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ABSTRAK 
 
Studi ini mengacu pada konstruktivisme sosial karya Van Leeuwen (2007) tentang 
bentuk-bentuk legitimasi diskursif untuk menguji bagaimana auditor individu 
menjelaskan dan membenarkan prevalensi komersialisme perusahaan dan profesi 
audit. Komersialisme yang dimaksudkan di tesis ini adalah jiwa kewirausahaan 
yang ada dalam hati auditor eksternal atau akuntan publik. Namun, literatur ini tidak 
mengeksplorasi tingkat mikro proses di mana auditor membenarkan komersialisme 
mereka sendiri. Jadi, itu menghadap peran sentral yang dimainkan oleh 
subjektivitas dan interpretasi individu dalam pemeliharaan dan transmisi logika 
institusional (Bévort & Suddaby, 2016; Thornton & Ocasio, 2008). Secara 
keseluruhan, analisis kami tentang cara profesionalisme dan komersialisme saling 
terkait satu sama lain dalam kehidupan sehari-hari auditor menunjukkan bahwa 
hubungan antara keduanya logika jauh lebih kompleks daripada yang diasumsikan 
sebelumnya. Dan, singkatnya tesis ini menyimpulkan bahwa komersialisme 
mempengaruhi profesionalisme, jadi semakin komersial semakin profesional pula 
auditor bekerja. 
Kata kunci: Komersialisme, Audit, Akuntan Public, dan Profesionalisme 

ABSTRACT 
This study draws on social constructivism on Van Leeuwen’s (2007) work 

on the discursive forms of legitimation to examine how individual auditors explain 
and justify the prevalence of commercialism in their audit firms and profession. The 
literature on commercialism in auditing addresses the question of how it has been 
institutionalized and legitimized at the macro-level of the accounting field (e.g., 
Cooper & Robson, 2006; Guo, 2016; Malsch & Gendron, 2013; Suddaby et al., 
2007). However, this literature does not explore the micro-level processes through 
which auditors justify their own commercialism. Thus, it overlooks the central role 
that individual subjectivity and interpretation play in the maintenance and 
transmission of institutional logics (Bévort & Suddaby, 2016; Thornton & Ocasio, 
2008). The findings of our study suggest that the positive values auditors attribute 
to the logic of commercialism blur the distinction between their commercial and 
their professional commitments, so that the notion of a fundamental conflict 
between their commercialism and their public interest mission comes to be seen as 
almost absurd. Overall, our analysis of the ways that professionalism and 
commercialism intertwine with each other in auditors’ daily lives suggests that the 
relationship between these two logics is much more complex than previously 
assumed. 

 
Keywords: Commercialism, Audit, Public Accountant, and Professionalism. 
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