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ABSTRACT

RELATIONSHIP OF SOCIAL COMPARISON WITH SELF ESTEEM AND
LIFE SATISFACTION IN ADOLESCENT SOCIAL MEDIA USERS AT
SMAN 1 MAOSPATI

Cross Sectional Research
Andhina Ayuning Puspa

Introduction: The increasing use of social media in adolescents often affects their
perspective in seeing themselves, so that adolescents often do social comparisons
to compare themselves with other people who they consider ideal. Of course this
can have an impact on adolescent self-esteem and /ife satisfaction. This study aims
to explore the relationship of social comparison with self-esteem and I[ife
satisfaction in adolescent social media users. Methods: This research is a
correlational study with a cross sectional approach. The sample size was obtained
by using a simple random sampling technique in class XI SMA 1 Maospati Magetan
totaling 175 students. Social comparison was interpreted with the lowa Netherlands
Comparison Orientation Scale Measure (INCOM) from Gibbons, F.X & Buunk,
self-esteem as measured by Rosenberg's Rosenberg Self-esteem Scale (RSES) and
life satisfaction using The Riverside Life satisfaction Scale (RLSS) created Diener.
The relationship between these variables using the Spearman Rho statistical test (o
=0.05). Result: in this study, social comparison has a relationship with adolescent
self-esteem (p = 0.003, r =-0.222) and social comparison with life satisfaction also
has a relationship (p = 0.010, r = -0.194). Discussion: social comparison has a
negative relationship to self-esteem and /ife satisfaction. This negative relationship
indicates that the higher the level of social comparison made by adolescents causes
low self-esteem and life satisfaction. Teenagers who make social comparisons,
especially towards the "upward" direction, tend to have low self-esteem and /ife
satisfaction. Teenagers need to make comparisons with others, especially from the
aspect of ability, but the comparisons made must have a positive impact on self-
esteem and /ife satisfaction in order to build self-competence in a good direction
for adolescents.

Keywords : social comparison, self esteem, life satisfaction, adolescent
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ABSTRAK

HUBUNGAN SOCIAL COMPARISON DENGAN SELF ESTEEM DAN
LIFE SATISFACTION PADA REMAJA PENGGUNA SOSIAL MEDIA
DISMAN 1 MAOSPATI

Penelitian Cross Sectional

Andhina Ayuning Puspa

Pendahuluan: Pengunaan media sosial yang meningkat pada remaja kerap kali
mempengaruhi cara pandang mereka dalam melihat dirinya, sehingga remaja kerap
melakukan social comparison untuk membandingkan dirinya dengan orang lain
yang mereka anggap ideal. Tentunya hal ini dapat berdampak pada self esteem dan
life satisfaction remaja. Penelitian ini bertujuan mengeksplorasi hubungan socia/
comparison dengan self esteem dan life satisfaction pada remaja pengguna media
sosial. Metode: penelitian ini merupakan penelitian korelasional dengan
pendekatan cross sectional. Besar sampel didapatkan dengan teknik simple random
sampling pada murid kelas XI SMA 1 Maospati Magetan sejumlah 175 siswa.
Social comparison diinterpretasikan dengan lowa Netherlands Comparison
Orientation Scale Measure (INCOM) dari Gibbons, F.X & Buunk, self esteem yang
diukur dengan Rosenberg Self-esteem Scale (RSES) milik Rosenberg dan /ife
satisfaction menggunakan skala The Riverside Life satisfaction Scale (RLSS) yang
dibuat Diener. Hubungan antar variabel ini menggunakan uji statistic Spearman
Rho (0=0,05). Hasil: penelitian ini social comparison memiliki hubungan dengan
self esteem remaja (p=0,003, r= -0,222) dan social comparison dengan life
satisfastion juga memiliki hubungan (p= 0,010, r= -0,194). Diskusi : social
comparison memiliki hubungan negatif terhadap self esteem dan life satisfaction.
Hubungan negatif ini menunjukkan bahwa semakin tinggi tingkat social
comparison yang dilakukan remaja menyebabkan self esteem dan life satisfaction
yang rendah.Remaja yang melakukan social comparison terutama kearah atas
“upward cenderung memiliki self esteem dan life satisfaction yang rendah. Remaja
perlu melakukan perbandingan dengan orang lain terutama dari aspek kemampuan,
namun perbandingan yang dilakukan harus berdampak positif terhadap self esteem
maupun /ife satisfaction agar membangun kompetensi diri kearah yang baik bagi
remaja.

Kata kunci : social comparison, self esteem, life satisfaction, remaja
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