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ABSTRAK

Penelitian ini menguji perbedaan interest to watch (minat menonton)
berdasarkan valence of online review, reviewer expertise dan volume of online
review dari review film Indonesia yaitu 27 Steps of May menggunakan uji ANOVA.
Penelitian ini kemudian menguji interest to watch terhadap purchase intention
dengan menggunakan uji regresi linear sederhana. Penelitian ini menggunakan
desain faktorial 2 valence of online review (positif x negatif) x 2 reviewer expertise
(expert x nomnexpert) x 2 volume of online review (tinggi x rendah) pada 240
partisipan yang merupakan pelanggan streaming service Netflix dan belum pernah
mendengar tentang film 27 Steps of May. Variabel terukur interest to watch (4
indikator) dan purchase intention (3 indikator) masing — masing diukur
menggunakan skara Likert 5 poin. Dalam penelitian ini, pada main effect ANOVA
ditemukan bahwa terdapat perbedaan interest to watch antara review yang memiliki
valence positif dan review yang memiliki valence negatif namun tidak terdapat
perbedaan interest to watch antara review yang diulas oleh expert dan review yang
diulas oleh nonexpert dan tidak terdapat perbedaan interest to watch antara review
yang memiliki volume tinggi dan review yang memiliki volume rendah. Pada
interaction effect ditemukan bahwa kombinasi valence of online review, reviewer
expertise dan volume of online review di review film Indonesia menghasilkan
pengaruh interaksi yang signifikan pada inferest to watch. Selain itu, dalam
penelitian ini terbukti bahwa interest to watch berpengaruh positif terhadap
purchase intention.

Kata kunci : valence of online review, reviewer expertise, volume of online review,
interest to watch, purchase intention, netflix, online review, ANOVA
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ABSTRACT

This study examines the differences in interest to watch based on the valence
of online review, reviewer expertise and volume of online review of Indonesian film
reviews, namely 27 Steps of May using the ANOVA test. This study then tested the
interest to watch on purchase intention by using a simple linear regression test.
This study uses a factorial design of 2 valence of online review (positive x negative)
x 2 reviewer expertise (expert x nonexpert) x 2 volume of online review (high x low)
on 240 participants who are subscribers of the Netflix streaming service and have
never heard of 27 Steps of May movie. The measured variables interest to watch (4
indicators) and purchase intention (3 indicators) were each measured using a 5-
point Likert scale. In this study, on the main effect of ANOVA it was found that there
is a difference in interest to watch between reviews that have a positive valence and
reviews that have a negative valence but there is no difference in interest to watch
between reviews reviewed by experts and reviews reviewed by non-experts and
there is no difference in interest to watch between high volume reviews and low
volume reviews. In the interaction effect, it was found that the combination of
valence of online review, reviewer expertise and volume of online review in
Indonesian film reviews resulted in a significant interaction effect on interest to
watch. In addition, in this study it is proven that interest to watch has a positive
effect on purchase intention.

Keywords : valence of online review, reviewer expertise, volume of online review,
interest to watch, purchase intention, netflix, online review, ANOVA

