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It is said that before entering the sea 

a river trembles with fear. 

 

She looks back at the path she has traveled, 

from the peaks of the mountains, 

the long winding road crossing forests and villages. 

 

And in front of her, 

she sees an ocean so vast, 

that to enter 

there seems nothing more than to disappear forever. 

 

But there is no other way. 

The river can not go back. 

 

Nobody can go back. 

To go back is impossible in existence. 

 

The river needs to take the risk 

of entering the ocean 

because only then will fear disappear, 

because that’s where the river will know 

it’s not about disappearing into the ocean, 

but of becoming the ocean. 

 

Fear – Khalil Gibran 
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ABSTRAK 

Meskipun merupakan suatu reaksi tubuh yang normal, menstruasi masih dianggap tabu di 

beberapa budaya. Pemikiran negatif tentang menstruasi juga hadir dalam iklan pembalut. 

Iklan tidak hanya memberikan gambaran tentang representasi menstruasi tetapi juga 

berfungsi sebagai model budaya dengan mereproduksi seperangkat kode sosial yang terkait 

dengan menstruasi. Penelitian ini bertujuan untuk mengungkap kepercayaan-kepercayaan 

budaya dan stigma dalam dua iklan video pembalut wanita yang berbeda dengan 

menggunakan pendekatan multimodal. Penelitian ini menganalisis dua iklan video 

pembalut wanita dari komunitas Asia dan Barat. Data untuk penelitian ini adalah iklan 

video Charm yang mewakili komunitas Asia dan iklan video Bodyform yang mewakili 

komunitas Barat. Teori transitivitas Halliday dan Matthiessen (2004) diterapkan dalam 

menganalisis teks verbal, sedangkan teks visual dianalisis menggunakan teori Visual 

Design Grammar oleh Kress dan Leeuwen (2006). Hasil penelitian menunjukkan bahwa 

dari kedua iklan video tersebut ditemukan proses material, relasional, behavioral, mental, 

naratif dan konseptual serta unsur tatapan, jarak sosial, perspektif dan salience. Kemudian, 

kepercayaan budaya dan stigma di Asia menganggap menstruasi sebagai gangguan 

kecantikan, kotor, dan tabu untuk dibicarakan, sementara kepercayaan budaya Barat 

menganggap menstruasi sebagai fenomena tubuh normal yang harus dirayakan dan 

dibicarakan secara terbuka. Kesimpulan dari penelitian ini mengungkapkan perbedaan 

yang signifikan antara kedua iklan yang berkaitan dengan kepercayaan budaya dan stigma 

seputar menstruasi. 

Kata kunci: kepercayaan budaya, multimodal, pembalut 
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ABSTRACT 

Despite being a normal body reaction, menstruation has always been considered taboo in 

some cultures. Negative ideas of menstruation are also present in advertisements for 

sanitary pads. Advertisements not only give an account of the representation of 

menstruation but also function as cultural models by reproducing a set of social codes 

related to menstruation. This study aims to reveal cultural beliefs and stigmas in two 

different sanitary pad video ads using a multimodal approach. This study analyses two 

sanitary pad video advertisements from Asian and Western communities. The data for this 

research are Charm video ads representing the Asian community and Bodyform video ads 

representing the Western community. Halliday and Matthiessen's (2004) theory of 

transitivity was applied in analyzing the verbal text, while the visual text was analyzed 

using Kress and Leeuwen's (2006) Visual Design Grammar theory. The results show that 

from the two video advertisements, material, relational, behavioral, mental, narrative and 

conceptual processes were found as well as elements of gaze, social distance, perspective 

and salience. Moreover, Asian cultural beliefs and stigmas regard menstruation as a beauty 

disorder, dirty, and taboo to talk about, while Western cultural beliefs consider 

menstruation as a normal bodily phenomenon that should be celebrated and discussed 

openly. The conclusion of this study revealed a significant difference between the two 

advertisements relating to cultural beliefs and stigma around menstruation. 

Keywords: cultural beliefs, sanitary pads, multimodality 
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