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ABSTRAK 
 
 

Penelitian ini bertujuan untuk memperoleh bukti empiris pengaruh sosialisasi 
perpajakan dalam memoderasi variabel persepsi inentif pajak UMKM dan 
pemahaman peraturan perpajakan e-commerce terhadap variabel kepatuhan Wajib 
Pajak. Pengajuan hipotesis menggunakan analisis regresi linear berganda dan 
analisis regresi moderasi dengan tingkat signifikansi sebesar 5% 
Hasil penelitian ini menunjukan Persepsi Insentif Pajak UMKM berpengaruh 
positif terhadap Kepatuhan Pajak, Sosialisasi Perpajakan mampu memoderasi 
pengaruh Persepsi Insentif Pajak UMKM terhadap Kepatuhan Pajak. Pemahaman 
Peraturan Perpajakan e-commerce berpengaruh positif namun tidak signifikan 
terhadap Kepatuhan Pajak. Sosialisasi Perpajakan mampu memoderasi pengaruh 
Pemahaman Peraturan Perpajakan e-commerce terhadap Kepatuhan Pajak. Secara 
simultan variabel Persepsi Insentif Pajak UMKM dan Pemahaman Peraturan 
Perpajakan e-commerce berpengaruh terrhadap variabel dependen kepatuhan 
Wajib Pajak. 

 
Kata kunci : E-commerce, Kepatuhan Wajib Pajak UMKM, Persepsi, Sosialisasi.  
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ABSTRACT 
 
 

This study aims to obtain empirical evidence of the effect of tax socialization in 
moderating the variable perception of MSME tax incentives and understanding of 
e-commerce tax regulations on taxpayer compliance variables. Submission of 
hypotheses using multiple linear regression analysis and moderated regression 
analysis with a significance level of 5% 
The results of this study indicate that MSME Tax Incentive Perception has a 
positive effect on Tax Compliance, Tax Socialization is able to moderate the effect 
of MSME Tax Incentive Perception on Tax Compliance. Understanding of e-
commerce Tax Regulations has a positive but not significant effect on Tax 
Compliance. Tax Socialization is able to moderate the effect of Understanding e-
commerce Tax Regulations on Tax Compliance. Simultaneously, the SMEs' 
perception of tax incentives and understanding of e-commerce tax regulations 
have an effect on the dependent variable of taxpayer compliance. 

 
Keywords: E-commerce, MSME Taxpayer Compliance, Perception Socialization.  
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