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Pengaruh Social Influence dan Effort Expectancy terhadap
Penggunaan Cashless Payment: Peran Moderasi Financial

Literacy

Fatih Andesita Wuri Bemby

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh social influence dan effort
expectancy terhadap niat penggunaan dan penggunaan aktual cashless payment
system dengan financial literacy sebagai variabel moderasi. Pengumpulan data
dilakukan dengan menyebarkan kuesioner kepada seluruh mahasiswa aktif Sl
Akuntansi Universitas Airlangga dan memperoleh 128 sampel penelitian. Data
yang terkumpul dianalisis menggunakan WarpPLS 8.0. Hasil penelitian
menunjukkan bahwa effort expectancy dan social influence memiliki pengaruh
positif terhadap intention to use cashless payment. Hasil penelitian juga
menunjukkan bahwa intention to use cashless payment berpengaruh positif
terhadap actual usage of cashless payment. Selain itu, hasil penelitian menunjukkan
bahwa financial literacy tidak memoderasi pengaruh effort expectancy terhadap
intention to use cashless payment. Variabel financial literacy juga tidak
memoderasi pengaruh social influence terhadap intention to use cashless payment.
Hasil penelitian ini diharapkan dapat memberikan pemahaman dan kesadaran
terkait pentingnya financial literacy. Hasil penelitian ini juga diharapkan dapat
menjadi pertimbangan bagi perusahaan penyedia cashless payment system dalam
mengembangkan dan memasarkan produk dan layanannya.

Kata kunci: Social influence, effort expectancy, financial literacy, behavior
intention, actual usage, cashless payment.
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The Effect of Social Influence and Effort Expectancy on Cashless

Payment Usage: The Moderation Role of Financial Literacy

Fatih Andesita Wuri Bemby

ABSTRACT

This study aims to examine the effect of social influence and effort expectancy on
the intention to use and actual usage of cashless payment system with financial
literacy as moderating variable. To conduct this study, questionnaires were
distributed to all active accounting students at Airlangga University and obtained
128 research samples. The collected data were analyzed using WarpPLS 8.0
software. The results show that effort expectancy and social influence have positive
effect on the intention to use cashless payment system. The results also show that
the intention to use cashless payment system has positive effect on the actual usage
of cashless payment system. In addition, the research result indicate that financial
literacy does not moderate the effect of effort expectancy on intention to use
cashless payment. The financial literacy also does not moderate the effect of social
influence on intention to use cashless payment system. The results of this study are
expected to contribute providing insight and better understanding regarding the
importance of financial literacy. The results are also expected to be a consideration
for cashless payment system providers in developing and marketing their products
and services.

Keywords: Social influence, effort expectancy, financial literacy, behavior
intention, actual usage, cashless payment.
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