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ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui pengaruh Green Product 
Innovation terhadap kinerja perusahaan, Pengaruh Green Product Innovation 
terhadap kepemilikan keluaraga, pengaruh kepemilikan keluarga terhadap kinerja 

perusahaan, dan pengaruh Green Product Innovation terhadap kinerja 

perusahaan dengan kepemilkan keluarga sebagai variabel mediasi. Penelitian ini 

menggunakan pendekatan kuantitatif dan analisis data yang digunakan adalah 

analisis jalur (path analysis). Sampel penelitian adalah 216 perusahaan 

manufaktur Indonesia yang terdaftar di BEI, dan data perusahaan di ambil selama 

4 tahun (2017-2020). Hasil dari penelitian ini, yaitu Green Product Innovation 
berpengaruh positif terhadap Kinerja Perusahaan, Green Product Innovation 
berpengaruh negatif terhadap Kepemilikan Keluarga, Kepemilikan Keluarga 

berpengaruh negatif terhadap Kinerja Perusahaan, dan Green Product Innovation 
berpengaruh positif terhadap kinerja perusahaan melalui Kepemilikan keluarga. 

 
Kata Kunci  : Green Product Innovation, Kinerja Perusahaan, Kepemilikan 

keluarga, Teori Agensi, Stewarship theory. 
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ABSTRACT 
 

This study aims to determine the effect of Green Product Innovation on 
company performance, the effect of Green Product Innovation on family 
ownership, the effect of family ownership on company performance, and the effect 
of Green Product Innovation on company performance with family ownership as 
a mediating variable. This study uses a quantitative approach and the data 
analysis used is path analysis. The research sample was 216 Indonesian 
manufacturing companies listed on the IDX, and company data were taken for 4 
years (2017-2020). The results of this study, namely Green Product Innovation 
has a positive effect on Company Performance, Green Product Innovation has a 
negative effect on Family Ownership, Family Ownership has a negative effect on 
Company Performance, and Green Product Innovation has a positive effect on 
company performance through family ownership. 
 
Keywords: Agency Theory, Company Performance, Family Ownership, Green 

Product Innovation, StewardshipTheory 
 

 

  


