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ABSTRAK 

Syahida Azmi Rohmansyah, 111811133088, Hubungan Konformitas dan Moral 
Disengagement terhadap Cyberbullying di Media Sosial, Skripsi, Fakultas 

Psikologi Universitas Airlangga Surabaya, 2022 

xx + 67 Halaman, 26 Lampiran 

Penelitian ini bertujuan untuk mengetahui hubungan konformitas dan moral 
disengagement terhadap cyberbullying di media sosial. Konformitas merupakan 

kecenderungan seseorang untuk menyesuaikan pikiran dan perilakunya dengan 

kelompok. Moral disengagement merupakan kecenderungan seseorang untuk 

bertindak tidak sesuai dengan standar moral yang berlaku tanpa membuat orang 

tersebut merasa bersalah. Cyberbullying merupakan perilaku merugikan yang 

dilakukan secara sengaja dan berulang menggunakan media elektronik. Penelitian 

ini menggunakan pendekatan kuantitatif dengan metode survei. Pengumpulan data 

menggunakan kuesioner sebagai alat pengumpulan data. Penelitian ini melibatkan 

152 pengguna media sosial dan berusia 18-24 tahun. Analisis data dilakukan 

menggunakan teknik statistik regresi linear dengan bootstrapping pada aplikasi 

statistik program SPSS versi 26 for Windows. Hasil penelitian menunjukkan bahwa 

konformitas tidak memiliki hubungan signifikan dengan cyberbullying, sedangkan 

moral disengagement memiliki hubungan positif signifikan dengan cyberbullying. 
Moral disengagement berkontribusi terhadap perilaku cyberbullying sebesar 

29,3%, sedangkan 70,7% dipengaruhi oleh variabel lain. 

Kata Kunci: Konformitas, moral disengagement, cyberbullying, media sosial, 

generasi Z. 

Daftar Pustaka, 74 (1995-2022) 

  



xx 

 

 

  

 IR – PERPUSTAKAAN  UNIVERSITAS AIRLANGGA  

ABSTRACT 

Syahida Azmi Rohmansyah, 111811133088, The Relationship between 

Conformity and Moral Disengagement towards Cyberbullying on Social Media, 

Skripsi, Faculty of Psychology, University of Airlangga Surabaya, 2022 

xx + 67 Pages, 26 Appendixes 

The purpose of this study is to know the relationship between conformity and moral 

disengagement towards cyberbullying on social media. Conformity is a person's 

tendency to adjust his thinking and behavior to the group. Moral disengagement is 

a person's tendency to act which is not appropriate with applicable moral standard 

without making that person feel guilty. Cyberbullying is detrimental behavior 

which is done expressly and repeatedly by using electronic media. This study used 

quantitative approach with survey method. The data collection used questionnaire 

as data collection tool. This study involved 152 social media users who were 18-24 

years old. The data analysis was done by using linear regression with bootstrapping 

statistical technique on the SPSS program statistics application26 version for 

Windows. The results of this study showed that conformity did not have significant 

relationship with cyberbullying, meanwhile moral disengagement had a significant 

positive relationship with cyberbullying. Moral disengagement contributed to 

cyberbullying behavior of 29.3%, while 70.7% were influenced by other variables. 

Keywords: Conformity, moral disengagement, cyberbullying, social media, Z 

generation. 

Bibliography, 74 (1995-2022)