Vi
SKRIPSI PENGARUH VALENCE OF ONLINE REVIEW... CHRISTIAN GALILEO



SKRIPSI

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR ISI

LEMBAR PENGESAHAN ...cocuiivinnuinrinsnnssesssnssssssissssssssssssssssssssssns i
PERNYATAAN ORISINALITAS SKRIPSL......ccoievininrensunssensancessanssessassaessens ii
KATA PENGANTAR.....coninininnninnnsansessasssossssssssssanes iii
ABSTRAK .ccuiiiireinninsennninsenssnssessassssssssssssssssssssssssssssssssssssssssssssssossssssssssssssssssssosss v
ABSTRACT .uuciiirinninninsnisicssnssesssssssssssssisssssssssssssssssssssssssssssssssssssssssssssosssssssssssns vi
DAFTAR ISL.uuuiiiiiniiisninsiossenssensssssssssssessssssssssssssssssssssossssssssssssosssossssssssosasosassss vii
DAFTAR TABEL ...couuiiiiiisuininnnicsinssissenssnssesssssssssssssssssssssssssssssssssssssssssssssssssssss X
DAFTAR GAMBAR ....uiititinnininsnississsisissssssssssisssssssssssssssssssssssssssssssssssssssssssas xi
BAB 1 PENDAHULUAN ...cccovnnuinecsnnssecsessaccsesneens . |
1.1 Latar BelaKang...........cocuieiioiiiiieeee et 1
1.2 Rumusan Masalah ..........cccooiiiiiiiiii e 10
1.3 Tujuan Penelitiaan ..........c.ocoveruieeiieiiieniieciieeie et 10
1.4 Manfaat Penelitiaan ............occoeiiriiieiieiie e 10
1.5 Sistematika Penelitiaan...........ooceeiieiiiiiiiiiee e 111
BAB 2 TINJAUAN PUSTAKA.....couiiirriiinsnisensncsesssissesssssssssssssssssssssssssssesses 133
2.1 Landasan TeOTT .....cecueeeireiieiieeiie ettt ettt saee e eee s 133
2.1.1 Pemasaran ORlINe ............ccceeeeeeeeeeieiieseeeeee e 133
2.1.2 Perilaku Konsumen Online..............cccccoveeieniioienenieesieeseeesens 144
2.1.3 Electronic Word of Mouth (EWOM).........ccooeviiiiiiiieieniece e, 155
2.1.4 ORnLINE REVIEW ...ttt 17
2.1.5 Interest to Watch (Minat MENONtON) .......c.ccecvvrerveeevveenreeeveeeveeeenes 222
2.1.6 Purchase INENTION ...............ccveeueeeeieeeeieesieeeee et 24

2.2 Penelitian Sebelumnya ..........cccceeiiieiieiieiiieeese e 25
2.2.1 Putra & RiOrini (2016).....ccuieieriieieiieiesieeiesieeeeeee e 255
2.2.2 Mardiastika (2012).....oeovieeiieiieieeieeeeeee e 25
2.2.3 Pratama (2015)...ccciiiiiie ettt 26

2.3 Hubungan Antar Variabel............ccccveiviiiniiiiiiee e 27
2.3.1 Valence of Online Review terhadap Interest to Watch.......................... 27
2.3.2 Reviewer Expertise terhadap Interest to Watch .............cccooeveeeennnee. 28
2.3.3 Volume of Online Review terhadap Interest to Watch .......................... 29
2.3.4 Interest to watch terhadap Purchase Intention .................cceceeeveenne. 30

vii

PENGARUH VALENCE OF ONLINE REVIEW...

