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ABSTRAK

Salah satu layanan fintech yang saat ini populer dan banyak digunakan yaitu
aplikasi fintech pembayaran. Di satu sisi, layanan ini sangat menguntungkan dan
menawarkan berbagai kemudahan. Namun, di sisi lain, terdapat persaingan antara
perusahaan swasta dan perusahaan BUMN. Penelitian ini bertujuan mengetahui faktor-
faktor apa saja yang memengaruhi niat seseorang dalam menggunakan aplikasi fintech
pembayaran. Penelitian ini menggunakan model UTAUT (Unified Theory of Acceptance
and Use of Technology) dan mengadopsi beberapa faktor lain seperti, performance
expectancy, effort expectancy, social influence, facilitating conditions, dan sales
promotion. Sedangkan obyek penelitian yang diteliti yaitu aplikasi LinkAja. Data
dikumpulkan dengan menyebarkan kuesioner menggunakan lima poin kuesioner skala
Likert kepada responden. Data dianalisis menggunakan Structural Equation Model
(SEM) berbasis Partial Least Square (PLS). Penelitian ini menemukan bahwa sales
promotion berpengaruh paling tinggi terhadap niat penggunaan financial technology
payment : LinkAja. Sedangkan faktor usia hanya memoderasi hubungan antara social
influence terhadap niat penggunan financial technology payment : LinkAja.

Kata kunci : financial technology (fintech), fintech payment, niat penggunaan
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ABSTRACT

One of the most popular and widely used fintech service is payment fintech
application. On the one hand, the service is very profitable and offers a variety of
conveniences. However, on the other hand, there is competition between private companies
and BUMN companies. This research aims to determine what factors affect the person's
intention to use the fintech payment application. This research uses the model UTAUT
(Unified Theory of Acceptance and Use of Technology) and adopts several other factors
such as, performance expectancy, effort expectancy, social influence, facilitating
conditions, and sales promotion. While the research object researched is the application
LinkAja. Data was collected by spreading questionnaires using a five-point Likert-scale
questionnaire torespondents. Data was analyzed using Structural Equation Model (SEM)
based Partial Least Square (PLS). The study found that sales promotion had the highest
effect on intention to use financial technology payment : LinkAja. While the age factor only
moderates the relation between social influence and intention to use financial technology
payment : LinkAja.

Keywords : financial technology (fintech), fintech payment, intention to use
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