidence related to the relationship of CSRD to tax
aggressiveness with corporate reputation as interaction variable. The data used comes
from companies listed on the IDX in 2016 — 2019 and excludes SIC 6. Using purposive
sampling, 176 samples were obtained and analyzed using multiple regression tests
through STATA 14.0. CSRD as independent variable was measured using the CSRD
index based on GRI, tax aggressiveness as a dependent variable was measured using
ETR, and corporate reputation as an interaction variable was measured using corporate
brand value and awards. The results obtained indicate a significant positive effect
between CSRD and tax aggressiveness. By using the measurement of corporate brand
value, It is found that the corporate reputation weakens the relationship between CSRD
and tax aggressiveness, so that the award cannot be used as a parameter of the
corporate's reputation. With the limitations of the difficulty of distinguishing CSRD
from altruistic motives (socially benefit) and reputation motives (self-interest), it is
hoped that further research can explore this topic so that it can complement future
research.

Keywords: Corporate Social Responsibility Disclosure, Corporate Reputation, Tax
Aggressiveness.
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