CHRISTIAN GALILEO



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

2.3.5 Valence of online review, Reviewer Expertise dan Volume of Online

Review terhadap Interest to Watch..........cooouieiiiiiiiiiieee e, 32
2.4 Model Penelitian..........cc.eeuiruieieniieieseeiesiceie sttt 34
BAB 3 METODE PENELITIAN.....cccceecsnicsensuecsensaecessaecessanes w35
3.1 Pendekatan Penelitian...........oceeiiieiiieniiisieeiieeeee e 35
3.2 Desain Penelitian ..........cceoueiieiiirieieiieiesicee et 35
3.2.1 Desain EKSperimental .............ccceevvieeiieriieiiieieeieecie e 35
3.2.2 Stimuli Penelitian.........ccoooieiieiiiiiieieee e 36
3.3 Identifikasi Variabel ...........ccoooiiiiiiiiiieieee e 38
3.3.1 Variabel Manipulasi.........cccooeerierirrienieienieiesieeiesieeieseee e 38
3.3.2 Variabel Terukur..........ccooiiiiiiiiieieeieee e 39
3.4 Definisi Operasional Variabel ..........cccccveveiiiiniiiiiiiiiiecceeeeece e 39
3.4.1 Valence of ONlINe FEVIEW ...........c.cocveveeeeieciieieeeieeieeeieesee e 39
3.4.2 ReVIEWEE EXPEFTISE .....eveueieeieeeeee ettt ettt saee e ens 40
3.4.3 Volume of Online Review..............ccocoeeeuieeieieenieeeeseeeese e 41
3.4.4 Minat MENONTON ...c..eouveiieiieiieiesieeieste ettt sttt e e saeenee 42
3.4.5 Purchase Intention (Niat Beli)..........cccooveviiiiniiiiniiiinceencce 433
3.5 Jenis dan Sumber Data ..........occooiiiiiiiiii e 43
3.6 Partisipan Penelitian ...........cccocveiiiiiieciieiicciccie e 44
3.6.1 Populasi Penelitian...........cceoeeeiieiienieniieieeieeeeeeee e 44
3.6.2 Sample Penelitian ...........cccoovieiiiiiiieieee e 44
3.7 Prosedur Pengumpulan Data ...........cccceceieiiiiiiiiiiiiieiieecceece e 455
3.8 Teknik ANalisis Data .........ccovevirieiiiiiiienieieceee e 47
3.8.1  Uji Validitas dan Uji Reliabilitas ...........cccceriiiiiiiiinienieciee, 487
3.82  UJIANOVA oottt 488
3.8.3  Uji Regresi Linear Sederhana .............cccoevevviiiieceenieiieereeeeen, 48
BAB 4 HASIL DAN PEMBAHASAN ....ccciiviinuinnicsensnsssssassssssssssssssssssssasssssssssns 50
4.1 Gambaran Umum Objek Penelitian............ccoccooioiiiiiiiiniiiiee 50
4.2 Analisis Hasil Penelitian ...........cccceoovirieniiiiniiienieeiceceeseceee e 50
4.2.1 Karakteristik Partisipan Berdasarkan Jenis Kelamin...........c.cccceoenie. 50
4.2.2 Karakteristik Partisipan Berdasarkan Usia ...........ccccceiiiiieniennnnne 511
4.2.3 Karakteristik Partisipan Berdasarkan Pelanggan Netflix...................... 51
4.2.4 Karakteristik Partisipan Berdasarkan Pengetahuan tentang Film 27
SEEPS OF MAY ..ttt ettt ennes 522
viii

SKRIPSI PENGARUH VALENCE OF ONLINE REVIEW... CHRISTIAN GALILEO



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

4.2.5 Karakteristik Partisipan Berdasarkan Intensitas Menonton Film

INAONESIA. ...ttt 522
4.2.6 Karakteristik Partisipan Berdasarkan Pengetahuan tentang review film
di MEedia SOSTAL ...c.eiiiiiiiiee e 53
4.3 Deskripsi Tanggapan PartiSipan...........cc.ccceeeveereerieereeneesie e ereeseee e enns 53
4.3.1 Deskripsi Respon Partisipan pada Intention to Watch.......................... 54
4.3.2 Deskripsi Respon Partisipan pada Purchase Intention......................... 54
4.4 Uji Validitas dan Reliabilitas ..........ccccoevvrieiieiiiiiiciieeecie e 555
4.5 UJE ANOVA ..ottt ettt sttt ettt sttt sbe e 57
4.5.1 Analisis Main Effect ANOVA ..o 57
4.5.2 Analisis Interaction Effect ANOVA . .....ccoovvvvoiieoiieiieeieeeeeeeeeee e 59
4.6 Uji Regresi Linear Sederhana.............coccoeevieniniiniineniieneeiecseee 633
477 Pembahasan .........cccccooiieiiiiii e 655
4.7.1  Pengaruh Valence of Online Review terhadap Interest to Watch
(MINat MENONLON)......ccvierieieieeiie et ereesieeette et et e steeeereebeesreesaeeeeseesseeseenens 655
4.7.2  Pengaruh Reviewer Expertise terhadap Interest to Watch (Minat
LY (S0 T0) 111071 TSP 666
4.7.3  Pengaruh Volume of Online Review terhadap Interest to Watch
(MINAt MENONTON)......cciviiiiuiiiiiieeetieeeeieeeeieeeeteeeeetee e e e eeteeeeveeeeaveeeeareeeeree s 666
4.7.4  Pengaruh Interest to Watch terhadap Purchase Intention............. 677
4.7.5  Pengaruh Efek Interaksi Antara Variabel Manipulasi Terhadap
TNEEHEST 10 WALCH ... 688
BAB 5 SIMPULAN DAN SARAN 70
5.1 STMPUIAN. ..t 70
I | v 1 WSS 70
5.3 Keterbatasan dan Saran bagi Penelitian Berikutnya...........cccccoeeviennennn. 711
DAFTAR PUSTAKA ..couirviininninnnsnisnsssnssssssssssssssssssssssssssssssssssses 733
| DYZNAY 1 2 12N\ 777
ix

SKRIPSI PENGARUH VALENCE OF ONLINE REVIEW... CHRISTIAN GALILEO



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR TABEL

Tabel 1. 1 5 Film Indonesia teratas dalam jumlah penonton tahun 2018 - 2021

(Film Indonesia, 2021) ....cccvieeiiiieiiieeiiieeiee et ettt e e e et e e re e e b e e etbeeessaeesenee s 2
Tabel 1. 2 5 Film Barat teratas dalam jumlah penonton tahun 2018 - 2021 ........... 2
Tabel 3. 1 Desain Faktorial ..........cccoooeiiiiiiiiiiiiiceceeceee e 38
Tabel 3. 2 Kelompok Perlakuan Desain Faktorial ............cccccoooiiiiiiiinii 44
Tabel 3. 3 Hasil Cek Manipulasi.........cccceoeriinieniiniiniiniiiieieseeieeeee e 46
Tabel 4. 1 Karakteristik Partisipan Berdasarkan Jenis Kelamin.......................... 50
Tabel 4. 2 Karakteristik Partisipan Berdasarkan Usia ............cccccoovveevienienniennnnnne, 51
Tabel 4. 3 Karakteristik Partisipan Berdasarkan Pelanggan Netflix..................... 51
Tabel 4. 4 Karakteristik Partisipan Berdasarkan Pengetahuan tentang Film 27
SEEPS OF IMAY .ttt ettt et e e e e e e e sstae e etbeeestbeesnsaeenssaeenneeas 52
Tabel 4. 5 Karakteristik Partisipan Berdasarkan Intensitas Menonton Film
INAONESIA ... 52
Tabel 4. 6 Karakteristik Partisipan Berdasarkan Pengetahuan tentang review film
di MEdia SOSIAL..c..eeuiiiiiiiiiciee e 53
Tabel 4. 7 Kategori Mean dari Skor Interval ..........c.ooooeveiieiiiiiiiiiciiceee, 53
Tabel 4. 8 Statistik Deskriptif Variabel Intention to Watch...................cueeeeveen... 54
Tabel 4. 9 Statistik Deskriptif Variabel Purchase Intention...................c.cccccu.... 54
Tabel 4. 10 Uji Validitas Interest to WatCh.............cccccueeevecvecieeeciieciieeeeieeeneenn, 55
Tabel 4. 11 Uji Validitas Variabel Purchase Intention.............cc.cceecvevveveeanennne. 56
Tabel 4. 12 Uji Reliabilitas Variabel Terukur..........cccoocevivieninienenineiiencne 57
Tabel 4. 13 Hasil Uji Main Effect ANOVA ......ccccocooinininiiiiceeceee 57
Tabel 4. 14 Hasil Uji Interaction Effect ANOVA........ccoooieiiiiieieieeee e, 59
Tabel 4. 15 Estimated Marginal Mean Valence of Online Review*Reviewer
Expertise* Volume of Online REVIEW .............ccocceeeoiecieiieieeeeeeeeee e 62
Tabel 4. 16 Hasil Analisis Regresi Linear Sederhana.............cccoocvveviiniiiinnnnne 63
TADCL 4. 17t 64
Tabel 4. 18 Rangkuman Uji HIpOteSsis .....cccvereiiiiiiieieiie e 65
X

SKRIPSI PENGARUH VALENCE OF ONLINE REVIEW... CHRISTIAN GALILEO



SKRIPSI

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR GAMBAR

Gambar 2. 1 Kerangka Konseptual ............ccoeiiiiiiiiiiienieie e

Gambar 4. 1 Hasil Uji Efek Interaksi Valence of Online Review* Reviewer

EXPOFTISO. ..ottt et e e et e et e e e e eaaaeeeanes

Gambar 4. 2 Hasil Uji Efek Interaksi Valence of Online Review * Volume of

ONIINE ROVICW ettt e e e e e e e e e e e e e e e aaean

Gambar 4. 3 Hasil Uji Efek Interaksi Reviewer Expertise* Volume of Online

Xi
PENGARUH VALENCE OF ONLINE REVIEW...

CHRISTIAN GALILEO



